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and continued prosperity 


the coming year Phat much cai 
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symposium questionnaire. = In 
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this reflect 


conditions 


preparations line, 


those engaged 


we congratulate our 


other 


question hich we submitte 


our contributors, th is less unanimit 


the makers of t preparation 


lare accustomed t using the 


m 


the replies, which are published elsewh 


well for 


in this issu 


Unanimity 


augurs 


is hardly necessary 


to reasonable conclusions. 


\pparently contributors hav 


our 


tention to the matter of and cc 


mergers 


growing tendency in American industry 


than passing importance to every manufacturer. In general 


e symposium shows that the larger manufacturing 


units 


believe that the tendency is a good one, while some of tl 


smaller producers feel that there are dangers in it 


beginner. Others feel 
nal for 1 


ions to progress at the expense of the 


small manufacturer or for the 


goods business is too 


pers ira Cc 

smaller units and 
indicate that mergers and combinations are of direct benefit 
to the little 


identity. 


fellow who remains independent and retains his 


Chain store merchandising and manufacturing also has 


its advocates and its opponents. In general sentiment seems 


»be that the chain store is a fact which must be faced; 


that its distribution methods have both their helpful and 
their disadvantageous points; but that chain store manufac 
t ring 


uring 1s not likely to interfere to any great extent with the 


normal of th: 


progress manufacturer of toilet 


prepara 


yurnal 


may 


are hampered 


epealing laws simply 
whole, our sym] 


in the industry It 


and thinking. We feel 


than worth the 
our own belief that 
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a plete text of the bill introduced by Senator 


Copeland, which would gover 


toilet preparations, and 
Curt P. Wimmer. 


vould not move for passage « 


an 
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are held and has indicated tl 


had had opportunity to study 
that of 


industry and 


contrast te some of th 


we are sure 


rreparations appreciate the 
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themselves halfheartedly 
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that manufacturers are 
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Cosmetic Bill 


1e, there is published the com- 
Royal S. 
n the sale of cosmetics and 


by Dr. 

peland has announced that he 
f the bill until hearings 
he 


for hear- 


the measure 


after 


would arrange 


ings about the middle of February after all interested parties 


the bill 
wh the 


the toilet 


This attitude is in 


OSE 


would “regulate” 


manufacturers of 


Senator’s consideration of their 


tons who establishes his brands and creates a demand for _ interests. 
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however, should not and will not prevent them from 


pointing out the obvious weaknesses of the measure and the 


total lack of any necessity for it. Dr. Wimmer has effect- 


ually disposed of the technical provisions of the bill and it is 


hardly necessary to repeat his conclusive statements here. 


There are, however, one or two inquiries which manutactur- 
will doubtless like to have answered by Senator Cope- 
I se who have prevailed upon him to introduce 


land or by th 
se may be stated briefly as follows 


ers 


his bill. Tl 

Why does the 
adulteration 
than 


possible that m 


bill contain less than two pages regarding 
ind misbranding of toilet preparations, and more 
Can it be 
re Jobs are to be created in spite of Senator 


seven pages of administrative provisions ? 
Copeland’s protestations against bureaucracy ? 
Why does the limit his 
substances which will be applied to the body 
Has he forgotten that 
creep into preparations 


I 


Senator ideas of a cosmetic to 


nly above the 


waist : “deleterious” substances might 


for the feet, or doesn’t he care 


whether the f are “beautified, embellished, cleansed, per- 


fumed or conditioned,” or not ? 


Why does th 
thing 


misbranding portion of the act allow any- 


and everything to be placed upon the label provided 
only that the name and place of business of the manufacturer, 
packer, seller Can it be that 
the matter of 


claims and 


or distributor appears thereon ? 


Senator is less concerned with the “false” 


untrue designations than he is with the name of 


someone who can be made to bear the burden of a bureaucratic 


investigation, or worse? 


Finally, how can Senator Copeland justify his loudly 


voiced political position on bureaucracy and the repeal of un- 
necessary laws in the light of his introduction of a measure 


which is not only wholly unnecessary but is designed to add 


to the multitude of official “inspectors” which now besets not 


only the toilet industry but all other lines of 


business ? 
We should like to have the Senator reply to these questions 


preparations 


and will be pleased to give space to any reply which he may 


care to make 


To Avoid Arbitration Difficulties 


} I ‘HE expansion of the practice of arbitrating commercial 

disputes has been very rapid during the last few 
months and it is hardly too much to predict that it will be- 
even more widespread during 1928. Like ail rapidly 
} 


come 


growing practices; this expansion has been attended by some 


or less unforseen difficulties. None of these has been 


serious and none is of such a character as to discourage 


the inclusion of arbitration clauses in sales contracts 
It may be well to point out that one of the difficulties has 
selecti f 


been the n of the form of arbitration most likely to 


be advisable in It is hardly sufficient merely 


clause in the contract calling for the submission 


iny given case. 
to insert a 
of difficulties to arbitration and then to find another dispute 
It is not 


For 


later on as to what sort of arbitration is meant. 


difficult to embody the entire idea in a suitable clause. 
familiar with the best practice, there are humerous 


suitable 


those not 


trade organizations which can advise and submit 
forms of clauses designed for various purposes. 
It cannot be too strongly urged that arbitration is eco- 
nomical of both time and money, but it is just as important 
that the desired results be obtained. They are easy of attain- 
ment if only ordinary precautions are observed in the draft- 
ing and inclusion of the contract clause which covers the 


subject. 
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A Letter to the Editor 


Epiror, THE AMERICAN PerruMer & EssentTIAt Ot Review: 

Sir: Since September, 1922, we have been engaged in ex- 
pensive litigation with the Customs Bureau, seeking to com- 
pel a reasonable rate of duty on Resinaromes and similar 
products, which are fluid resins prepared from the correspond- 
ing gums, roots, leaves, etc., 
the 


into a 


by a process which eliminates 
inert ingredients and refines the natural odorant resins 
convenient form, concentrated, readily soluble and 
uniform. 

The decision of the Board of Customs Appeals acknowl- 
edges the correctness of our assertions regarding the source 
nature and use of Resinaromes. Nevertheless, the court, by 
a liberal interpretation of the doctrine of similitude, classifies 
them as dutiable under paragraph 61, at 50 per cent, as 
natural perfume materials not otherwise provided for and 
similar in use to other products in this same paragraph. Th 
decision covers not only Resinaromes but all other products 


similarly derived and used. 
We made the 


ourselves we would hesitate to call it to your attention. As 


fight alone, but if this matter affected 
a matter of fact, it penalizes the American manufacturer of 
perfumes. These Resinaromes, and similar products, all 


which now carry this rate of duty, are absolutely indis- 


The 


duty is an additional burden on the American industry and a 


pensable in modern perfumery. unreasonable rat 
corresponding help to its foreign competitiors. 

This high duty is due more to technicalities and misunder- 
standings than to any attempt to penalize the American in- 
dustry unjustly, but the remedy must await revision of the 
tariff and if more favorable schedules are to be adopted | 
must be as a result of pressure from those most affected, the 
perfumers. Our own services are unreservedly at the dis- 
posal of the industry in this as in other matters 
Yours very truly, 

UNGERER & ConiPANY 
W. G. UNGERER. 


New YorkK 
January 17, 1928. 
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National Survey Indicates Prosperous 1928 


Healthful Gains in Last Year Generally Reported 


Various Views About Foreign Competition 


Cosmetics Lau 


HE annual business survey of the perfumery, toilet pre- 
parations, soap, flavoring extracts and collateral in- 
dustries which THe AMERICAN PERFUMER & EssEN- 
mAL Oi Review herewith presents will be found of extra 
rdinary interest to the members of the various trades 
throughout the country. The responses of leaders in these 
industries are more numerous than in previous years and 
more representative of thoughtful consideration of problems 

f the moment than is usual in symposiums of this nature 

Throughout the reviews of conditions a spirit of optimism 
is strongly in evidence. Most of the contributors report 
business gains in 1927, some have had large increases, and 
very few record unsatisfactory results. For 1928 the outlook 
is rosy, some firms expecting large increases in sales and all 
but one or two taking a most hopeful view of the future 
In general the writers are alive and awake to the possibilities 
for expansion and are preparing to take advantage of con- 
ditions and ride well in front in the chariot of prosperity in 
which the perfumery, soap and toilet preparations industries 
are passengers. 

Regarding mergers, combinations, chain stores, cosmetic 
legislation and foreign competition the diversity of views 
forms a veritable kaleidoscopic panorama of opinions, which 
can only be appreciated by perusal. Various angles of the 
problems are discussed with varying conclusions and it is 
evident that many of the contributors are far apart in what 
they think about the trend of present day trade and the 
activities of doctors who seek to control cosmetics. 

Regarding mergers and combinations there is a wide differ- 
ence of opinion regarding their effect. Some contributors 
favor the trend, others merely see no harm in mergers, some 
discover advantages, while a few consider them as being 
detrimental, especially to the small manufacturer. 

Chain store merchandising also stirs much independent 
and thoughtful comment. Some manufacturers think chain 
stores beneficial in that they increase the use of perfumery 
and toilet preparations with the poorer classes and indirectly 
educate potential consumers of the higher priced items. On 
one point there is agreement: the chain stores cannot profit- 
ably manufacture cosmetics and perfumes. Often also the 
chains provide good outlets for surplus goods. 

Cosmetics legislation is universally regarded as not needed, 
although one firm thinks it might aid legitimate manufac- 
turers by driving out unscrupulous competitors. There is a 
regretable absence of interest in fighting the Cosmetics Bill. 
It is much like the indifference of the foes of prohibition, 
who did not awaken until after the Eighteenth Amendment 
and the Volstead Act had become law. 

Some firms preferred not to be quoted by name. One of 
these replies, similar to others, is worth printing: 

“It seems to me that the prospects for the current year 
are very good. You will see the same tendency this year, 
as has been exhibited during the past year, for better 
class merchandise. 


“You will likewise see that the buyers will be more 


Not Necessary 
and more reluc 
novelties. 
“With reference to the c nations now 
in the trade, it seems t -ombination of 
ly competing articles similar price articles is a 
fallacy; whereas a combination of domestic articles, 
r toiletries which do not 
lirectly compete but sold to the same buy 
would be a success.” 
Reference is made by some firms to the growth of tr: 
reign and psuedo-foreign perfumes and cosmetics, p 
ticularly to the use of labels indicating foreign origin of it 
actually made in this country in laboratories operated 
foreign houses. Attention is called to the need of educatin 
\merican consumers in the merits of perfumes and cosmetic 
made in America by Americans 


Che reviews of conditions in detail follow 


Toiletry Industry Grows Bigger Every Year 


Pond’s Extract Co., Ne wrk City, C. M. Baker, presi- 
We feel that 
time is quite similar to th 
1927 


We see no reason why there should not continue to be 


k for 1928 as viewed at this 


as we saw it a year ago 


excellent prospects for American manufacturers of toilet 
articles who advertise consistently and intelligently. There 
is plenty of money in circulation and the prospects are that 
women will continue to spend it for toilet articles which ex- 
perience has shown them are no longer luxuries but neces- 
sities. 
As the volume of toilet article business increases, mer- 
nts are devoting not only more space but more prominent 
in their stores to the display of them. 
ir industry is becoming more important each year and is 
being considered so by the trade as well as the public, and 
representative manufacturers having large investments at 
stake should do everything possible to keep the industry clean 
ghters and others who might cast more of a dis- 
han otherwise \lready there are certain 
by questionable selling and advertising 
credit to the industry. 
in 1927 was substantially ahead of 1926. 
combinations have been successful in other 
ind there would seem to be no reason why they 
t work out the same way in this one and help to 
ize the business 
Chere certainly is no doubt but that the chain stores are 
here to stay and that they comprise a very important portion 
of the outlet for our merchandise. We believe that, as in 
the grocery field, chain stores in our line of business will 
finally decide to put less importance on their own brands of 
toilet articles and to push advertised lines, thus making their 
own turnover much more rapid. 
We doubt if Congress will adopt any legislation governing 
cosmetics unless a greater necessity for such legislation is 


shown than has so far been indicated. 
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Foresees Continued Advance in Prosperity 


record and we | e\ and sales 


expect 


stantially more were in 1927 


Merger Tendency May Prove Beneficial 


Our holiday moved 
be en 
sold 


new 


business Our busi 


n 1927 


ness i 
It seems te 
ilet goods indu 

mate lines, wit! 

ing public who hold th 

direction The improved 


such combinations almost 


cosmetic lJegisiation with misgivin: 
unwarranted interfe legitimate 


American Articles 


successtully pr ted the interest t business and in our 


unnecessa’ry 


Manutacturers of Toilet 


business The 


deserves tl its members We 


‘ 


depreca 


1 stand regard 


n independent 
association oft hic 
Whether actuated by 


whatever 


without c ilting the 
bers desire for tree 

motives, such misguided efforts can 
the work of the associ 


ition 


in protecting the 


membership 


JANUARY, 1928 


The question of foreign c ition seems to us « 
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healthy col 
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r toilet 


Vew York Cit T] 
nterviewed, Mr. McHugl 


successtul 
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rosperity 


Progressive Sales Policy Essential 
Hubbard Ayer, New York, Edwin Sefton 
When interviewed Mr 1927 had 


f considerable company 


Setton said that 


progress for his 
the general pe rfume and ¢ 


re considerably 


smetic industry 
1926 and he 


result in a 


larger than in 


sales methods will further 


roLrre SSIVE 

+ 1928 
Mr. Sefton did not 
any Federal cosmetic legislation of any sort enacted this 

this 


indicated that he believe there would 


year. For reason he was inclined to think that the 


introduction of a Federal bill might be a good thing in that 


would discourage the introduction of state legislation 


would be more difficult to combat. 


He called 


to which but little serious attention has been paid. 


special attention to one problem of the trade 


This is 


the matter of the 


toilet 


counte 


rfeiting of labels and the selling of 
spurious preparations as the products of reputable 
manufacturers. Mr. Sefton believes that vigorous action is 
needed to curb this practice 
He laid special stress upon the value of progressive 

policy in developing the perfume industry, asserting that he 
considered it considerably more important than a 
product or an attractive package, although grantin 


were necessary to success 
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Problem in Direct Selling Companies 





Ca nia Perfume Co., New York City, 1 I. Mc( ell 

( utive wice-president—Due to our method of selling 
ur problems are not the common ones of the industry Che 
mpetition we meet is not the same kind as that of most ot 
e industry. Our problems, on the other hand, are similar 

those of most direct selling organizations regardless 

hat products are handled, the chief one being that of keey 
ng an active sales force in the eld at a reasonab st 
[The turn-over of salesmen in most direct selling companies 
; tremendous [his results in constant efforts t ll oper 
territory and kee] it filled This is not an easy thing to de 
is there are only certain individuals in every community wh 
ike use-to-house work, and w ire successful 

From the foregoing it can be seen that our sales for 1928 
fepend upon our ability and success with our sales forces 
rene business conditions we believe have ver litt] 
tfect upon us 

Our 1927 business was just about the same as that the 
ear 1926 

We feel that the present tendenc t ire nergers ( 
ombinations in the industry is a good and s ly 

We are decidedly against a the pr ‘ ederal 
legislation governing cosmetics. It is not necessary and is 
t warranted, and it would only place a burden on the manu 
facturers, which it would be untair for them to carry 

Would Enforce “Made in America” Labels 

sident.—-Most business prognosticators seem to believe 

at there are no clouds visible on the business horizon in 


1928—notwithstanding Roger Babson’s pessimistic New 
Year's message lt this be so, sales i 1928 s uld be it 


least equal those in 1927 





uring the last period of i1 reers and combina 


tions, prior to the Roosevelt campaign, the 


effect seemed to be the rapid elimination of the small manu 


iacturer through price cutting and other artilice Chen came 


the paternal attitude of government toward the smaller and 


independent manufacturers. If history repeats itself, as it 


has a habit of doing, the day of the 


would seem to be over 


necessarily be a curse, because there appear to be too mai 


] 


manufacturers in our industry making similar products « 


like degrees of 
similar prices 


Chain store merchandising is undoubtedly here to stay 


It offers the consumer merchandise at a low cost, due to the 


elimination of middlemen. This does not necessarily 


the independent neighborhood store which, if properly con 
ducted, fills a necessary niche in the economic 


qe 


tribution costs are, however, entirely too high, and the chain 


store cuts some of this cost to the benefit of the consumer 


Manufacturing by the chains is, however, another matter 


In this age of specialization, no man can well 


masters. To be a master retailer would seem to preclud 


the possibility of being a master manufacturer. The two 


re more or less opposed to each other 


Business at present is sufficiently hampered by federa 


regulation. What this country needs is less federal regula 
tion and interference—not more 
show no need for federal cosmetic regulation. 


need can be shown, any legislation would only add tremend 
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small manufacturer 


In many respects this would not 





excellence (or otherwise) and selling at 


doom 


chain. Dis- 


serve two 


Statistics, so far available, 


Until such 
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l’seudo-foreign manutacturers should be made to pla 
el their goods MADE IN AMERICA—just as, long sinc 
ame unfashionable. not to sav unhealtl for the pirate 
sail the bounding n 
Soap Industry Outlook Satisfactory 
‘ 5 
lfor several ve siness s been steadil 
the crease as to volume and fits a m the 
esel itl ol t it t ‘ ] 28 » ] be m I suc 
‘ \ irdless otf t ( t I g pres 
t il 
| sider e la st < l Y t e ¢ 
erit ( bus ss t { te states 1S e stal 
In ( th g 1x t r the eral Reserve 
hat because f this, industry in general is not 
I the panic ¢ ( ons former] ( st the ver- 
xpansio1 failure i Nv ¢ s 
| t t Schultz Com preparing to gir sins 
Se 1c¢ creased | ties 
Beauty Industries Outlook Good 
} ( \ é Cit 
% ¢ f actu § isso- 
I teel that 1927 was er tistac r ear in the 
r t trade as a le Lith J m 1s ind that the 
seasonal characte of the business was erv en irrassing. 
ring to find some way t vercome this and 
lis reason that the Beauty Industries Manu 
lation was org ed The association ex- 


stablizing the demand 
however, 
established an adequate and satisfactory credit depart- 
We do not 


to accomplish this in a few weeks or a few months 


' ' 
vadly needed in the beauty trade 


expect 


We hope within the next two years to have it on a fairly 


stable basis, and that from that time forward it will continue 


to make rapid progress along the lines of 


organized effort 
Speaking for my own house, I may say that we anticipate 


an excellent demand for our products during 1928 and we 


pe to make it substantially better than 1927. 


Soap Industry’s Big Plans for 1928 . 


Iss ration {imerican S y G erme f mducers,. Inc 
Vew York City, Roscoe C. Edlund mager—In 1927 the 
soap industry—or, at least, that leading and substantial part 


the industry represented in the Association of American 
Soap and Glycerine Producers, Inc., whose members make 


soap manufactured in the 


more than 75 per cent of all the 


United States—set in motion forces that will have widespread 


public interest and results in 1928 
The aim of the association is to 


increase in America the 


demand for soap and for glycerine. To this end, the past 





vear witnessed the setting up of organization and machinery. 


I 
he coming year will see this machinery in full operation, 
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cen —— 
ng a task public education that from the outset General Business Outlook Favorable 
prove ctive of result and beneficial in creating laggett & Ramsdell, New York City, V. C. Dags presi- 
prosperity dent.—It is our opinion that the outlook for 1928 genera 
Glycerine ctivities were first to get under way, under business is good 
the name of the Glycerine Producers’ Association. In 1926 There are some spots in the country, notably in New Eng- 
and 1927 mparatively modest expenditure for association land, where conditions are not by any means satisfactory 


advertising and educational work, combined with sales and 


duced Radiator 


dvertising efforts by member companies, intr 

Glycerine favorably to the automobile world as an improve- 
ent over volatile freezes. Recently, new competition 
r this ty market appeared, but this will spur associa- 

tion effort to greater vigor and power, and there is every 
eason to expect in 1928 that the satisfactory market already 


evelope GPA Radiator Glycerine will be substantially 
enlarged 

Resear ses for glycerine also holds promise, 
id in 1928 is to be prosecuted by the association on a wider 
scale 

Tl up work began less than a year ago when the 
issociation opened its office. Within a few months, Cleanli 
ness Institute, established by the association for public serv- 
ice and educatior Was announced t health, social service, 
educational, and other public leaders and organizations. 
\lready the Institute has begun to functior In every state 
f the Union, its first school text book is now in use. In 


every state, its Cli iness Journal, published for leaders of 


organized public ind educational activities, is received, 
d used 


He w treme! 


read an 
is is the field for cleanliness education in 
the schools is evident when it is realized that approxmiately 


25,000,000 children attend school daily. Hundreds of leaders 


in the school field have hailed the Institute with open arms 


and are seeking its cooperation and assistance. 


Soap and water advertising—cooperative, educational, strik- 


ing in pictorial presentation and in strength and vigor of 


message egins in February. The schedule is divided about 


equally between newspapers and magazines. The campaign 


is aimed at the masses of readers whose cleanliness habits 


The copy will appeal 
Each advertisement, 


are most susceptible of improvement. 


I 
to universal human motives and desires 


a series distinctive in character, 


in the 
} 
1 


complete in itself, is one of 


and so conceived as to create expectancy and interest 


dvertisements that are to follow. The complete “soap anc 


as natural and colloquial as “bread and 


and Jill’ 


piece of c Py, ind ties the 


water’ —which is 
utter” or “Jacl appears with varying phrase or 
slogan 


series tightly 


together 





For 1928 1929 the Association will expend in these 
activities more than $1,500,000. This is one of the largest 
cooperative movements ever undertaken by a1 industry. Al 
ready the « his work imulated the organiza- 
1 t i s bearing on cle ness to be con- 
ducted b the lustries. Simultaneously, the great cam 
paign of the laundry industry is under way. The aggregate 
result of these efforts can scarcely fail to be stimulating and 


productive of definite result even from almost the very start 
of the campaigr 
( ooperati n nm the 


1928 begins. To the 


soap industry strikes two keynotes as 


idealist, the dominant note will be the 
richer, better service to America that this movement means 
To the practical, hard-headed business man, the truer key 
may sound in a greater demand for soap and a bigger volume 
of sales. Some there will be who will catch in this movement 
both tones in satisfying harmony—cooperation both for better 


business and for better public service. 





but labor is generally well employed, ac goed prices, and : 


farm situation in the West is improving. 


The advent of the new Ford car will unquestionably aff 


the labor situation very favorably in Detroit and have 


bearing upon production many lines of industry. 


In the cosmetic business the competition is very sever 


advertising is less productive and more expensive than it used 
' 


to be; and the conditions surrounding our business are not 


ttractive as they might be 


20 Per Cent Increase Due in Flavorings 
Inc., Brooklyn, N. Y 


Virginia Dare Extract Company, 
i seems to us that 


there is n 
ok forward with confidence t 


hould not | 


reason why we sh 


the future [he situation in Europe is obviously greatly 


improved, and the same may be said for our own agricultural 
problems 
Other factors of lesser importance all seem to have turned 


for the better, and we are looking forward to a pri 

1928 
We 

United 


feel about the 


have our salesmen together from all parts of 


States this week, and we have asked them how th 


future. Their answer is that we may increase 





their quotas over 1927 for sales volume 20 per cent and 192 


was the best year that we have had 


Price Cutting a Demoralizing Factor 
New York City, R. D. Keim 


A survey we recently made of condi- 


I R 


cneral sales manager 


Squibb & Sons, 
tions in the retail and wholesale drug business indicates that 
the outlook for business during 1928 is most gratifying. We, 
ot course, believe that there may be a slight depression in 
business in certain parts of the country during the current 
anticipate that the demand for 
proprietary drug products and toilet products of all kinds 


year, but, as a whole, we 


will be equal to, if not in excess of, the volume of business 
booked during 1927. 


There is one factor, however, which will have a decided 
bearing upon the prosperity of the retail and wholesale drug 
trade during 1928, 1.e., the unfortunate tendency on the part 
of retailers particularly to cut prices to a level which leaves 
no profit over and above the operating overhead. 


\W e are 


in the retail field are fast coming to the realization that price 


firmly convinced that even the largest operators 


standardization will be an important factor in the economic 


business structure and that demoralizing price cutting is 

economic and incompatible with sound business practices. 
We are pleased 

publication, our 

New Year to the 

Just a Little More Punch 1928’s Need 
Lows, Mo., D. Chisholm 
vice-president.—W ith reference to the outlook for 1928, 


while we have on our rose-colored glasses, we are keenly 


to extend, through the columns of you! 


very best wishes for a very prosperous 


retail and wholesale drug trade 


Koken Compantes, St George 





first 


alive to the fact that the fellows who gets the business in 
1928 will hustle probably a little harder than ever. It took 
considerable more hustle in 1927 to hold the figures up to 
the proper level than it did in 1926, and we are making up 
our minds to the fact that 1928 is going to need just a little 
more punch, 








1928 


v they 
crease 


1 1927 


Kein 
condi- 
s that 

We, 
on in 
Irrent 
d for 
kinds 


siness 
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Hopefulness Should Dominate 
rs, Middletown, N. Y., Fred S. 


Rogers.—The flavoring extract industry should look for- 


VUcMonagle & Roge 
ward to 1928 with a positive degree of hopefulness and 
courage Manufacturing costs will be on a lower sca 
than for many years past, the problems attendant upon tl 
use of alcohol are clearing, thanks to the intelligent and 

I 


sympathetic understanding of our industry by Dr Doran 





and with the present buying power of the American public 


there is no reason to expect any lessened consumption of 
our products Credits seem to be the factor in our business 
which will require the most careful scrutiny, and in- 


cidentally the chain store problem will be no inconsiderable 





one to those manufacturers who are seeking the trade which 
competes with the chain systems 

| believe that the volume of business done in 1927 com- 
pares very favorably with that of 1926. Some industries of 


1 


course look forward to the idea of mergers in the int 


rest 
of economy, but I fail to see any prospect or inducements 
along this line, so far as the manufacturers of flavoring 
extracts are concerned. Chain systems have cut materially 
into the independent retail trade and this seems to be a zrow- 


ing, rather than a lessening problem 
Prosperity Is Keynote for 1928 

Mulhens & Kropf Inc., New York City, William Kropf, 
president—Prosperity in 1928 is the keynote in all the pre- 
dictions being offered by the leaders in practically all 
branches of industry. This is based on the very excellent 
business of the past six months which followed a rather 
unsatisfactory first six months in 1927 

In the toilet goods business, in which we, of course, are 
most interested, the outlook is promising. November and 
December showed in most lines a very favorable increase 
over the same months in 1926 and January, as far as it has 
gone, is putting its best foot forward. 

With conditions as they are there is good reason to re- 
main optimistic and to look forward to a prosperous new 
year. 

The threat of regulatory Federal cosmetic legislation is 
not disturbing, as the trade believes that no unnecessary re- 
strictions will be placed by Congress on an important and 
growing industry 

Substantial Increases in Perfume Sales 


Pinaud, Inc., New York City, Georges Klotz, president.— 
It gives me pleasure to state that our business has shown 


h month in the last six months of 


a substantial increase eac 
1927 over the corresponding six months of 1926 and we 
expect this percentage to continue increase during 1928 
This, on our regular lines without considering the sales ot 
the new cream, which show progressive and substantial 
monthly gains. We look forward to the year 1928 being 


one of the best in the history of Pinaud in America. 

\s I have not been in touch locally with the combinations 
and mergers taking place in the industry, I cannot express 
an opinion. 

It is becoming more and more evident to Pinaud that the 
chain stores who manufacture toilet preparations, utilize 
nationally advertised merchandise as leaders to get the pub- 
lic into their stores; then, in many instances, we find them 
trying to substitute their own products. This, however, 
does not apply to all chain stores. 

Regarding the proposed Federal legislation covering the 
manufacture and sale of cosmetics, while I heartily subscribe 


such legislation as would prohibit the use of harmful in- 


gredients in toilet preparations, 1 do not believe that any 





f the bills which have come under my observation will 
serve the purpose. It would seem from a superficial analysis 


that they devote a small amount of attention to the 





industry and a great deal of attention to the creation of new 


positions, which, obviously, would not be filled by practical 


oilet goods manufacturers 


All Signs Point to Prosperous Year 


Paul Westphal. New York City. David J. Griffin, sal 
mage \ survey of many opinions, not alone by 
eaders in but as well the professional 





economists 


depend on the accuracy 


1eir forecasts, clearly points to a year of widespread and 


continued prosperity. There is every indication, too, from 
a mere casual glance about that this general and accept 
belief that 1928 will be a good business year; not a bh 


a period of steadily increasing and ev 





tributed prosperity is based on a careful scrutiny of 
factors involved as well as deduced from sound and logical 
reasoning. 

Comparison of the customary business barometers and 
application of the principal business vardsticks carries con- 
viction. Among the more important and impressive factors ; 
the sound banking situation, the lowered public debt, the 
unimpaired and widely diffused purchasing power of tl 
masses, the lack of large inventories, the steady and health 
normal production in practically all lines of industry 


assuredly augurs well for a continuation of our present 





general employment at wages, our high standard 
living and our remarkably well distributed prosperity during 
the current vear. 


There is nothing to indicate that the end of the calendar 
year likewise marks the end of any business trend or that 
there will be any radical or deflated change, but the tendenc: 
is rather toward the belief that the present high levels of 
ictivity and economic progress will be maintained during 
1928 by those same outstanding cl 





racteristics which spelled 
continued success and sustained progress in the year just 


past—thrift and conservatism 
Nor is there any reasot give serious consideration to 
that time-worn bug-a-boo and chimera—the presidential 


campaign with its theoretical unsettling and havoc-raising 


effect on business in general. The prospect of the 1928 
election should on the other hand be singularly free from 
anything which would in any way slow down prosperity or 


of business. Funda- 





interfere with the normal oper 
mentally, there are no big and markedly antagonistic issues 
to be solved in this campaign. The usual lines of de- 


marcation are not so sharply drawn nor are the two main 





parties so far apart on the essentials and basic tenets. In- 
deed, there appears to be nothing in the economic views of 
the leading and principal candidates of either party which 
would tend to upset business equilibrium and cause de- 
pression. 

The prospects for 1928, therefore, appear very favorable 
and there is every reason to believe that the revival of in- 
dustry just gaining momentum as we emerge from inventory 
and stock-taking, will continue and flourish as the New Year 
progresses so that a generally prosperous condition will pre- 
vail throughout the country, 1928 will assuredly be accounted 


a good business year and our New Year optimism splendidly 
vindicated. 
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Point to Increasing Trade 
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es } We ] \ pecter large creas I 1927 
192 ticl] t¢ reasing | I 1928 
Wi See \ 5 ess ¢ s be 
te! 1928 1927 view tl iter rove 
- . ‘ it ee turers whic 
A t ‘ ] or e ‘ ‘ 4 ‘ 
On the w ‘ ver d mb vill probabl 
t e adva the indus vhole, particular] 
s has b ré «lowe leads to a gre volume ot 
et 2 s advertising 
Chain st r I 1 s exist and will « t e to exist as 
long as t ter the consuming publ service It is 
perfectly natural that the e their large ving power t 
erve the customers the way that seems to them best, 
ut that ne t necessarily mean that their merchandising 
methods ll affect importers such as ourselves in a special 
ay 
We cannot see that there is any necessity tf Federal legis 
lat gover g the sal cosmetics \ mat acturer ol 
cosmetics W puts in article in al \ irmiful, would 
e visited t ¢ such severe losses 1n t Vay tT damaxgt 
ctions and ss Ol usiness, that oO irther legislatio1 pre 
venting St Situat! need be necessary 
Vital Features in Extract Industry Reviewed 
( Nn ( Wd. \ \ 
} sid Owing to the very high price of vanilla 
beans during the last few years, quite a number ot manutac 
rers of extracts th tor domestic use and for bakers, con 
ectioners and ice cream manutacturers, curtailed or 
bandoned the use of wi de their extracts 
vholly or partly trom sy1 inillin, coumaru 
etc 
However, since the decline in the price [ va i beans, we 
find that most of the largest consumers of extracts have re- 
imed buying their supplies from manufacturers who make 
specialty of pure extract of vanilla. Upon investigation we 
find that this 1s 1e largely to the fact that cakes, candies, 
and ice cream made with synthetics do not bring repeat 
wrders, not » they give entire satisfaction as pure or true 
flavors do The Bureau of Chemistry at Washington has 
determined that vanillin contributes only one-seventh of the 


total favor or vanilla, and it is only this one-seventh that 
can be imitated means of synthetics 

The reduction in the tax on alcohol of $1.04 a gallon, 
effective January 1, 1928, will help materially to foster the 
use of pure extract of vanilla. I hope the time is not far oft 
when we will have tax-exempt alcohol for legitimate manu 


facturing purposes, especially for manufacturing 


tracts, which are used in small quantities in every household 


vanilla is 


The alcohol used in pure extract of practically 
wasted, being valuable only as a solvent and preservative ot 
the delicate vanilla flavor 


The manufacturers and dealers it apricot, 


caraway, etc 


pear, 


have been diminished in number by the 


activities of our Government. These extracts are used to a 


all, 
the trade in car-lots or less are evidently 
illeg i 


harmful to the legitmate 


culinary and those 


limited extent for 


sold to 


very purposes, 11 at 
that 


intended 


are 


+4 7 . | - 
to be used timately. Such a practice 1s very 


manufacturers of extracts and that 
drastic 
for 


is why some counties and states have enacted such 


legislation and prohibit the sale even of pure extracts 
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culinary purposes The abuse of the fuct mi 
strictions necessary 


rtuntely there is not as big a demand tor cul 


































favoring extracts as prevailed a number of years ag l'res 
fruits, large bakeries, and ice cream manufacturers wh | 
high class products are slowly encroac g on the hous kk 
production of cakes, ice cream, et 
There ave bee ind there ire toc SOM, Ie I 
beans on the market, mostly Bourbons, some ld 
low as 85 cents a pound Phi id been reprocessed 
ooked tairly well, and while they made an extract that com 
plies with the Pure Food Laws so far as purity is concerned, 
he q ality Ss ver Interior}. It Ss essential tor 1K ers 
t extract to know the difference betwee i pure extract 
vlich meet the requirements ¢ f he ( = Law al 
extract whi iS rinsic ime ( 1 ilue f 1 
fl stand There is mark iTerenc¢ i 
ind qua i sooner or later must be recognized 
every buyer who wants to build up his trade and p the 
usewives 
Phe prospects tor business ext ear are quite | g 
Stocks on hand tl ughout the United States are vet mall 
\lost of the manutacturers ve been ¢ iiling as S 
ssible owmeg to the anticipated reduction in the t ( 
lcohol, and it looks as if 1928 will be a very mu te 
vear on h 1 class Havors than ever betore 
I’very dealer who has a trade-mark that he wants to foster 
Is anxious to produce high class goods so as to make 
permanent an increasing number of customers, and this can 


keeping 


Uphill Work for American Made Perfumes 


ever brothers Vrug Co., St. Le s, WMo., BE. F. He 
We are rather pessimistic about the future of the perfume i1 
dustry in particular, as the volume of business of the im 
ported perfumes put up either abroad or in this country 


seems to be growing steadily larger, and the domestic 


produc 
m, we believe, is affected very materially by this conditi 
We, of course, are ourselves to blame for this condition 
and we cannot very well criticise the public for asking for 
and demanding imported perfumes, for they certainly have 
been stung right and left on the domestic products 
So much cheap toilet goods are being offered and _ sold 
through the mail, in the five-and-ten-cent stores and other 
avenues that the public, no doubt, have a very low opinion 


\merican perfumes and toilet goods 
\ number of the 
high 


imported, 


reputable concerns do manufacture ve 


grade perfumes, and the quality is fully equal t 


but on account of conditions outlined above tl 


nd it very hard up-hill work to get sufficient volume to 
satisfactory. 
1927 


believe the 


The business 


1926, and 


for compared very favorably 
outlook 1928 in all b 
is not unfavorable. 


to the 


with we for 


a whole 


ness as 
With 
writer does not see 


ill, 


reterence 


The proposed we believe, is entirely too drastic in 


provisions, 
We would favor a bill making it compulsory to state on 
label the 


ingredient in powders and creams. 


name and quantity of any corrosive or poison 


rv 
ry 


the 


ey 


be 





proposed cosmetic legislation, the 


any special need of a law of that kind. 


it 
1S 


ind on this account will probably defeat itself. 
the 


us 


Mergers in all lines seem to be in the air and chain stores 


are just in their infancy. 
al! ot 


pendent retailer in all lines 


which makes the game a little harder for the inc 


No doubt, there will be many more, 


le- 
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Prosperity Ahead for Flavoring Extract Makers 
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t be classed as an extract sine vas never manu 
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CC ‘ 1 ] cts as Ce pear i ¢ it ma 
s whic legitimate il s e Prohibi 
sureau i ta ik spl ad steps correct! 
stribut 5 products, a ! s e are able 
, , we certain! een cut down material! 
Tee s ti 2K 1 they will ive these | ) ts n 
1 
mpetitl s unusually ke vet a satistac business 
ertainl ( tt f it is gone atter hard enoug I 
ve that the extract industry will have a very prosperous 
in 1928, particularly si e Prohibition Bureau seems 
e hot on the trail the so called “bootleggers” in the 
na st Wi , ce the ~ Ist I ext! 4 1 int 
e manufacturing and distributing all kinds « 
ull know, in order to cover up their illegal oper 


ions these so-« 


legitimate extra 


if production in 


apo 


the 


alled extract manutacturers are putting ut 
cts and are selling them at less than the cos 
rder to get a distribution without bothering 


it selling cos Their money is not made on their ex 
s, but the extracts are sold at a ridiculously low pric 
rder to cover up their other activities, and in this wa 


legitimate « 


price comparis 
Favors Law to Punish Imitators 


- 
25 | 


Irden Chem 
he outlook for 1928 is very good 


er cent duri 


\\ e have ik 


present tendency toward mergers and combinations upon 


the 
the 


nes 


industry as 


lO WOrTrTyv a 


chain store pre 


We are mucl 


erd. T. H s New } ( C.K 2 ees 

Phe Iederal re uation r cosmetic is merely mother 
move in the general urge for the Federal regulation of eve 
thing 

We ar erely pass ma Republican form of Govert 
ment ste eedot f thought and action t some ew 
( t system Ww has a vet not been classifies 

Iron S ctl political viewpoint this s ideal 
eg e we must have m« d this means jobs. Thi er 
ge politician w support anything that strengthens his pos 

he smetic legislation is a glittering example of adding 
another worthless law to our present statutes. It is not the 
result of a demand from the public, but is merely the political 
manipulation of a group of medical men who would utilize 
the present urge “to regulate in order to strengthen thei 
OWN positior 


1 usiness 


No Public 





Xtract manutacturer suffers on account ¢ 


cal Co., Inc., New York City, 7. J. Lewis 
Our business increased 
g the year 1927. 


information as to what the effect will be of 


a whole, as we are too busy in our own bus 


bout other folks. The same view applies 


in favor of the Federal I gislation, but think 
1 rider in the bill which would protect peopl 
from imitators and counterfeiters. 


Demand for Another Worthless Law 
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Mergers Not Dangerous; Too Many Laws 








4 4 ‘ [ } I i 
/ | r sales 1928 as ta is We 
1 1 s 2 \\ leas eport a 4 
er ce¢ cre 7 ‘ S Ss 192¢ 
We ¢ t i the tenden ward mergers and 
t S ' o tex 5 par 
| rly perso! act 
t ‘ does mak like 
etter I s er rh s ess 
i manufact \ st nerchandise it appeals 
‘ ste irt la pe r class ¢ woman is 
ss na es 1 ( ot the competit 1 
| held | Itimate ct ne this Dusiness 1s the 
1 st iis 1 ~ t ( str al 4 4 le l pe 1 t 
ease and the I ers ] ron mass product rarel 
ippe ils t Ss type 
The n turer toilet preparations 1s in a sense the 
personal contident of his customer and the intimate personal 
uch ts the determinal factor in appeal to the feminine 
Chain store merchandising and manufacturing by chain 
store oa t ‘ ier the same categ his 
concentrated type mpetition loes not offer any dis 
couragement to the small manufacturer who has a message 
the American women in the shape of any toilet prepara 
tiol I eh merit value 


\s to Federal legislation it may be said that it is not 


surprising to see this approach in an era of government 


paternalism and over-legislation \s Senator Copeland s« 
iptly puts it an entire session of Congress should be de 
voted to the repeal of laws. We have too many laws on 
ur statute <s already \rguing from the half-hearted 
acceptance of similar laws it is fairly obvious that if certai 
vital cosmetic agents are prohibited by federal statutes, the 


consumer’ who must have these regardless of the possibl 


risk in their use wil 


tain them somehow, even within 


the twelve mile limit. 
Prosperous Outlook for Cosmetics 
Grant Watkins Co., Inc., Boston, Mass., Leo J. Cassie, 


preside) I feel confident that 1928 will be a most prosper 


tic manufacturers. Our 1927 business was 


most gratifving and we have every reason to believe that 
1928 will be mu reater t was much greater than 1926. 
ihe Federal legislation gover g cosmetics I believe will 
not materialize il letrimenta degree s the general 
public have experienced with great satisfaction results ob 
tained from products that are under general discussion at the 
snemise. sinte 


Government Should Keep “Hands Off” 


Chicago, Ill... hn Blockt, president. 
Che lool 1928 is good and the 1927 business was just 
ut the san s the ir previous. We do not look favor 
ably upon chain store merchandising in our line; and as t 
€ propose ederal legislation governing cosmetics, we 
believe the government should keep “hands off.” 


Conditions Seem Very Favorable 


lames § ( Chicago, Ill., S. C. Jones, assistant 
5 ! rom all indications, gleaned from reports from 
various parts of the country, the outlook for 1928 seems very 


The buying power of the farmer is constributing strongly 


to increased business in agricultural regions 
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Home Life Changes Affect Extracts 
if mis eton Co., Hartford, ( Leslie K. Tal- 
nladge, sa manager—During the past ten years the rapid 
progres f Ameri women a g ‘ ‘ { higher edu 
cat nad the Sire to enter 1 i more to the | iblic 
urs OF ¢ t nati have oC me lite 
( side le extent 
Phe | f obtaining competent, dependable 
elit \ st servants, coupled wit e desire 
the housewife t ecome actively affiliated with public life, 
has driven entire American families to resort to cafeterias, 
ot i es rant t un the sus ¢ ] 
ere s S er elel t whic cI 1S Ss 1t May 
see n first tl ont s id no small I ce n the sale 
( weets ll s, thus affecting the demand r their 
neredtie s W ome iges past € e€ chief 
“ ers > : nd 1C¢ s 1 y 
last few Wame las I t S 
silhouett , siderable dec ne Se a 
cor 
owe $s \\ ( is the 
vor! n 
€ begins t I > \ belie 
at < I ire beg I tire ¢ iW om 
ked 1 e arn r ess s 
Ler I S u rtising whic ring s pers 1 
ch wi ( sur s, sl ver ear t t I ré 
still enj preparation ot in their 
nes and re | 1 sted in w 
dishes n 1 o 
The gt { American public has never been educate t 
appreciate the proper favoring of food This is not only 


rue of flavoring extracts, but of spices as well. We believe 


that an educational campaign along these lines would be good 


advertising for the manufacturer of flavoring ingredients of 


ess for 1927 has shown slight gain as 





Our extract 
compared with 1926, which was considered by many as being 
a peak year. We believe that 1928 will show a further im- 
provement for those manufacturers who keep quality in mind 


rather than quantity or price, and who do not give away 





20 per cent of their extracts in free *s to the house- 


wife, which is bound to affect correspondingly the sale of 
extracts Dy the retail grocer. 

With a reduction of the tax on alcohol, there will un- 
doubtedly be some reduction in the price of flavoring extracts, 
especially bulk extracts for the bakery, confectionery, and ice 


cream trade. However, the amount of the saving is so small 


when figured on the basis of two ounce bottles, that there 
is little justification for a reduction on package goods for 
household use 

Faith in our product when we know it is the best that can 
be had for a fair price, and faith in the American consumer 


who is our customer and whom we believe can be educated 





to do the thing which is best for all these tw factors 
y adhered to will do much toward*bringing about bigger 


and better business for this vear and all the vears to come 


An Optimist on 1928 Trade 
ra VW. Prindle & C New York Cit Frank M 


Prindle-—Regret I am unable to give your any definite 
forecast for 1928, but being an optimist I look for a good 


business 
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Outlook Is Decidedly Hopeful 
Kolynos Co., New Haven, Conn., L. A. Jenkins—The out- 
look for 1928, as it appears to us, is decidedly hopeful. Our 
business is one which is transacted in practically all parts of 
obe and with very few exceptions we find increased 


business offering. In consequence our program Is one tending 
toward further expansion. 


“Hand to Mouth” Buying Bad Feature 





s N cu rk City, B. AL. Douglas—In 1927, 

tl demand seemed t € is lar as We are ¢ cerne lor 
u Chere is little or interest in 

ns in our line; and business appears to us 

etitive is individual lr} questi I 


ye paramount. 








Buyit VEVE seems to be more and mot 1 { 
? t basis, causing the manutacturer to cat tre - 
dous stocks and, if he is not well prepared to fill rush ¢ 5 
t the end of the year, both he and his customers loss 
retailer, buying on a “hand to mouth” basis puts ! lf 
lisadvantag t he loses sal Whether or not 
s may t him | general reduct tocks t 
S ut there is not enor advantage It to | ! e 
S f sales and t ippointment stome sO, 
thy + ef k he } ce tive pt < 1 eT 
vy well received they m I 
| m tie lers \ ( <¢ I 2 
s Day, as well as t l s lecembe el 
vraphic a the ist would ay e gel l 
ile s pretty well cleaned out 
Based on the ct that stocks must be pre Well ce € I 
ccount the ind mouth” system « 1y1 1 
ve id is general in the United States, in all lines, 
Wwe are inclined to the belief that the business r 1928 will 
be better than that of 1927. 
Finds Foreign Competition Growing 
Demiio Co., Detroit, Mich., James C. Gleghorn, president— 


We consider the sales outlook for the year 1928 better 


n last year. While our volume of business for 1927 did 





not come up to our expectations, we enjoyed a substantial 
increase. In fact, increased business forced us into larger 
quarters. 

As to the present tendency toward mergers and combina- 
tions and its effect upon our industry as a whole, we do not 
care to pass an opinion at this time, as considerable will 
depend on the sale tactics of the larger organizations 

\s to our view on the proposed Federal legislation 
governing cosmetics, we wish to go on record as being 
emphatically opposed to legislation of this kind of any type, 
as there is no demand for such action by the general public 
or is there any need for it on the part of legitimate manu- 


facturers. So far as we are concerned, we feel that it is 
unnecessary to use ingredients of a harmful character and 
al! ingredients should conform to or surpass U. S. P 
standards of purity. 

We feel if there is any need for legislation of this type at 
all, it would be along the lines of putting a stop to every 
Tom, Dick and Harry taking up the manufacture of cos- 
metics without some standard requirements as to education 
and training. 


\s to the growing competition of foreign and pseudo- 


foreign manufacturers, this is bound to continue as long as 
American manufacturers remain passive or continue to coun- 
As long 


as manufacturers continue to hitch their wagons sole/y to the 


tenance and further the sale of products of this type. 


dollar sign, just so long will present conditions continu 
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Legislators Unqualified to Pass Cosmetics Law I believe that chain store organizations will not success- 























it- 1 BE McPrady & Co., Chicago, IIl., J VWcBradv. pres fully merchandise their own toilet preparations. | know, 
££. Mchoraey ¢ 0., HiaZO, og de [cl aay, | Sl ’ : a ; 
Ou aes : . vase - own knowledge, that several such attempts 
a jont—I can see no reason why business in general will not based upon my ow! kn vies I 
ts of Come : : a oy ’ } » bee ade but failed. 
: be as good for 1928 as it was in 1927. I have every good have been made but tailed oy ; , 
ised - . 1 | 5 aa Toilet preparations having general distribution will always 
reason for making that statement, but none to the contrary. were ; . ; oi 
ng a - ve near itsell “private brand” toilet preparations. he reason is 
S Our 1927 net cash dividends from this business were nearly outse wae ; 
a 10? Raced — obvious. The “private brand’ preparations are offered only 
”) ner cent better than 1926. I don’t calculate much on gross a pre] 2 
ag nes + taseting note cétualie. for 11 11 the individual stores and have not the same appeal to the 
inte ; a : 1 consumer as merchandis« ich isplayed and seen on all 
, ‘9 \ ears the net cash dividends, to ter a S S [ J 
1] ] ] } } th count ers I e particular commu and therefore nave 
lor nlv thing that talks with me, that is what I pay bills with, / 
? d ge else takes its place , ee ” 
‘ ' 1 1 oo [ al ecle g governing 
) us Mergers and combinations may be all right in large indus- ; — lt t 
| } | | 1 + \ Ss egis ( pe 9 I 
I tries. but for small ones, I don’t think they will ever amount ; , 
orem ( torn ese law s ( tel d the s ‘ 
muc ma s Ame , s. I believe that in this 
( in stores | canl sa are 1 good t r the co ry , , 7 
, 7 e W nsun a | you see t e ingredients 
P 1ev eliminate thousands of small merchants. Men of small I ’ 
oe” i od by the French manufactures. ore te sume-o0 aie 
I PAN nnning res. trvil t support their I! 111es 
° means, running small stores, trying upport their fam b 
| ° 1 1 1 - S¢ € \1 I at ers lat Wa 
ire being fast put out of business by chain stores, and that par : z , E 
: yaaa : ogee od . would readily irn that t ibsu prices for such prepara 
I I think is too bad. I think the government ought to stop it. cs 
‘ a Seria ae ie ‘ Cat teiie $i te eee tions are not justified as st the reasona prices charged 
There nave een quite a Tew fellows in congre Zz Tt , , 5 
make laws regulating the manufacture ot smetics, soaps tO! n ‘ lu 
d medicines to meet their ideas. I don’t think they will Big Problem in Costs of Distribution 
; er 2 very f ecause the c ( ness 1s carr al c . illard 
es ll over the cour A pret le and hones di ink we can 
sis. Men in this line of business, who are on the squar r sales <5 1S go0t 
e not g I t st \ i here 1s Ss ( et ( | e\ ] s Ss ere are 
el his busines | eop! 1 e lk lat eat changes g the on -} [hes¢ 
| \ ery littl bout it ( best judg ey ( 1 s and « lida me 
Is rea vhv a n selling e! me pate comne 1 a les f o an cohen 
edicines can do a bie business t ear. just as well © business. In 1928 1 5 sina 
ast year. If he is a hustler he certainly will come t gh years we must eith e our volume or cut down our 
S, i all right, no doubt about it. I hope with vim and vigor t st of doing sinese 
wil make 1928 a good year, so far as I am concerned Taking manufacture as a whole, wonderful progress has 





} . : “tt . ; t . recinein } . : 

' : : been made in cutting out waste and reducing the cost of 
No Bad Clouds on Business Horizon 7 oe ; ; / 

: : ay ae? sae f manufacturing There is still some opportunity there to 

s Compar Newark, Ohio, Frank L. Beggs : af 


reduce costs and meet the more keen competition that is 
with us 


| 
a | ident and treasurer.—We are of the opinion that the 
er adjustment period which characterized the last few months 
: 8 ; : : ; er 
did of 1927 will be reflected in better business for the first half 


tial ot 1928 


However, the big opportunities to increase profits lie in 


solving the problem of the very high sales and distribution 


7Q 


. bil 5 cohol _ costs of the average business of today. And, if the changed 
he r ‘tion in the price of alcohol and the consequent $24: . . . 

The reduc re ; . ” pr ae ew = = conditions will result in forcing manufacturers as a whole to 
and to mouth” policy of buying, has reduced stocks in the 
na } 


: ; find ways and means of solving the distribution problem, or at 
hands of buyers until purchasers are confronted with re- 











re endian stoad least reducing to any c nsiderable extent the present very 
vill We a ‘iii Si aia ' high cost, it will react to the benefit of every one from the 
e see no omnious clouds on the business horizon an toe : 
Wi rcs cee wg a ee ee nl aaadigt..,, Manufacturer to the ultimate consumer. 
ion oy ee kprrerbor spay a We can all have faith in \merican business and in the 
Sian a ne ae sca ultimate outcome. And, for those who adapt themselves to 
. Would “Debunk” Foreign Perfume Claims the changed conditions, get in step and step lively, 1928 should 
slic Bo-Kay Perfume Co., New York City, J. Rouss, president be a good year. 
nu- If you will refer to your January, 1927, issue, you will find Not in Favor of Federal Cosmetics Law 
1S my views fully expressed with relation to “the growing com- Martha Turner, Inc., succeeding Colonial Hycienic 
ind petition of foreign and pseudo-foreign manufacturers.” My Co., Chicago, IIl., filen E. Hunt,  president—We 
P views are still the same. But as far as I have been able to are looking forward to an increase in business during 
bserve, our American manufacturers as a body have done 1928 and feel assured conditions -will show an im- 
at absolutely nothing to change the “bunk” so freely made use provement over the past two years. It is difficult to judge 
ery of to impress the American user of perfumes and cosmetics _ the effect of the mergers and combinations upon our industry 
Os- With the notion that toilet preparations, unless bearing a as a whole, but whatever they may he, each individual unit 
ion French name or label, are not worthy of use. will adjust itself to whatever changed conditions that may 
Any movement having for its purpose the “debunking” of | come about. 

lo- this “bunk” will have my hearty support. We are not in favor of Federal legislation to govern cos- 
as The outlook for 1928 from our view is better than it ever metics, although there may be some firms in our line of 
in- has been. Any business when soundly conducted and proper- business that should | 


’e under Federal control. However, 
ng ly managed will remain healthy. With full confidence in the 


the luture, we have made considerable additions to our plant and 


have in 


manufacturers of cosmetics as a whole believe in using the 
purest of ingredients in their preparations and Federal con- 


1; . 
addition added considerably to our paper box plant. trol would not be necessary. 
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Bright for Quality Goods at Right Prices 





j S | eTa 
t s s \ adepene 
ese p 
ts ‘ ; is 1927 | 
‘ ‘ use of t 
. s ill t 1¢ vith 
ea 
\ { t 1927 was n tter than 1926. The 
ri s $ n 5 ild make brighter 
5 : this depending 01 
eit Cha store merchandising 
is r lw s advantages 
rt S ilit ght prices. lederal 
egisla 2 sn ss ( intageous tor 
Sees Chain Stores as Large Factors 
\ s i Calishe 
»”? I < i the business < 
poy es pertumes will show a very material 
icreas i é 1928 le to conditions 
O 1927 ess npared tay vith that of 1926 
) get the recor Che combinations ot 
various 1 turers t line it have been made dur 
ing the las | a will at all affect the indi 
vidual s, as each respective manufacturer will get 
the us t of business from the trade irrespective of 
ny merg 
Chain stores will be large factors due to their enormous 
urchasing power a the manutacturer will unquestionably 
be compelled, if he desires to cater to this trade, to work on 
1 smaller marg proht 


legislation governing cosmetics is 











cu ia 
ed tor. I de t think that there is a manu- 
tacturer in the line of good repute that would put out any 
preparation that would be injurious in any way 
I se eas vhatever tor any legislation contemplated 
Our t s s been handicapped with innumer 
ble restric ind t ntemplated imposition of ad 
ditior sv \ tend 1enc¢ manu 
Tact s ] the br S al Ca al other channels 
Looks Forward to “Biggest Year” 
( s, dire 
4 928 < hal ot il 
; c ct ft . the dustr lhe 
ear 1927 2 ‘ ga t the 
Ma l We ive stre thenes ¢ depart 
ent ve | aia . IQ ¢ wereat yen) 
t Marinello has i 
Starts New Year with “Big Boost” 
} . ’ [ 7 } Cs* 7 ,, lJ T J Save 
n, presid From our viewpoint and from all indications 
the | s nometer points to at rease in busi 
ese 22 
We g for som ew business-getting schemes 
that starte siness off with a big boost and the 
outlook for the coming year is most gratifying 
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Benefits Seen in Mergers and Chain Stores 











la ] é ( v Urileais l ee Hen y £ I m- 
Z f 1 é We consider the tlook 
or 1928 as much more promising in the way of ime of 
siness t ‘ r we iccomplishe | 1927 
Business with us for 1927 was about the same as 1926. [Tt 
\ L bee 1 iret it t been tor the lar tab 
Mississippi River floods that covered large portions thre 
{ r imp i trade areas for a protracted per aus 
ing, practi y an entire suspension of business t mbe 
I S in the ireas affected 
to reduce ove! id 
perat eX pt Ses and mereers vnit 
meet price competit 
Cha St | mdisinre \We consider th torm 
merchandising as fully established and promising greater ex 
pans ind development the future. As to chain stor 
I ations manufacturing, we consider that they can only 
do so successtully as far as staple and standard toiletries 
are concerned. Quality goods and trade-marked specialties 
will continue t old their own against such competition 
Success with these organizations depends upon lowness or 
prices. This lowness induces a wider use by the lower classes 
f the public of various toiletries from which they have been 


priced, better-qualitied 


article Chis wider use will in time redound to the bene 

{ the legitimate specialty producers as the public absorbs 

more and more the exclusive and finer quality idea 
Federal Cosmetic Legislation We see no reason for be- 





coming alarmed over the this matter. It will affect only 


using injurious compounds in their products 
can no doubt 
Such 


those who are 


Producers of high grade toiletries otter a 


bill of health 


to check the 


cleat with their products. legislatior 





production of cheap low-grade goods and 


aranteed harmless 





advance the sales of such as can be eg 


Predicts Great Growth for American Products 


yy] y Jy 
( wd, LN 


Vew York City, Charles H. Oestret 
1927 


for 1926, 


lw 


esident.—Our sales for show a very substantial in- 


and we have every hop 


looking forward with a great deal of encourage 


ment tor a very hands me increase in our sales tor the vear 


oi 1928. The perfumery and cosmetic industry, as a whole 











growth depend entirely upon the manufacturers themselves 
Phe only is competition, or evil, in our industry at 

present is from concerns known as bootleggers, and it is 

hope that the Government authorities will eventually elimi 
ite t Ss ¢ ] 

Cosmetics d perfumes have become a necess to t 
(meri public, a S ir belief that e America 
publi beg g t recognize that products ma by 
\merican concerns, such as perfumes, cold creams, et are 
equal jual S al the French labels, or those 
imported from abroad e American buying public 1s 
recognized as 1 ot the most 1 telligent in the yorld, a 1 

r that reas there is no question that if the American 
manutacture re particularly careful as to the qualit 
their products—making sure that every product they put out 

is real merit behind it—it will strengthen this confidence 
with the American public, and thus make our industr ne 


f the most staple and lous industries in the States 


‘emen 
Mergers and combinations in other industries have proven 


why the 





very successful, and there is no reason proper 











































1928 
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mergers and combinations in our 1 lustry should not prove 
ee to be verv beneficial and profiitabl he margi etween 
ee the 1 cost and the selling price of a perfumery or 
osmetic product is much greater than in most staple in 
127 tries. such as steel, automobiles, et and one the mos 
ss nt principal tactor 1 ss ts les expens 1 Ver 
' r These can eas! be reduced materiall | the prox 
con ns and mergers. | ‘ tional inst S,as a 
‘ esult mergers, receive a great de publicit d the 
mbe Ve \ n ild | are 
1 e fi lence ( ' ( ( S 1c + } d 
: : Ss detaeentns 
u ; ices aiasimiiscia Mikio: “ie se ie i 
iit c tribut + the cf ; 
( ( great deal vas t he Amer 
a ae publ opportu o mi ndisé ‘ t | s 
cr nd ( ill t per s the m tfacture 9 outlet : , 
Stor ge volume business an t same time gives 
I put over \ n i big w vith 1 
letric ( i] | iy 
clalties 1 } ] 1 | t 
, Negarding Federal legislat 1 ( rol gover g 
— manufacture of cosmetics, this should t be viewed w 
oe creat deal of alarm by our industry There is question 
arn 7 that there are any number of products on the market t 
pike manufactured by the cosmetic industry as beauty prepara 
ualitied tions which are very injurious to the American public if the 
— do not know how to use them proper! mely, items like 
ibsorbs intments, hair dves, and perhaps creams, ete., and it 1s our 
belief that if the public is thoroughly convinced that only 


such products are permitted on the market that have passed 





ct only a thorough inspection, that it will strengthen the public’s 
ducts confidence and will probably add a great many customers tor 
offer a beauty preparations that are now skeptical as to the purity 
islation and merit of the beauty preparations as a whole on the 
xls and market 

eSs It is our firm belief that the cosmetic and perfumery in- 


is still in its infancy, and that the future will bring 


dustry 


— with it a great growth and expansion. 


tial in- Conditions Good in Middle-West 

vy hope Southern Chemical Co., Perry, Okla., O. H. How I am 
urage pleased to again repeat my statement of a year ago Busi 
le yea ness has been far more than double that of the preceding 








wh vear, ind prospects fe r 1928 ire exceedingly bright 
n and We start in not owing a human being a dollar, and no one 
nselves owes us. We do business both ways for cash. That helps 
istry at toward success. Another thing we find essential is always 
t is our the absolutely square deal that keeps the confidence of our 
elimi customers and through their kind words brings new ones 


Further, I am a 
to t] \} 


“crank” on quality; also personal service 


though 70 really 


merica put in from 12 to 18 hours a day. 


years “young” it puts pep into me to 


\s to reforms, I still 





iade by reiterate every word of the second paragraph of my letter of 
et ir January last (col. 2. p. 593), and I consider these evils as 
r_ those pronounced as ever. 

5 I might add that the business of the Southern Printing 
rld Company which I have owned and ¢ perated here for over 20 
mer! years, has been more satisfactory during the past year than 





any vear before. and we of orders 


It may be that the wonderful resources and climate, and t 


start the new vear full 








he 
dencé hustling ability of all the citizens of this wonderful state 

stry one of flowing gold has something to do with my cheerfulness; 
States if so, all right; and may a splen:lid share of the pre sperity 
proven and happiness of the new year fall on the Perrumer and all 
proper its readers 
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( s \ Beck- 
‘ ¢ lr 1 siness tlook for 1928 
s still 1 nk \ ( t Che s ear as Deen the 
S tor sales x Te é ec X ears 
’ linel 1 ‘ — 
ear will show I 
\ isk ec g i | Ss te L 
mergers ( Ss up S \s 
S s is ‘ d beauty suppl 
r s I 1x merge 
S re 
( view is at ° ning ; 
1] aoa 
mal S i] ‘ sla t ls S ul 
\ \\ t the Ameri Medical 
\ < S Y vit 
7 1 ] t 
Favors Proper Cosmetics Legislation 
I, N cud 
Sue it I er t sa ow what col 
tions will be ut we eel it t thie politica 
tuatio1 here s t De ite al settiement he first 
vy months of 1928 § the elections come it the wa 
business wants then } there will be 
mprovement 
l 1 general wa 1927 pares ve! Satisiactorily wit 
1926 The actual results of our business are not available 
the present time 
[ am in favor of proper Federal legislation governing 
cosmetics. As a result of the Pure Foods and Drugs Act, 


Cosmetics Legislation Is “All Wrong” 








here were decided benetits accruing to the wholesale 


retail drug trade after its passage in 


that the proper kind of legislation wou 


to the cosmetic business as it was to the dru: 
that time 


No Harm in Mergers, New Law Not Needed 


Citizens’ Wholesale Supply ¢ Columbus, Ohio, S. J. 
Schwarzwalder, chief chemist—We believe the outlook for 
sales in 1928 is exceptionally promising. Our 1927 business 


compared most favorably with that of 1926, showing a de- 
cided increase. 

Our viewpoint on the effect of mergers and combinations 
is that it will give young businesses, and especially young 
men with brains and initiative, a better opportunity to get 
nto the business 

\ certain amount of deadwood is always carried through 
In mergers and combinations, and such organizations become 


] 


less flexible, and are changing 


consists, 


public taste, of which the t 


o as good advantage 


For this reason we are of the opinion that it gives oppor- 
tunities to smaller enterpri 
that otherwise 

We hi Id the 
that 


when merged. 


business judgment 
might not ex 


same views with regard t 


chain store mer- 
chandising there is a tendency to become top-heavy 


As to the proposed Federal legislation governing cosmetics, 


we see absolutely no valid reason for The only possible 
excuse for its proposal is to create high salaried offices—the 


public to pay! 


























































Trade Levels on Pacific Coast 
iVeste holesale Drug Co., Los Angeles, Calif., 
As yet we have seen no par- 


inc., 
resident 


ticular tendency for better business, and are still going along 


on the level for the last six months. The condition of busi- 
ness in this territory during the last six months of 1927 


brought the ral average of business for the year down 
1 








to about the same basis of 1926. In other words, there was 
little or n over the previous year 

In regard to the effect of mergers and combinations, would 
state that it is t irly to decide just what effect this will 
have \\ S ( itions undoubtedly bring 

‘ ¢ t r il concentrate a power 
vhic vith either good or bad effect, and we 
hav monstrated to us just how this power 
will 

In regard to chain store merchandising and manufactur- 
ing by chain store organizations, I believe that the manufac 
turing Ww grow beyond a very small percentage of 
the w ‘ ertised lines ma by the independent 
dealers w oe n te the marke In reference to 
chain store dising, in my opinion the great weakness 
whic s probably not shown to any considerable extent as 
yet, is the loss of prestige in a community which is probably 








g on hired man- 


due stant ownership and the dependin 
agers to run the stores. The is undoubtedly the greatest 


problem the chain store management will have in the future. 


Regarding proposed Federal legislation on cosmetics, would 
state that I have no decided opinion, although I believe that 
even in the absence legislation of any kind, the public has 
not been greatly hurt in the past, and probably will not be 
1e future, even in the absence of legisla- 

At the believe that all 
today use all possible safeguards to 
accomplish all that is and that the 


reputable manufacturers have little to fear, although in many 


greatly injure 





tion on th same time, I 


reputable manutacturers 


desired, for reason 


cases we know Federal regulations to be a great nuisance 


1 


without curing the evil for which it was intended to regulate 


Sales Outlook Good for 1928 
Philadelphia, Pa., Henry Tetlow. 
l lr] utlook for sales in 1928 is good. 


Henry Tetloz ompany, 
2. 1927 compared very favorably with 1926. 
3 


I don’t know; I doubt if any one knows. Those tend- 
ncies are of course contagious and about the only effect of 
ation that 


that 


can be predicted with 





merger and con any 


degree issurance is in the immediate future at least 


there will be more and more of them 
4. Chain store 
appears to be economically sound. At any 
Naturally | 
organizations. 
5. I don't think Federal legislation will do any one any 
good, although I think it might. 
the people received under the Pure Food and Drug Act of 
1906? If it can be proved that they have enjoyed any at all, 
then I am | 
by a 


merchandising, whether you like it or not 


rate it flourishes. 


Jan’t hel} > in anitacturinge hv chai =} 4 
qgont believe in manutacturing Dy Chain store 


What benefits exactly have 


repared to be convinced that they might benefit 
law. 


Net 


1etics 


Gained 40 Per Cent; Outlook Good 
C.I. Togstad Company, Kokomo, Ind., C. I. Togstad, prest- 
dent—Regarding our views as to the 1928 outlook, would 
say that we feel that they are most promising. 
In 1927 we enjoved an increase of approximately 40 per 


cos! 


cent in our business, and we expect to do as well or better in 
1928 
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Good Outlook in Direct Selling Field 


American Products Co., Cincinnati, Ohio, C. M. Mills, sec- 
retary and treasurer—As agricultural conditions are looking 
better than they have looked for the last four or five years, 


we naturally expect considerable increase in the sale of Zanol 


products. Statistical information shows that the sales of the 


large mail order houses have increased considerably during 
the past six months and on account of improved agricultural 


conditions there is n 


reason why this increase should not be 


ontinued. As our products are all sold direct to the homes 





small towns and rural communities we naturally will 
expect a continued large volume of business during the next 
Six As Zanol products are sold in every state 
the we are not very easily affected by any local 
con as crops have been very large during the past 
yea farmer and small town purchaser will benefit 
by this prosperity, we have every reason to believe that w 
will have a considerable increase in our volume during tl 


oming year 
\We are very optimistic on conditions in the dire 
field hope thi 


filled 


and certainly expectations will 


Most Prosperous Year Ahead for Perfumes 
A. A. | New York City, J. I. Poses 
enecral manazer—The outlook for 1928 for the pe rfume and 


mtine & Co., Inc., 
cosmetic trade in general and Vantine’s in particular, is un 
usually We 
will be the most prosperous in the history of A. A. Vantine 
& Co., Inc. We have a complete new line of toilet goods; a 
splendid sales promotion and advertising campaign; and an 


sincerely believe that the coming year 


good 


aggressive sales force who will be on the job during 1928 
to realize our hopes. 
The past year has been kind to us, leaving a 32 per cent 
increase over 1926. 
The present tendency towards mergers and combinations 
in the industry as a whole, we believe, will have little effect 
It would seem that it would tend to wipe out the less known 


and inefficient houses and to intrench those concerns wh 


have a quality product with sound merchandising policies. 
It is our belief that the only way to combat chain store 


manufacturing is by more intensive advertising, creating 


such strong consumer demand that it would be difficult for 
chain stores to substitute sales, and force them to carry 


legitimate brands 
The proposed Federal legislation governing cosmetics will 
probably die a natural death and shouldn’t warrant any 


serious discussion. 
Good Effects from Merger Tendency 

Lockwood Brackett Co., Boston, Mass., H. S. Bothfeld, 
vice-president.—The old year was characterized by satisfac- 
tory volume but very high costs of materials in our line. 
The New Year will find retail and jobbing trade largely 
with short stocks and a market situation much improved to 
care for their needs. 

Unusually active buying for manufacturing uses at the 
end of the year indicates a conviction of increased general 
Changing conditions 
and sustained high distribution and production costs lead to 
mergers Such in the 
course of business economics have made for soundness, in- 


sales activity for the coming season. 


effecting economics. consolidations 


creased efficiency and purchasing power, as well as an inter- 
related effect for good on sales volume. 

Those connected with the olive oil industry anticipate a 
year of increased growth in volume and improved efficient 
operation. 
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Future Bright, No Menace in Mergers 
Martha Matilda Harper, Inc., Rochester, N. ¥., Robert A. 
MacBain, vice-president—It is a pleasure I assure you to 
express again at this time my strongest faith, which is 
shared by every officer of our firm, that the year we are just 
entering will be one of the best in our history. We sincerely 





hope also that all our contemporaries feel this same assur- 
ance. We see no difficulties arising on the economic horizon 
to make us feel that we need to provide for rough weather 


Each year for a number of years I have reported to you 





practically the same ind I am happy to reiterate 





largely what I have said previously The year jus 





has been our best year 
upon our fortieth milestone. 


We are del 





hted to see so many of our friends uniting and 





forming combinations. Such combinations we believe will 
stabilize our business more than anything that could be done 
Our feeling is that when financial h 

interests are attracted to an industry, it t 

dustry furnishes great opportunities Moreover, by suc 
combinations the quality of the business is sure to be im 
proved 


We are not in the least alarmed in regard to the chain 





store idea taking such a tremendous hold on the public mind 
In fact, we welcome it because our business is organized 
very much on similar lines. However, our 500 outlets 
specialize in only one thing. Therefore, we are not a menace 
in the sense that many people think of the chain stores. 

We are not excited over the possibilities of Federal legis- 
lation. We are not unmindful though that such legislation 
may be improperly conceived and quite unnecessary at the 
present time. We are believers in good laws and try to 
abide by them. If Federal legislation will correct the evils, 
if there are any in our line, we say let’s have it 


Larger Sales, but Possibly Less Profit in Flavors 

Joseph Burnett Company. Boston, Mass., George H. Bur- 
nett, treasurer—We feel that the sales in 1928 will exceed 
those in 1929, although the volume of profit may not be as 
great. We are looking for higher prices as regards vanilla 
beans before the end of the year, because the vanilla bean 
growing industry is now operating at less than profit, 
at which no business can continue. This natural economic 
reason will cause higher prices during the coming year and 
in 1929, although of course, there may be temporary reduc- 
tions due to speculative tendencies. 

As far as flavoring extracts are concerned, we believe that 


more work must be done to educate the consumer as to the 


proper method of using flavoring extracts, and in the way of 
finding new uses. Some work has already been done along 
these lines, not only by the Flavoring Extract Manufacturers 
Association, b 


ut by individuals as well. Greater volume to 
consumers will mean a much happier condition to the manu- 
facturer, who is now operating in 
market 


a somewhat narrowing 


Sees Growth of Chain Store Distribution 


Wellman & IVellman, Inc., Portland, Me., B. E. Wellman. 
bresident.—I believe the sales for 1928 will be good. The 
sales for 1927 were up to our expectations. 

My thought is, that a very large per cent of the products 
manufactured, in the near future will be sold by chain stores, 
or direct from the manufacturer to the consumer. 


Federal legislation governing cosmetics I do not think is 
necessary 
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Bright Outlook for Established Lines 
C. W. Beggs, Sons & Co., Chicago, Iil., P. L. Blazer, 
president—I frankly believe that the sales of 1928 of the 
established lines will show a decided increase; and the lines 
that have just been on the market for the past few years will 











suffer considerably. Our 1927 business has exceeded our 
<6 by ju ‘ ‘ il me 
[ am not receptive to the mergers and combinations 
‘ dustry Bf people with whom I have dis- 
sed this seem to t the merchandise is all the same in 
tents | lifferent packaging. Naturally this is bad for 
( u in s iandising: I really belli 
Ss s g a ( indising me l I 
vhether « S$ Of ted b e organiza 
n, and nder name whether or yt it i 
syndicate oposit ing throug t fact 
I 5 tl I ( i t secure al reductions they i 
exert enough pressure t ring about a in their 
wn localities. On the other hand they offer business which 


in not be overlooked by any manufacturer. 

Concerning my views on Federal legislation governing 
cosmetics: It is pretty hard for the average layman to rum 
a government, though most of them think they are more 
capable of doing it than our law makers 


Politics Not Likely to Disturb Business 


F. W. Fitch Co., Des Moines, Ia., J. J. Kirby, secretary. 
We are pleased to inform you that our sales for the year 
1927 showed a 15 per cent increase over those of the year 
i926. We contemplate no change in our endeavors for the 
vear 1928, but expect to maintain the same general per- 


sistency which has marked our efforts for the last quarter of 





a century or more 
Prospects for the New Year seem exceptionally bright 
We are in no way discouraged by the possible disturbances 
which might accompany the presidential campaign. People 
W appear to be giving more attention to business than to 
politics and our impression is that business will this year 


receive the first consideration 


Each Year Shows a Large Increase 
Albany Laboratories, Inc., Albany, N. Y.,H. T. McAllister, 


president—We have hesitated to give our views of the busi- 
ness outlook, for 1928, because our manufacture of various 
perfumes and flavoring extracts is only a small part of our 


business, and whatever we might say regarding our business 


S 


would have very little to do with that particu 


) 
l 
1 
I 


ar branch 
However, the remarks which we made a year ago ex- 
ceeded our expectations, and for 1928, we would only repeat 


1 


what we said at that time, which was to the effect that each 





vear has shown a large increase in our business, and that we 


expect the coming year to exceed any past vear by a large 


Stocks Too Big for Public to Absorb? 

Solon Palmer, Perfumer, New York—The business of 
1927 was fairly satisfactory but has felt the extreme efforts 
made by the combined interests of the many formerly separate 
lines. It has been intimated that these efforts are to continue 
which means an unreasonable overstock, which is impossible 
to be absorbed by the public. Let us hope that this coming 
year will be a satisfactory one for the independent manufac- 
turers and not overwhelmed by the combined interests and 
the prejudice of the foreign labeled goods that are made in 
the U. S. A., misleading the public in regard to the source. 





> 
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Chain Store Merchandising a Curse On Eve of Era of Intense Competition 
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reading and considering but he would rather read them than The trade is fortunate in having so keen a sentinel as 
write one and would appreciate your excusing him from doing THE AMERICAN PERFUMER on guard and on the firing lin 


the same at all times 











Co 





wt 





AMERICAN PERFUMER & 


Expects Improvement in Coming Year 


These observations are confined exclusively to the bulk 


¢ } ] 


yusiness; that 1s to say, to the larger users of extrac 


extract 


sucl as the bakers, confectioners and bottlers of carbonated 


beverages. 


1927 was far from satisfactory both from the volume ot 


sales and variety of flavors consumed. The unusual situation 


was more noticeable during the last eight months of the year 


undoubtedly was due to the unseasonable weather that 





prevailed duri most of the vear The cool summer 
1927 following upon a none too warm summer of 1926 ri 
sulted in an accumulation of stocks in the hands of the large 


users, particularly the bottlers of carbonated beverages wit 


the result that many of them have not consumed flavors put 
chased in the latter part of 1926 and early in 1927 

The last coal strike in Pennsylvania resulted in a very 
arge curtailment of demand in this state, which is one ot 
ie largest consumers of carb: nated beverages 

The general easing off in business which occurred during 
the last of 1927 did net count for more than a small fraction 
of the slacking in the flavoring extract trade 

1928 has started with considerable promise and while it 


mav very well be that “the wish is father to the thought” 


} 


it is generally assumed that the summer of 1928 will be 


tors 





i very hot one. Many of our long distance prognost 


have gone so far as to predict that 1928 will see the 


summer for a great number of years and that the summer 


10ttest 


of 1929 will be the hottest within the recollection of the 
present generation. At any rate the law of averages would 
seem to indicate that we will have more seasonable weather in 
1928 

ven if this prediction should not hold, 1928 will show a 
greater return than 1927 and with seasonable weather a very 
gratifying business will undoubtedly result 

Chere has been some unnecessary cutting of prices in the 
recent past, some of which is attributed to the decreased cost 


n account of reduction in alcohol tax; but as the saving on 


this item is such a trifle in most cases it is desperation for 
busine ss 

The new regulations governing the use of alcohol under the 
Prohibition Act have been materially improved so far as our 
industry is concerned due to the vigilance and the far 
sightedness of the able attorney of the Flavoring Extract 


Manufacturers Association, Mr. Thomas J. Hickey 


Sees Industry Changing and Improving 

Armand Co., Des Moines, lowa, W. H. Wiseman, adver- 
tising director—In these columns a year ago, we predicted 
some changes in the toilet goods tield—a few dropping out— 
and not many successful additions to the already crowded 
field. Combinations and consolidations have taken the place 
of what might otherwise have been failures. The average 
wholesaler or retailer, today, if he speaks truly, will say that 
it takes few if any more digits than those found on one hand 
to include the American toilet goods houses who give him the 
bulk of his trade and profits. The tendency of women, we 
believe, is toward selection of goods of known and proven 
quality, and we believe the year has been less profitable than 
usual to the extravagant advertiser. It is clear that Ameri- 
cans want quality amd are willing to pay for it. Their con- 
fidence in American quality is increasing, and will continue 
to increase, first because Americans are today making the 
world’s best toilet goods, and second, the vast company of 
Americans who visit London and Paris and find European 
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approval of our goods, spread an increasing confidence in 
these goods at home It establishes confidence in American 
toilet goods when American women find these goods approved 
abroad and sold and used in increasing quantities 


Fortunately for those who make good toilet articles anc 


sell them honestly, American women become more dis 


criminating each year. And we are still of the opinion that 
quality backed by sound aggressive merchandising will win 
increases for Amermcan manufacturers \rmand has set a 
lefinite increase in volume 1928 and the officials of the 

mpany do not doubt it will be made. Adequate advertising, 


truthfully done, will prevail \n encouraging sign of the 





imes is that t larger outlets show a decided trend toward 
established quality lines. Good buyers have discovered that 
protit lies in repeat business. It is difficult to put across 
goods of unknown quality today. The big buyers are also 
insisting that the toilet goods department can and should show 
ts own profit. There is sure to be some “foot-balling,” but 
most toilet goods buyers today prefer to build. These ar: 
hopeful signs. 

Banner Year for Entire Industry 
Retch-Ash Corporati Vew York, N. ¥., Sidney B. Ash 


esident.—We believe that 1928 will be a banner year for 
the Reich-Ash Corporation and for the entire industry rhe 
vear just closed marked our largest volume of business 
which is now on a world-wide scale, and every indication 
points to an even further advance in the coming twelve 
business which manufacturers 
would do well to consider is the growing tendency of con 


solidation of large stores. Careful consideration should be 





tion of Edward Filene, the great merchant 
f Boston, who believes that there is coming about a con- 


solidation of over 100 leading department stores into a single 


body doing a business of over one billion dollars per year 
This presents a problem for the serious consideration of 
manufacturers. With the control of retail channels centered 
into relatively few hands, manufacturers will be to a certain 
extent at the mercy of very few men. While we have not 
yet come to this point it is something to anticipate and pre- 
pare for. We have made a specialty of selling to eight and 
ten departments in one department store; others in the trade 
probably sell to at least one so that the problem affects all of 
us 

From all parts of our organization in all sections of the 
country reports for the first half of January, 1928, indica 


that we have done as much business in the first two weeks 





e 


of this year as we did in the entire month of January, 1927. 
With our program of expansion we have every reason to be- 
lieve that this will continue 


Why Is This? 

An intelligent man will drive a big touring car through 
the crowded streets of a busy city and still keep one eye 
on a pretty girl ’way over on the sidewalk, and, with but 
one eye working, he will escape a collision; but when this 
man drives his car out in the wide, open country, he some- 
times fails to see a locomotive as big as a schoolhouse—a 
tremendous engine thundering along, blowing its whistle and 
ringing its bell. Out where there is nothing to distract him, 
he may fail to see or hear an engine that is hauling ten flat- 
wheel flat-cars, twenty stock cars loaded with squealing 
pigs, and twenty more grinding, squeaking gondolas filled 
with soft coal. 





Yow, why is this? asks Silent Partner. 






































































































Definitions 
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Adulterated or Misbranded Toilet Articles 

Sec. 3. ( For the purposes of this Act a toilet article 
shall be deemed adulterated if it contains ‘seni lead salts; 


lene-diamin¢ paratolulene-diamine; parapheny- 


parapnen 


diamine; mercury, 1 all compounds of mercury, except 





calomel; or phenol in excess of 10 per cent by weight in a 


fatty or other solid or semisolid base, or in excess of 3 per 


cent by weight in any solutior 


(b) For the toilet article shall 


Act a 


article itself or the 


purposes of this 


be deemed misbranded unless the retail 
container thereof shall have placed upon it a conspicuous, 


easily legible label or brand bearing the name and place of 


business of the manufacturer, packer, seller, or distributor. 


Criminal Provisions and Penalties 


Sec. 4 


or deliver for shipment or receive from shipment in inter- 


It shall be unlawful for any person to ship 


state or foreign commerce any adulterated or misbranded 


toilet article, or to manufacture in any Territory, or posses- 


sion, or in the District of Columbia any adulterated toilet 


article, or to sell or otherwise dispose of or offer for sale or 


other Territory, or possession, or in the 


dispositi¢ n in any 


District of Columbia any adulterated or misbranded toilet 
rticle 
(b It shall be unlawful for any person to alter, muti- 
e, destre bliterate, or remove any label or brand placed 
on any toilet article in accordance With the requirements 


of this Act, if such article is being 


(1) Shipped interstate or foreign commerce; or 
(2) Held for sale or 
shipped; or 
(3) Held for sale or other disposition in any Territory 
District of Columbia. 


other disposition after being so 


. 1 
Or possession or in tne 
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Complete Text of Copeland Cosmetics Bill 


S rticl rdinary cours« sinless 
common carri 

(2) To any person in respect of any such toilet article 

pped or delivered for shipment or received from ship 

ment, for export t inv foreign country, manufactured or 

prepared and labeled or branded in accordance with the 


a foreign purchaser and in accordance with 


the laws of the foreign country. 
3) To any dealer if he can establish a guaranty signed 
the wholesaler, jobber, manufacturer, or other party re- 


siding in the United States, from whom he purchases the 


oilet article, to the effect that such article is not adulter- 
ited or misbranded within the meaning of this Act. This 
euaranty, to afford protection, shall contain the name and 


address of the party or parties making the sale of such 





article to such dealer, and in such case such party or parties 
shall be amenable to the prosecutions, tines, and other pen- 


ilties which would attach, in due course, to the dealer under 
this Act 


person in 


€ provisions of 
(4) To any 


pared in conformity with the prescription of a physician duly 


respect of any toilet article pre- 


practice medicine and actively engaged in the 
e person 


licensed te 
practice of his profession and sold for use 
to whom the prescription was issued 


Libel for Condemnation Proceedings 


Sec. 5§. (a) 


DCC, ; Any misbranded or adulterated toilet article 
shall be liable to be proceeded against in the district court 
of the United States for any judicial district in which the 
article is found and to be seized for confiscation by a process 
of libel for condemnation, if it is being— 

(1) Shipped in interstate or foreign commerce, or 

(2) Held for sale or 


so shipped, or 


other disposition after having been 


(3) Held for sale or other disposition in any Territory 
or possession or in the District of Columbia. 
is condemned by the court as adul- 
within the meaning of this Act, it 


(b) If such article 
terated or misbranded 
shall be disposed of, in the discretion of the court 

(1) By destruction. 


(2) By sale, if the article may be reconditioned or 
labeled or branded to comply with all requirements of this 
Act. The proceeds of the sale, less legal costs and charges, 


shall be 
Such toilet articles shall not be sold in any jurisdiction con- 


paid into the Treasury as miscellaneous receipts. 
trary to the provisions of this Act or the laws of such juris- 
diction, and the court may require the purchaser at any such 
sale to label or brand such substance in compliance with the 
provisions of this Act before the delivery thereof. 

(3) By delivery to the owner thereof upon payment of 
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or 
the 
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been 
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Exclusion of Imports of Toilet Goods Not Conforming 
to Provisions of This Act 











Sec. ¢ a) Whenever in the e of any toilet articl 
‘ ( red for in Se Agriculture 
5 to | it such article is g shipped 
S eig erce in violati f the provi s 
s At e sh give due tice d port r 
her t ( Wri¢ r ¢ s rit 1 d ce h 
2 e Secretar\ f the [reasur snal 
« ( aimissiol 1 r ver the consignes I suc 
r e, or (2 ct ¢ Sut rticle t e consignee pending 
x<amina und decision in the matter, on the 
( 1 1 pel | the am the full invoice 
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‘ ‘ ae 
S€ the Secretar I i reas when demanded, Ior 
the purpose of excluding it from tl untry or for any other 
I S he cons ( rie e fi in t of the 
bon 
(b) If, after proceeding in accordance with subdivision 
a), the Secretary of Agriculture is satisfied that such 


article being offered for importation was shipped in interstate 


foreign commerce in violation of any provision of this 


Act, he shall certify the fact to the Secretary of the Treasury, 


who shall thereupon notify the owner or consignee and cause 


the sale or other disposition of such article refused admission 
ud delivery or entered under bond, unless it is exported by 
the owner or consignee, or, if possible, reconditioned and 
labeled or branded by him as to conform to all the provisions 


of this Act within three months from the date of such notice, 
under such regulations as the Secretary of the Treasury 
ay prescribe. All charges for storage, cartage, or labor on 
ny such article refused admission or delivery or entered 
pon bond shall be paid by the owner or consignee In de- 
ult of such payment such charges shall constitute a lien 


vainst any future importations made by such owner or 


Institution of Libel for Condemnation and Criminal 
Proceedings 
Sec. 7. It shall be the duty of each United States dis- 
ct attorney to whom the Secretary of Agriculture shall 
report any violation of section 4 of this Act, or to whom any 
health, medical, or drug officer or agent of any State, Terri- 
tory, or possession, or of the District of Columbia, presents 
tistactory evidence of any such violation, to cause libel for 





1demnation and criminal proceedings under sections 4 and 
> to be commenced and prosecuted in the proper courts of 
e United States, without delay, for the enforcement of the 


condemnation and penalties provided in such sections. 


Enforcement of Act 


sec. 8 a) Except as otherwise specifically provided 
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in this Act, the Secretary of Agriculture ill enforce its 
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Lori it once i facts t 
prope United States dis t torne vith a copy 
e results of the inspection, analysis, or test, duly authenti 
( inder oat t person making h inspectior 
Ss tes 
Separability Clause 
Sec. 9. If any provisi f this Act is declared uncor 
il, or e appli ereof te erson or 
nstanc Ss el 1 const the € 
l I tne \ c ipplic lity ereoi to 1€ 
pers ind cums es shall not | ected thereby 
Time of Taking Effect 
Sec. 10. This Act shall take effect upon its passage: but 
no penalty or condemnation s] € r any viola 
tion of t \ct occurring within six months after its passag 
Application to Existing Law 
Sec. 11. The provisions of this Act shall be held to be 
iddition to and not in substitution for the provisions of the 


Food and Drugs Act, approved June 30, 1906, as amended 


Senator Copeland Confers With Trade Members 


On December 22 Senator Royal S. Copel: 





id held a con- 
ference with members of the interested trade in his New 


York office regardins 





is cosmetics bill. Representatives of 
several of the trade associations were present as were about 


representatives of the industries which would be affected 





yy the measure 

Dr. Copeland stated at the outset and emphasized several 
times that no changes would be made in the draft of his 
measure which had not been taken up first with the repre- 
sentatives of the industry. He declined to consider any 
arguments bearing upon the necessity for cosmetic legisla- 
tion, indicating that there would be ample opportunity for the 
presentation of such arguments at the hearing to be held 
later before the Interstate Commerce Committee of the 
»enate. 

The Senator was advised during the conference by Dr. S 
Dana Hubbard, Deputy Health Commissioner of New York 
City, who has been an active proponent of cosmetic legisla- 
tion and was one of the committee of the Association of 
Dairy Food and Drug Officials which sponsored the so-called 
Model Cosmetics Bill last year. 

Dr. Copeland stated that it was his intention to make the 
bill specific enough in its provisions to obviate the necessity 
for a large body of regulations for its enforcement. To this 
end he took up the bill by separate provisions and called for 
suggestions from the floor as to the inclusion or exclusion 


(Continued on Following Page) 
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Analysis of the Copeland Cosmetics Bill 
by Dr. Curt P. Wimmer 


Under the imposing title of “T National Cosmetics Act,” 
Senator Copeland introduced into the Senate a proposed bill, 
which in the course of routine was numbered S. 2035. It was 
read twice and reterred to the Committec n Interstate Com- 
merce 

This bill was compoul! led” at a hearing called by the 
senator on December 22, 1927, and held in the senator’s office 
Representatives of associations of wholesale druggists, toilet 
preparation manufacturers, hair-dye manufacturers and others 
witnessed the compounding Chey h little to say about 
what should go into the bill and what should not go into it 
They were told to bring their opposition before the Interstate 
Commerce Committec so, the ¢ ference was a somewhat 
one-sided affair, that of the proponents—the others were 
permitted to be witnesses only 

On the whole, this bill is considerably less radical and all 
embracing than the A. M. A. proposition is. Apparently, 
the proponents of anti-cosmetics legislation finding that 


they cannot get the entire industry into their grasp, are will- 


ing to take less. But, they must have some sort of a law 


whether necessary or not, but a law it must be. Let us see 


what this latest proposed bill contemplates 

The definition of (Sect a) for “toilet article’ reads, as 
follows “The term ‘toilet article’ means any substance, 
preparation, article or compound for toilet use, suitable for 


external application for the purpose of beautifying, embellish- 


ing, cleansing, perfuming, or conditioning the hair, scalp, 


eves, nails, or the skin of the face, ears, neck, bust, arms, or 


hands of the human body 


This definition is taken almost verbatim from the bills pro- 





posed last spr by various state chemists in the New Eng- 
land states, where they were defeated in every instance. The 
use of this definition shows that the same gentlemen who 
were responsible for the anti-cosmetics bill last year, are 


now advising Dr. Copeland. This definition was never men- 


tioned at the hearing, and was, no doubt, inserted later on. 


Under this definition such articles as hairbrushes, safety 


razors and hair ribbons, etc., come within the scope of this 
law, for no one can deny that such articles either condition, 
or cleanse, or embellish the skin or hair, as the case may be. 
included. The proponents of 


intention to have the bill 


Perfumes and soaps are also 
the bill claim that it is not their 
This disclaimer alone reveals 
bill is 


against all of the preparations and articles 


irticles 


an inherent weakness in their efforts. If their not 
to be enforce 
which its definitions cover, the bill should not be permitted to 
be passed. If the Copeland bill did not contain anything else 
objectionable besides this definition, it should be defeated on 
account of it alone. 

As to the bill 
present in a toilet article, make it an “adulterated” and there- 
ind but 


lead salts; paraphenylene-diamine ; paratolulene-diamine (?) ; 


substances mentioned in the which, when 


fore prohibited one, we few. They are: Arsenic; 


parapheny-diamine (?); mercury, and all compounds of mer- 
cury, except calomel; or phenol in excess of 10 per cent by 
weight in a fatty, or other solid or semi-solid base, or in ex- 
cess of three per cent by weight in any solution 

The writer 
the 


is plainly mis-spelled, 


has placed question marks after the names of 
I bill. The first one 
what the other one is supposed to be, 


two of substances mentioned in the 


no one can tell. It looks as if that much maligned paraph- 


enylene-diamine was to be mentioned again, but the bill 
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writer became tired of his job. Ca ve possible that the 


eminent doctors did not know. the ct spelling of the 


substances the use of which they waiic w prohibit erish 


the thought! 
It is hardly 


necessary at this time to reiterate the 





the writer of this article takes in respect to 

1 of the use of lead salts in dilute solution for external 
purposes; to the use of paraphenylene-diamine in hair-dyes 
to the use of mercury compounds such as oleopalmitate, ete 
externally His position has been fully stated on many 
previous occasions \t the present time, an extensive 


vestigation is progress and exact statistics are being pre- 





pared will be pre sented, as Dr. Copeland requested 


smilingly, at the proper time before the Interstate Commerce 


Committee. 
The bill does not exempt as did previous bills U. S, P 
id N. F 


preparations which fact imposes upon pharmacists 


additional restrictions and burdens. Many simple household 
remedies, such as lead plaster, mother salve, blue ointment 
etc., could only be obtainable upon a physician’s prescripti 


bill, 


nother. 


under the terms of the nor could such preparations be 
There is no question that 
bill will be 


states as their law, and from this angle 


shipped from one state to 


whatever Federal bill is enacted, if any, such 


accepted by many 


always be 


the effort to pass anti-toilet article laws must 
considered. 

In conclusion, the writer wishes to make clear his position 
controversy. He 


in the has no personal interest whatever 


in the matter. He does neither manufacture nor use cos 


metics (in the popular sense). He has devoted years of his 


best efforts in advising manufacturers to use only absolutely 


harmless ingredients in their products. Hundreds of students 
who have had instruction from him can, and will if necessary, 
testify that they have been duly warned of possible injury 
following the use of injurious substances. It is the writer’s 
position that the toilet preparations of today are very much 
better and very much more harmless than they were twenty 
years ago, and that there is no public necessity at the present 
time for prohibitory laws 
Copeland Confers with Trade 
(Continued from Preceding Page) 
of various ingredients and raw materials. It was decided to 
limit the provision regarding coal tar dyes to paraphenylene 
paratoluylene-diamine and naphthalene-amine. The clause 
regarding preparations was also amended to include all com- 
pounds of mercury excepting calomel. 
At the conclusion of the meeting a committee was appointed 
Trade 


matters affecting this bill. 


as a Advisory Committee to Dr. Copeland in all 
Dr. Copeland then announced that 
it was his intention to introduce the measure the first week 
in January and to ask for hearings some time in February 

The members of the committee are as follows: 

Walter D. Wile, of the Mary Goldman Co., 27 William 
street, New York City. 

W. L. Crounse, American Manufacturers of Toilet Articles, 
613 15th street, Washington, D. C. 

S. W. Pegg, of Wm. R. Warner & Co., 113 West 18th 
street, New York City. 

Walter Alwyn-Schmidt, American Master Hairdressers 
Association, 81 West 172nd street, New York City. 

Carroll Dunham Smith, Carroll D. Smith Pharmacal Co.. 
323 East 34th street, New York City. 

Charles Reichman, Paragon Distributing Corporation, 8 
West 32nd street, New York City. 
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Alcohol Production Restriction in Effect 








Several Amendments Made to Regulations No. 3 


Procedure at Permit 


Hearings y Lhe. ted 


Big Diversion Case Scruiinized 


\SHINGTON, D. | r 


duction during the first six months ot 


limited to 34,000,000 gallons, or to 40 per cent of 


January 15.—Alcoh 
1 


] 
128 will be 





' | } 7 = 
output for the year wh h has been fixed at 85, 





0.000 gallons. The 40 per cent is applicable to the annual 
quotas allotted to individual producers and where stock 
carried over from 1927 exceed 10 per cent, the amount in 
excess of 10 per cent must be deducted from his allotment 


itity carried forward all ethyl 





determining the qu 


t be included Che producers were required to 





furnish by January 10 reports covering all alcohol and de 


ured alcohol held in denaturing plants and bonded store 





rooms and also a sworn statement showing all denatured 
alcohol not held in a bonded denaturing plant or storeroom, 
but owned, possessed or controlled elsewhere 

Several amendments to Regulations 3 have been issued 
by the Bureau of Prohibition. Of principal importance 1s 
an amendment which empowers the prohibition administrator 
to suspend entirely withdrawals of alcohol or denatured 
alcohol by a permittee cited for revocation of permit. An 
ther amendment provides that an administrator may direct 
the amendment of the permit of a manufacturer of rubbing 
alcohol by decreasing the quantity withdrawn to the amount 
required for the manufacture of products for sales which 


have been contirmed 


Text of Important Amendments 


The text of the amendments to Regulations 3, as announced 


in T. D. 19, follows: 


The tenth paragraph of Article 112, being the fifth 


paragraph on page 113, of Regulations 3, is amended to read 


“Formulae and samples of all preparations in which 
specially denatured alcohol is proposed to be used, other 
than those mentioned in the preceding paragraph, will be 
referred to the commissioner for decision The formulae 
and samples should be submitted in duplicate by the applicant 


direct to the commissioner for analysis. After examination, 


one set of samples and formulae will be retained by the 
commissioner and the other set of samples and formulae will 
be sent to the administrator for the district from which they 
were received where they will be held in the branch 
chemical laboratory of that district for future reference. 
In any district where a branch laboratory has not been 
established, the samples and formulae will be forwarded by 
the commissioner direct to the laboratory ordinarily per- 
forming chemical work for such district. Where the ap- 
plicant proposes to use mixtures of oils and ingredients 
which he procures from some other person, the composition 
of which is unknown to him, duplicate one ounce samples 
of the ingredients or compound must be submitted with the 
samples of the finished product when required.” 

The ninth paragraph of Article 114, being the third para- 
graph on page 118, of Regulations 3 is hereby amended by 
adding at the end of said paragraph the following: 





the order to show caus« e shall make such order as in 

s judgment is wa é e law and facts either dis 
missing the proces 2s ¢ the amendment of the 
r 1 V ed by eas o ju Vy autn rized ) be 
withdraw t in ] req r I 1€ na ifact € ot 
products the sales of which were confirmed \n order re- 
ducing the quantity authorized to be withdrawn shall to 
that exte perate as umendment of the permit.” 


The second paragraph of Article 122 of Regulations 3 is 


After 1 citation for revocation of permit has bDeen 


} 


issued withdrawals of alcohol denatured alcohol by such 


permittee may, in the discretion of the administrator or 


commissioner who issued the citation, be suspended entirely, 





r restricted to the quantity which, together w the quantity 


then on hand, is necessary to carry on legitimate operations 


under such permit until the final order is made in the re 


vocation proceedings by the commissioner or administrator 





before whom same is pending. After a final order revoking 
i permit has been made by the commissioner or an admin- 
istrator and pending a review of such action by a court of 
equity, further withdrawals by such permittee will not be 
permitted and all operations under the permit so revoked 
will be suspended.’ 

The Appendix to Regulations 3 is amended as follows: 

\uthorization to use specially denatured alcohol Formula 


3-A in connection with dy feathers or preparation of 





solution of aniline dyes for industrial purposes is hereby 


withdrawn. Specially denatured alcohol Formula 1 or 23-A 


may be used in lieu of specially denatured alcohol Formula 


3-A for such purposes.” 
Watching an Alcohol Diversion Case 

The Prohibition Bureau is waiting for expected develop- 

County, N. Y 


involves New York and Newark firms and 


ments in the Florida, Or: ilcohol diver- 





sion case which 
in which 47 firms and individuals were indicted 

The indictment named following corporations which 
hold alcohol withdrawal permits and their officers: 

Dorle Pharmacal Corporation, 110 South 8th street, 
Brooklyn, and its general manager, Benjamin R. Slosberg: 
Madame Baum Mail Order House, 408 Berry street, 
Brooklyn, and its president, Samuel Zyttenfeld; United 
Perfumery Co., 450 Gates avenue, Brooklyn, and its pro- 
prietor, Amiello Sorrentino; Le Blume Import Co., 220 
West 19th street, and its general manager, Irving Feinberg; 
Salvatore B. Rossi, barbers’ supplies, 2,326 Hoffman street, 
the Bronx, and Rossi as an individual; Irvington Leather 
Co., 55 Commerce street, Newark, N. J., and its secretary, 
W. E. Stern, and the Miner-Edgar Alcohol Products 
Division, Blanchard street, Newark, N. J. 

The following individuals and concerns were accused cf 
falsifying their records to show the receipt of alcohol which 
went instead to the Florida plant: 

(Continued on Page 639) 
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Wholesalers Will Confer on Distribution 
Late News from Washington 


has 


ongress 


ASHINGTON, D. C., January 15.—( 


been asked to put in the hands of American industry 
1 means to combat the handicap imposed by 
arbitrary manipulat eign-controlled supplies of raw 
materials Bills ive bet roduced by Senat I nes, ol 





Washington, and Representative Newton of Minnesota, pr 








posing an amendme the Webb-Pomerene Export Trade 
Actto extend immunity from the anti-trust laws to associa 
tions formed for the sole purpose of importing raw materials 
certified by the Secretar f Commerce to be of a character 
not made or grown 1 ibstantial quantities in the United 
states or t ( toreig \ el con 
bination or 1 opol 

Phe ll gress rel specihc I] 
rubber, potash a but apply with equal force t 
commodities whic re \ may be placed he 
categor\ ti Insotar s rubbe 4 cerned, 
group buying has been operative for some time past t 
the agency of the General Rubber Company. This group has 
the Government's assurance that their operations d I 











counter to existing law but there is no specific authority for 
1 - \ + 
this practice in the present statut is Export lrade \C 
oi 1918 al plies only associations formed f the purpose 
of engaging in export trade and it is understood that affirma 
tive legislation now is desired to give the rubber buying 
combinatior ers Which may be formed a definite le 
stand 
Phe pri ed legis is endorsed by Secretary ot Com- 
merce Hoover ho sponsored similar legislation three years 
Nnerce OO , W pon 1 IWmluar ieg avion ti! \ 
80 following the Commerce Department's investigation ot 
the rubbe S1 1 Represen ive Newton states that 





he result of the Department’s investiga- 





t ind the repor to Congress by Secretary 

loover. In the introduction of the bills at this time also is 
seen an indirect approach to farm relief as both sisal and 
potash are extensively used by the farmer. 


Would Prevent Juggling of Prices 


} 


The bills declare that the formation of import associations 


and the conduct of import such associations shall 


] 


as illegal, 


trade by 
construed provided such an association does 
do anv act which “artificially or intentionally” enhances 


United States. J 


not 





prices in the he bills provide further that 


mn) import trade association shall discriminate in the sale or 
refuse to sell its commodity to anyone desiring to buy it for 
use in manufacturing goods in this country, and no associa- 
tion will be allowed to accumulate unreasonable stocks of the 
commodity or withhold sale thereof for the rurpose of arti- 
ficially or intentionally enhancing prices 

The bills set forth that 


shall be construed to forbid acquisition or ownership by any 


nothing in the anti-trust laws 
corporation of the whole or any part of the capital stock of 
any corporation organized solely for the purpose of import- 
ing, unless this has the effect of restraining trade or sub- 


stantially lessening competition within the United States. 
Aa association would be accountable to the Federal Trade 


Commission for violation of the law Che Commission would 
be charged with making recommendations for the readjust- 
ment of the association’s business in such cases and efer 


ations to the Attorney General for 


its findings and recommen 








court action if not complied with by the associatior 
Closer Watch on Customs Drawbacks 
Strict surveillance of the “drawback business vill be 
exercised this year by the Bureau of Customs. Ernest W. 
Camp, Commissioner of Customs, notes an increasing tend 
ency to abuse t right of obtaining refunds of duties on 
imported materials 
‘It is our belief,” he said, “that this sort of practice is 
very limited. Most of the legitimate business plays fair and 
s records are ehable there ts no abuse of the draw- 
yack among tl type of firms. But there are others who 
ire taking advantage of the liberal constructior t the law 


“The regulations are construed liberally for the purpose of 
iiding, not handicapping commerce. It can be seen, how 
eve hat if trickery is resorted to, a closer study must be 
made in a majority of cases. We have not gone to the point 
vet of considering revision of the regulations, and we hope 
we will not be compelled to do that, yet the law must. be 


observed and we are charged with that duty 


Commissioner Camp announced that the Bureau will appeal 
to the U. S. Court of ( 
New 
present three-year limitation in the time for which goods may 
be held for 


ustoms 





trom a decision of the 


Customs Court at York upholding a protest against the 


processing to permit drawback. Commissioner 


Camp holds that the three-year limit is not unreasonable and 
merchandise subject 


that to permit unlimited retention of the 


t fair to the government 
House Ways and Means Com- 
Ne W Jersey, 


bill concerning 


Is 


drawback rights would not be 
committee of the 


which Representative 


Che sul 


mittee of Bacharach, of 


is chairman, has commenced 


drafting its 


customs administration and reform. Hearings came to a 


close during the first week in January. 
h 


ul 


It is expected that 
e committee’s bill will make provision for more effective 
protection against smuggling. 


National Conference on Distribution 


\ national conference on wholesale distribution has been 
called by the U. S 


ington February 


Chamber of Commerce to meet in Wash- 
14-15. 
tions in wholesaling in the light of the changes brought 


The purpose is to consider condi- 


about in the country’s merchandising system in recent years 
by mass production, chain store growth, the mail order busi- 
ness, direct selling and other forces. 

W. M. G. Howse, president of the John & Larimer Dry 
Goods Co., of Wichita, Kans., 
Wholesale Dry Goods Association, will act as chairman of 


and president of the National 
the conference. Mr. Howse is also the present chairman of 
the committee on domestic distribution of the U. S. Chamber 
Commenting on the purposes of the conference, Mr. Howse 
said: 


“There is uncertainty concerning the situation in the whole- 
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sale field at this time and there is even greater uncertainty 


ss to what developments may be expected. It is evident that 


wholesaling in many lines is profoundly disturbed.” 


following a discussion of 


as performed today 


It is expected that wholesaling 


functions and how individual whole- 


salers are meeting the pressure of other methods of distribu- 


hat the conference will committees to study 





appoint 


wholesaling costs as a means for determining profitable trad- 
im of profitable orders, 





onomic minimt distribu- 


t} costs of adiiltere lines ind the factors which ire 
to mapping out a program for the improvement of 
s in this branch of distributx 





similar to that held 
in Washington on lebruary 


of discussion will be 


il executives, 








n December, 1926, will assemble 


he principal subject 


ment and inter-relation of the European chemi 











rdet it the leading cutive 1 cdomestic ndust 

ma\ be 1 matel rine ( ir 1g ( I ropea a 
tio! t 1s 1c¢ t I J}. Reagat \s \meric 
commercial attache at Paris, and William P. Daugher 
American trade con one Ber \ me to \W 
eton tor ihe spec purpose ol attending the conterence 
and partic in the discussion. Other trade representa 
ves ve } ) id wl n De leave the 
United State t i ne is vill atte the meeting Phe 
C niet Ce las t allee i e sugges ( e \( m 
merce 1) irtin s Chem 
met ere in Decemb 1d 
of the industry u\ been 

hat Secretary of Commet 





ng, following a dinner in th 


Dental Creams Led November Exports 





Large shipments of dental creams featured November ex 
olletries, vhich mounted in the voregat 
compared to $1,397,207 in the prec« g mont 

85 a year ag I:xports of dental creams 
nearly 490,000 pounds, valued $355.000 
against October exports of 229,000 pounds, valued at $215 





000, and shipments in November, 


valued at $212,00 


A sharp drop in imports of perfume materials brought the 
November trade total for s aps and toilet preparations dow1 


to $624,450 


vember last year 


from $810,780 in Oct 


ind $741,787 in Ni 


Free perfume materials import 


ober, 
| during 
the month 
$140,243 in October, and 


totaled $117,637, against 


had a value of only 


$59,512 as compared to 


imports of dutiable materials 
$307,468 

Imports of perfumery and toilet waters rose to $287,158 
in November from $213,931 in October but were exceeded by 


the November, 1926, imports of $322,181. 
Caustic Poison Act Now in Effect 


The Caustic Poison Act and the regulations promulgated 
thereunder went into effect December 22 with 


+ 


the passage 
the urgent deficiency appropriation bill providing $23,000 
for its enforcement during the 
fiscal year. 


the 
& Insecticide 
make a survey in 
their districts of the products subject to the act and to initiate 


remainder of 
Branch stations of the Food, Drug 
Administration have 


current 


been instructed to 


such action as may be necessary to see that all such products 


are labeled in accordance with its provisions. 


To this end 
the district 


inspectors will the manufacturers to 


request 
lurnish them in confidence with their formulas and when 
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necessary will purchase samples on the open market for 


analysis. 
New Rule of Trade Board 


Che Federal Trade Commission has adopted a new rule ot 


practice providing (1) for the insertion in every order to 











cease and desist of the specing number otf days which the 
respondent must file a report in writing to show how he has 
complied with the order, and providing (2) for the reopen- 
f cases within 90 s al isposition 1f the Commis- 
so elects 
Soap Bark Siftings Decision Appealed 
e Bure ot Custon ippealed to the | S. Court 
stoms Appeals i decis the U. S. Customs 
( I Iding that soay s gs tree duty as a 
e vegetable substan paragraph 1622 of the Tariff 
\c f 1922 | | ends t € si gs are 
perly dutiable as waste at 10 per cent ad valoret ide 
ragraph 1457 
Warning to Exporters to Cuba 
Cub custor ses nalizing misdeclarations of 
or ported merchandise 
ld, American commerci 
] st se extreme t 
: lective shipr . 
» | 4 cw ( ( ( 
( \ lowe ites 1 
1 sdecla 
Cub governme! s constituting raud 


Alcohol Diversion Case 
(( i from Page 637) 


Manhattan, and its 
Caplan, 412 West 110th 


street, 





Kalte; Davis ( 


reet; Pacific Chemical Co., 68 Cliff street, and its pro- 
) Sidi ( ‘ Kay Trading Co., 1340 Broadway, 
nd its proprietor, Gordon B. Hirsch; Romer Drug C 
477 Broadway, and its subsidiary, La Madame de Paris, 
89 Mercer street, and the officers of both concerns, Charles 
}. Romer, William J. Ferris and Lester A. Dedell. 

Senator Edwards of New Jersey, has reintroduced his 


) prevent the use of px 
bill 
iny alcohol by admixture of materials rendering it destructive 
to human lif 


isonous materials in the denatur- 
ng of alcohol. The would prohibit the denaturing of 
life if used as a beverage and would also make 


it unlawful for the Bureau of Prohibition to 


prescribe or 


require the use of 


any such materials. 
Dry Agents Seize Toilet Water and Iodine 

Dry. agents seized 24 barrels of and five 
iodine recently at the Camden 
warehouses of the Baltimore and Ohio Railroad. The ship- 
ment, according to the office of the dry unit, was billed to 
the Latin Manufacturing Co. 
to the 


toilet water 


barrels of half-strength 


Similar shipments consigned 
seized by the agents several 
weeks ago and Joseph Latin, manager, has petitioned the 
United States District Court for their return. 

Prohibition enforcement headquarters stated that within 


Same company were 


the last four months agents have seized about 90 barrels of 


toilet water and nearly the same quantity of the iodine 


solution, the seizure being made, it was explained, to prevent 
possible redistilling of the liquids to extract alcohol for 
beverage purposes 
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REVIEW 


Oil of Cassia 





A Criticism of the Burgess Method and a 


Comparison with that of Schimmel 


by Dr. Clemens Kleber 


N 1890 Schimmel & Co. devised the well-known method 
for the determination of cinnamic aldehyde in oil of 


mmbining this aldehyde with sodium bisul 


soluble 


uncombined oil 


cassia Dy ¢ 


phite to a water compound and measur- 


This method was soon 


all 


ing the 


adopted by the general trade in countries 
cgncerned 
In 1904 


this method by using neutral sodium sulphite and 


Burgess suggested a modification of 


neutralizing the alkali which is split off in the 


reaction from time to time with dilute acetic acid. 


This avoids the initial formation of a solid com 


pound which requires liquefaction by prolonged 





heating, and this apparent advantage has prob- 


ably been the reason for adopting this 
method by the present United States Pharmacopeeia 
It became, however, soon noticeable that the results ob- 
tained by the two different methods were not very con- 
cordant As cassia oil contains also various substances 
which are combinable with alkali, as acids, phenols, coumarin 
etc., it might be supposed a priori that neutral sulphite 
which temporarily splits off alkali in the process would 
also dissolve these substances and thus lead to higher 
results. But actually it was found that neutral sulphite 
would regularly, especially with crude cassia oils, indicat 
2 to 5 per cent lower aldehyde percentages than the 
bisulphite method. Moreover, it proved difficult to obtain 
strictly concordant results in parallel iests, differences ot 
one or two per cent being quite frequent This circun 
stance has often led to controversies, when different chemists 
found the aldehyde percentage partly somewhat above, 
partly below the guaranteed amount. It was also noticed 
that with neutral sulphite the uncombined oil was con 


siderably darker and of thicker consistency, requiring a 


much longer time to form a clear layer, and that, further- 
more, the aqueous liquid showed a much darker color than 
in experiments with bisulphite. It was with the intention 


of ascertaining the cause of these various phenomena that 


the following experiments were undertaken 


To about 100 cc, of a mixture of numerous commercial 


samples of cassia oil in which the bisulphite method in 
dicated 78.5 and the neutral sulphite method 75.5 per cent, 
a 20 per cent solution of sodium sulphite was added and 


the mixture shaken. It almost immediately became strongly 


alkaline toward added phenolphthalein, whereupon this re- 


action was, as long as it returned, removed by the gradual 


addition of bisulphite solution. A thick emulsion resulted, 


which, even when a return of the red coloration was no 


longer noticeable, refused to break into separate layers, 


until some more bisulphite had been added. Tven then the 


aqueous layer which was inert towards phenolphthalein 


showed a slight alkaline reaction towards litmus. It was 


of brown color and became quite cloudy on dilution with 
water, gradually depositing some dark sticky mass on the 


walls of the container. The non-aldehydic layer became 








pertectly clear after somewhat prolonged standing, forming 
° —_ 
oil. i 


rather 


rather thick brown When 5 cc. of it were mixed 


with somie water, a permanent emulsion sulted 


In titrating this with half-normal hydrochloric 


acid, using di-ethyl orange as indicator, 42 
cc. were consumed, but it required subsequently 
5.2 cc. of half-normal alkali to effect the returp 
of the phenolphthalein coloration. This be- 


that an acid alkali salt 


of a weak organic acid was dissolved in the oil 


havior gave evidence 


In another experiment, 10 cc. of the clear 
non-aldehydic oil was put on 5 cc. of d luted 
sulphuric acid in a graduated cylinder and 


\fter the oil, 
lighter 


theroughly shaken. 
had more 


separated, its volume was found to have been 


which now 


become of color and much 


had 


fluid, 
reduced to 9.1 cc. 


a reduction of 9 per cent. 

These observations afford an explanation of the differenc 
in results obtained by the sulphite and the bisulphite method 
Commercial cassia oils regularly contain acids, phenols and 
the latter 


When then in the tests the liquid becomes 


acid resins, being chiefly present as customary 


adulterants. 


alkaline, these acids form soaps which partly dissolv 


the aqueous liquid and partly in the oil, their distribution 
in the tw 


layers depending on the quantity of acid used to 


produce final neutrality to phenolphthalein, a point which 
can hardly be determined with sufficient accuracy in the 
rather dark liquid, so that it is difficult to obtain good 


concordance tm parallel tests with sulphite. Furthermore, 


when alkali salts of weak organic acids are decomposed by 
stronger acids, they usually first form acid salts (or 
salt I 


are more soluble in oils than in water and have the 


molecular combinations between and acid) which 


peculiarity 
of carrying much water into the oily layer. Ii f. i. a 50 
per cent suiphuric acid is gradualiy added to a concentrated 
solution ot sodium valerianate, 
the liquid separates into two layers. 


oft 


soon a point is reached where 
When the 
added _ to 
nevertheless, the oily layer still 


aqueous 


layer is drawn and more acid it, almost no 


further oil is separated; 


mtains much alkali salt which can be removed by addition 
water 


f more sulphuric acid, but at the same time much 


separates which was held in solution by the salt in the oil 


and the volume of the resulting valerianic acid is thereby 
greatly reduced. Similarly, the neutral and acid soaps in 
the cassia test hold a quantity of water in the clear non- 


aldehydic layer, as demonstrated by the above second ex- 
periment, and thus reduce the apparent aldehyde figure. 
The that the the 


neutral inconstant and generally too 


conclusion is, therefore, results by 
sulphite method are 
low and that the original bisulphite method indicates the 
actual percentage of aldehydes present in cassia oil more 
reinstate 


for the 


correctly. It would, therefore, be desirable to 


the bisulphite method into general use, if only 


purpose of obtaining concordant valuations of oil of cassia 
in international commerce. 
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Bath Crystals and Tablets 


by IV. A. Poucher, London 
Author of 


‘Perfumes, Cosmetics and Soaps” 


REPARATIONS for softening and pertumn 
water of the bath always form a protitable 
the manufacturing cosmetician’s activities and apart 


from the snags encountered in their production 


r 





there is no doubt but that they make one ot 
the most elegant finished packages offered tor 
sale in any store, 

Bath crystals are probably the most esteemed 
of this group of preparations although latterly 
Bath Tablets have come much into favor. 

In preparing both these types there are sev 
eral points which must be considered, the n 
interesting and important being those which are 
set forth as follows: 

1. Stability 2. Solubility 3. Meltine point 





Soda Crystals (Carbonate) is one ef the commonest sub- 
stances used because it dissolves very readily in hot water 
ne litre at 40° C. will dissolve 516 grams calculated as 
anhydrous. If the water is hard, i.e. contains lime salts in 
solution, it precipitates them as calcium carbonate, softening 
the water thereby. This necessarily makes the water some- 
what cloudy but this need not be considered a serious dis- 
advantage. On the other hand a molecule of crystalline 
sodium carbonate contains ten waters of crystallisation which 
represents roughly 62 per cent of its weight. It quickly 
loses this water if not stored or packed under perfect con 
dition, and such eftlorescence finally reduces the crystals to 
powder This defect can be partially rectified by coating 
the crystals with a hygroscopic substance such as glycerine 
or ethylene glycol; the usual method being to dissolve a 
little of either of these in the dye solution used for coloring 
the crystals. Another disadvantage in the use of soda is 
that of the low melting point, 34° C. It is not unusual to 
see several bottles of bath crystals in a store window in 
the summer when the heat of the sun has partially melted 


the crystals which look anything but elegant 


Use of Sodium Phosphate 


Sodium Fhosphate in crystalline form has found favor 
some directions. It is a little more soluble than the car- 


bonate—1 litre of water at 40° C. dissolving 555 grams 


calculated as anhydrous. It effloresces just as readily and 
a molecule of the phosphate contains twelve waters 1 crys 
tallisation, approximately equivalent to 60 per cent of its 
veight. On exposure to heat it melts at 35° C. and whet 
lissolved in hot water the solution becomes very milky and 

using soap it is altogether unsightly and uninviting. From 
the point of view of compression the phosphate has certain 
idvantages especially when this is mixed with sodium per 


alt 


Day Salt is only very occasionally used since there is 


some difficulty in obtaining supplies of regular crystals of 
clean appearance and furthermore their inherent color is 
a disadvantage for tinting purposes. 

Borax is now very much more used than it was a few 


years agi This is not owing to any greater appreciation 


chemists of its many properties but rather 


} 


unt of the present facility for obtaining well graded 


| regular crystals which can soon be given a very elegant 

_. appearance and perfume \ molecule of borax 
contains ten waters of crystallisation which 
represents approximately 47 per cent of its 
weight Now this is considerably less than 
either carbonate or phosphate of soda and is 
reflected im its much greater stability in the 
presence of moisture and when exposed to heat 
y at 76° C. On the other hand the 


it melts onl 
solubility of borax is much inferior, a litre 
of water at 40° C. dissolving only &7 grams, 
but the solution is clear when added to a bath. 
Moreover borax is only mildly alkaline and 
does not dry the skin to the same degree as carbonate of 
the latter easily removing the sebaceous secretion 

m the skin surface. The apparent disadvantage in the 
solubility of borax is far outweighed by its other good 
points and consequently this is the substance par-excellence 


for bath crystals. 


Tinting is a comparatively easy matter with borax since 
it does not so easily upset the dyes as do the other men- 
tioned raw materials. There is no doubt but that the best 
method of tinting is by means of spirit saluble dyestuffs, 
dissolved in industrial spirit to which has been added about 
one per cent of ester gum or resin. This addition leaves 
a very thin film on the surface of the crystals and so holds 
the color without being sufficiently tacky to make the crys- 
tals adhere to one another. Bright shades are necessary 
among the dyes and the following will be found to give 
a wide range of choice 

Violets: Fast Oil Violet B, Brilliant Oil Violet Base, 
Methyl Violets. 

Blues: Fast Oil Blue B, Spirit Blue B, Spirit Induline. 

Greens: [Fast Oil Green 2G. 6G. B, Fast Oil Green Y, 
Malachite Green Crystals 

Yellows Kast Oil Yellow 2G. G. B, Auramine Base, 


Naphthol Yellow S, Chrysophenine, Chrysoidine Y.R 


Oranges Brilliant Oil Orange Base, Fast Oil Orange 
.# 

Reds Safranine Base, Rhodamine B. Extra, Fast Oil 
rink B. 6G, Cerise B 


lhe quantity of dye to be used in solution can be easily 
arrived at by experiment and it should be borne in mind 
hat a delicate pale shade is best since much body is given 

the color when the crystals are bottled in bulk. The 
application of the dye solution depends very largely upon 
the quantity production required. For small turnover, spray- 
ing is generally satisfactory, the crystals being turned over 
during the process, and subsequently spread out on trays 
to dry. In large scale production, immersion is preferred 
since the excess of dye solution is easily removed in a 
centrifugal machine when very little after drying becomes 
desirable. 
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Perfuming bath crystals and tablets is not a particularly 
close relation to soap perfuming. 


but 


easy matter and stands in 


Strong odors aré preferred, these must be tempered 


sufficiently to avoid crudeness. Oils having high terpene 
contents should be avoided and it is better to use citral, 
linalyl acetate or beta naphthal ethyl ether than lemon, 
bergamot or orange olis Heavy oils as instanced by 
patchouly and vetivert are excellent, as are most of the 
synthetics. lonone, however, is unsatisfactory unless well 
backed up with orris. The musks and coumarin are good 
Refreshing odors are generally preter ind lavende 
cologne ve “ ind pine © g it fa Phe 
pounded perfume can he ther sprayec e crysta 
betore bottling or dissolved u the «ve sol 

Bath Ta made cor es ivy ma- 
chine | ( « I ysta s i emi tl 
suitable but a nd ¢ ( S c soluti 
of resin or natic resinoid s 1 s considerably 
‘] he sil ( I that s I as We 
with that of the perfume rather in the nature otf a 
Special machines ir now \ bl ( ess | ross 
of tablets at a_ time Slightly etHoresced ystals cannot 
be objected to and the perfume with resinoid is sprayed 
on just before compress! These tablets do 1 always 
dissolve readily and to counteract this P ssible detect, traces 


of starch or tartaric acid are added before 


pressing 


Olive Oil in the Mediterranean Basin, 1927-28 


preliminary received in the 
the 


Agriculture and Consular Officers, the produc- 


Judging by reports so far 


Bureau of Agricultural Economics from International 


Institute of 
tion of olive oil in the Mediterranean Basin for the 1927-28 
season may be about equal to or siightly above that of 
1926-27 


Spanish production for the present season since the crops 


This is due largely to the increase expected in the 


of Italy and Greece, the other chief producers, are ex- 
pected to be below those of 1926-27 
The olive crop of Spain is expected to be well above 
I | 


1926-27, 


reports 


both in according to latest 
of the 
at 772,000,000 pounds, compared with last year’s low pro- 
duction of 507,300,000 pounds 
Recent estimates of the French Midi olive 
Hale The vield of 
17,600,000 


quantity and quality, 


crop. The production of oil is estimated 


crop are rather 


good, reports Consul oil is expected 


to amount to at least pounds, and reach 


19,800,000 pounds. was 
500,000 and 17,600,000 pounds, according to the Consul 
The producti n ot the 


may 


Production last season between 16, 


olive oil in Greece for 
estimated at 155,000,000 
Athens. This is below last vear’s esti- 


193,600,000 pounds In 


present 
season is 
Consul 


mate of 


pounds, according to 
Morris at 
Tunis the crop condition 
is reported as only 70 per cent of the average. Production 
Morocco 

Algeria the crop is above average and of 
Oil estimated at 39,680,000 


when 22,000,000 pe yunds 


in Algeria, French and Palestine should be gen- 


erally good. In 
high 
pounds, or 
were produced. 


production is 


last 


quality 


well above vear, 


Proposed Perfume Factory in Torreon, Mexico 
An application has been made to the authorities in Mexico 
City for the establishment of a perfume factory in Torreon, 
which, if granted, will mean an investment of 50,000 pesos 
in factory and equipment, according to Consul W. I 
son, Torreon 


Jack- 
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British Chemistry Institute Jubilee 
(Special Correspondence ) 

January 10.—The 

Ireland 


London, 


LoNnpDON, Institute of Chemistry of 


Great Britain and has just celebrated its jubilee 


with a dinner in the 





president, Arthur Smith 


being in the chair. President Smithells read the followir 


message from the Prince of Wales: 

“T am glad to be able to congratulate the Institute oj 
Chemistry ot Great Britain and Ireland on the completi 

f 50 years of useful service The application of scien 


the daily life the community becomes more and more 
apparent; as a consequence the activities of such societies 
as yours have an ever-increasing value. The Institute has 
established a standard of protessional education and qua 
cation for the practice of the profession of chemistry 
a standard which, I believe, is now recognized in every 
field of work in which the science is pursued | am satis 
ed tha Is more Important at present tor the well 

ne I \ il dustries than that they should utilize 

the utmost the resources science, and know that this 
ipplhes in a high degree to the science of chemistry. | 
have, therefore, not only to congratulate the institutior 
on its past achievements in advancing the efficiency and 


status of the protession which it represents, but to express 
my best wishes foi 


\lfred 


civilization 


its increased prestige and influence.” 
Mond, in 


would not go 


Sir toasting the institute, said modern 


without chemistry or be carried 


Sc ientific research has 


Alfred declared re- 


like groceries at a 


on without the analytical chemist. 


become a political catchword, but Sir 


search could not be ordered store It 


was the work of human genius, which was born and could 
not be made to order 
the Institute 


Hill, chairman of the Association of 


The founder and past presidents of were 


toasted by Charles A. 
British Chemical Manufacturers, and responded to by Pri 
fessor J. Millar Thomson (president 1900-1903) 


Russia Doing Huge Trade in Smuggled Beauty Products 
(Special Correspondence) 


Lonpon, January 7.—Smuggling to make women beauti 


ful is worrying the Soviet customs inspectors, who traverse 
world 


the longest frontier in the More than &0 per cent 


f all contraband seized during 1927 was intended for 
women. It consisted of silks, perfumes, cosmetics and 
other beautilfiers—all being articles whicl ire virtually 


banned in Russia as evil luxuries. 

The craving of many Russian women to dress as well as 
their Western sisters, coupled with the almost prohibitive 
price of fine quality products in the country, induce thousands 


of smugglers to bring boudoir and wardrobe contraband 


across the lines and fabulous prices 


lispose of it at 
\ccording to the chief customs inspector, 42,000 of thes 


“beauty bootleggers” were arrested during the vear, and 
more than $4,000,000 in goods seized. 
Most of the trouble is being caused by the enormous 


Chinese trontier, where smuggling has been developed to 


a fine art. In this region where rivers alone divide Russia 


The; 


bags ol! 


from China thousands of dogs are trained to smugele 


the with watertight 


contraband goods tied around them. 


swim from Chinese shores 


Agents on the Russian 
side exchange the goods for gold and send the dogs back 


The hounds frequently swim a mile or more in a switt 


current to their booty, and back as much 


as two pounds of gold at 


deliver carry 


a time 
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The Threat of Advertising Censorship 


Some Much-Needed Reforms Which 
Would Minimize Its Dangers 


by Leroy Fairman 


Uncle 


effort, 


NDER the stern leadership of your Samuel, 


there promises to be a concerted springing 


a harassing censor- 


and 


from various sources, to impose 
ship upon the advertising of the pertume 
cosmetics industry 
man, one otf the most 


advertising 


features of the A. M. A. ¢ 


To an 


dangerous 





Bill, printed in full in the December nun 
ber of this journal, lies in the advertising 
censorship neatly embodied among its many 
provisions 
Under the title, “Misbranded,” occurs the 
follow provision 
‘\ cosmetic is misbranded—(a) If its 
any advertisement ot 


package or label Or 
it contains any statement, design, or device that 
misleading, or deceptive.” 
By the 


this provision, the bill would, for the 


inclusion of the words “or any advertisement” in 


rst time, make pos 


sible a strict censorship of advertisements 


The manner in which the bill is to be enforced is stated 


as follows, in Section 13: 

“It is the duty of each United States District Attorney 
to whom the Secretary of Agriculture reports any viola 
this Act, or to 


drug officer or agent of any State, Territory, or the 


tion of whom health, medical or 


any 
District of Columbia presents any satisfactory evidence 
of any such violation to cause proceedings under this 
Act to be commenced and prosecuted in the proper 
courts of the United States, without delay, for the en 
forcements of the condemnation and of the penalties 
provided herein.” 


Possible Enforcement Evils 


This makes it possible for any mischievous or addlepated 
“health, medical, or drug officer or agent” to report what 
he may consider as misleading or deceptive advertising to 
the Attorney, and to 
the prosecution of the alleged offender. 


District use his influence to secure 


for any disgruntled or malicious com 
“health, 


It opens the way 


petitor to approach a medical, or drug officer ot 
agent” of his acquaintance, possibly in his power, with ex 


amples of manufacturer's advertising which he 


claims are misleading or deceptive, and to prevail upon that 
officer to lay the the Attorney 
and use his influence to secure the prosecution of the alleged 
offender. 

A pretty kettle of fish! 

Even if 
quitted, he 


another 


“evidence” before District 


the defendant in such proceedings were ac 


would have been subjected to and 


annoying 
expensive litigation, and the stigma of having been prosecuted 
for misleading and deceptive advertising would cling to his 
name, and possibly do his business incalculable harm. 

And, no matter how honest his intentions or how free 


from actually fraudulent taint his advertising might be. he 








might not find it such an easy matter to get acquitted! 
In the bad old days ot long ago advertising consisted of 
anything a manufacturer wanted to say He figured out 
every claim which could possibly be made for 

in ideal product, and made those claims for 

s own product, wheth possessed them or 

1 W hate I i « sumer wanted, he 

( i d | ¢ nanufactured a_ food, 

he lvertised it Ss d « itamed every 

eleme ecessal t e g \ ind ealt] I 

he bod t i degre t equalled by 

‘ 1k in, as well as a 

Ha more delicious than nectar and ambrosia. 

i é ictured a medicine, he advertised 

ired every disease and ailment which 

1@ manufactured a cosmetic, he adver- 

ised that it made its user more lovely and desirable than 
the Queen of Sheba or Helen of Troy. Such, only a few 


ago, was the practice of the advertiser, and such was 


years 


ie language of advertising 


Care in Copy Preparation 


Times have changed for the better. It is now an accepted 


fact that truthful advertising is the only kind that pays in 
the long run; that in advertising, as in other departments 
But 


Over-emphasis, exag- 


business, honesty is the best policy the old time 
language of advertising still persists. 
veration and hyperbole are still common to many kinds of 

lvertising. Terms and phrases are used, and claims are 


made, which would not be used in word of mouth dealings 


' 
with the consumer 


In much of the advertising of cosmetics, there still lingers 
i intimation that the user will gain a dazzling loveliness 
at least comparable with that of the Queen of Sheba and 
Helen of Troy. Flamboyant language is employed, which, 
if it means anything, 
difficult to fulfill. 


[The reader of such advertising undoubtedly discounts it 


makes promises that would be mighty 


heavily. She may nurse a dim, unformulated hope that she 


is presently to be made as seductive as a siren, but she 


doesn't really believe it. If the product, when used, adds 
to her comfort and increases her attractiveness : 


a little 


if it proves 


more satisfactory than similar products she has 


previously used, she will be perfectly satisfied 


that 


\s a matter 


t fact, was all that she 


expected; all that she inter- 
preted the advertising to mean or to imply 
It may be fairly stated, therefore, that the advertising, 


though it claimed too much when strictly and critically 
examined, really deceived nobody, 


effect 


harmed nobody, and was 
But facts 
sometimes count for little in a court of law, and the intent 


tot in either misleading or deceptive. 


to deceive may be inferred when there was no such intent 
and where no deception actually took place. 

With no intention of reflecting in the slightest degree 
upon the advertisers who 


are responsible for the statements 
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quoted, let us see 1OW extracts Irom 


literal 


€ xpressed 


recent advertisements 


appear when subjected to critical, examination 


‘A perfume inspired by the preferences ot 








| 
the gayest tashion leaders of the Continent 
Who are these gay leaders ? How were their expressions 
ot preterenc gained What were se preterences stated 
in their own words Just how are these preferences em 
bodied in the advertised pertum« Can you prove that it 
is actually 1 Ss] \ se preferences 
a powder tha protects ie sku rom the su 
a wind, and immeas ibly «¢ inces its clarity and sn th 
ness 
Does a face powder really do this? Could you prove 
that it had in reality immeasurably enhanced the clarity 
and smoothness of anybody's skin 
*“A few minutes a da vill transform thin, straggly 
locks into healt! y growt 
This statement is not qualified. Is it universa true 
will protect your skin. Keep it from weathering 
Keep it supple and soft. Smooth and young 
Will it? sly Permanently ? 
a blessed assurance of a complexion that is youth 
ful, healthy and altogether lovely 
Speaking personally, I don't see a complexion that meas 
ures up to this promise once in a blue moon. For the 
“blessed assurance such a complexion, millions of 


homestead 


old 


to fill pages with quotations like thes« 


women would mortgage the 


It would be eas) 


There is nothing remarkable about them, nothing unusual. 


They are written in the current language of advertising 
through 


It is obvious enough that the claims which run 


cannot be 


so much of present day cosmetics advertising 
substantiated. They are exaggerated. Generalities are 
stated as invariable facts. What may happen in isolated 


cases, or under ideal conditions, is stated as applying with- 


out exception. Promises of youth, charm, allurement and 


matchless loveliness are scattered broadcast with a free 


hand. To perfumes are ascribed the most magical attributes ; 


to cosmetics actual miracles in rejuvenation and beauti- 


fication. 
It is all that 


is in these exaggerations no real intent to deceive, and that 


very well to say, between ourselves, there 


nobody is really deceived by them. But consider the sinister 
possibilities that would lurk in such exaggerations if the 
Bill What a 


put it malevolent, 


law 
the 


proposed Cosmetics should become a 


weapon they would ito the hands of 


the over zealous, the born mischief maker, the man with 
a grudge, the blackmailer. What would happen if an ad- 
vertiser were called into court and asked to prove, under 
severe penalt es, Suc statements as are quoted above 


wuld be 


h ive 


taken to prevent the pass 


age of this evil legislation | nothing to say. That is 


i task for other hands. My purpose, in the present article, 
s to point out a way by which the advertiser may avoid 
the penalties of such a lay the best of all possible ways 
by refraining from acts or words which would make hin 
liable to such penalties 
Righteousness imposed by law is of no avail The good 





citizen is the man who lives rightly of his own free will 
Reforms imposed from without are ineffective: true re- 
form, either in the individual, in any class of individuals, 
or in society as a whole, comes from within. The present 


generation has seen a complete revolution in many phases 


= el 6 : ; 7 
of business; the old rule of caveat emptor has become 
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obsolete, men deal fairly and honestly with each other more 
generally than at any other time in history. These t1 
formations in business methods have not been forced by 
legal penalties; business has reformed itself from wit 
\dvertising has shared greatly in this improvement it 


is still far from perfect The methods of the bad old 
days die hard The cosmetics industry is not the y 
one which strays from the narrow path, and it should be 
said in its behalf that its errors are those of manner and 
not of purpose 

Many advertisers, in nearly all lines of business, ne ) 
learn the virtues of modesty and restraint. They need t 


he plain truth, the simple facts, regarding a prod 


uct, can be expressed in terms that CONVICtIO! 


} 


carry 


and 


win yusINecs that exaggeration and over statement are 


totally unnecessary. 
Without 


be regarded as misleading 


making a single statement which can _ possibly 


deceptive, any product wi 





sun can be 
the 
likely to 


is worthy of its place in the 
pre 
} 


won by 


effectiv ely and 


tably advertised Furthermore, customer 


be come a 


such advertising, is far more 


permanent customer than is the one whose initial purchase 


is brought about by statements which the goods fail to sub- 
stantiate. 

My belief is that most of the cosmetics advertising which 
might be called misleading, is made to appear so because it 
is written by copy writers who neither understand the prod- 
ucts they write about nor the service which those products 
do take the trouble to 
the goods thoroughly enough to know their exact 


the 


are qualified to render. They not 


study 


nature and characteristics, nor do they study market 


sufficiently to ascertain just how or to whom the goods 


should be sold. Consequently, when they sit down to write, 


they have nothing vital to say, and take refuge in generalities, 


in more or less vague 


those verbal vagaries which are usually termed “fine writ- 


and unsupportable claims, and in 


ing.” 
That is the probable reason why so much cosmetics ad- 
alike. 


another's ; 


sounds so much One advertiser's 


like a made 
in different manner, according to the style or abilities of 


vertising copy 


sounds rehash of the same claims 
the writer. 


If this is true—and I believe it is—all the reform which 
is needed in the advertising of the industry may be effected 
by an exhaustive study of the product and the market, and 
by incorporating in the advertising the facts and arguments 
When this is done, 


there will be neither room nor need in a piece of advertising 


which that study reveals and indicates. 





for untruthful or over enthusiastic claims. The writer 
will be hard put to it to find room for all the truthful 
and interesting things he wants to tell. 

And the beauty of it is that such advertising, in any line 


of business, sells more goods. The public likes advertising 


which gives plenty of facts in simple, understandable words, 


which seems to lean toward restraint and under-statement 


rather than to ] 


“claiming the earth.’ 


It is gratifying to say that there are now a considerable 
just the 


More 


would 


number of cosmetics advertisers who are using 


kind of advertising described in the above paragraphs 
Such 


have nothing to fear from a censorship law if it were guaran- 


are falling into line every year. advertisers 


teed that such a law could never be invoked by professional 


busybodies, blackmailers and crooks in general. But alas! 


nobody can guarantee that! 
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‘The Practical Side of Packaging 


Irticle on Methods and Machines 


by FP. C. Chase 


E.R. Squibb & Sans 


HE tendency to use caps either patent lug or con 
tinuous thread has brought out several good cay y 
machines. These may be divided into two classes 


or types. First, the chuck machines and second 


] 


the friction wheel machines 


[he latter operate very rapidly and like th 


corking wheels have a capacity in excess ol 


the usual requirements The container with 


the cap resting on top of the nish,” but not 


screwed down, passes between two rapidly re 
volving discs either steel with cerated edges 
rubber or one of steel and the other of rubber 
The discs revolve in opposite directions, caus 


ing a spinning of the cap. By adjusting the 


distance between the discs and the tension, the 


cap is “spun” to the desired degree of tightness. No register- 


ing of the containers is required. They can follow one an- 


other as rapidly as is permitted by the speed of the conveyor 


and by their own diameters. These machines are quite inex- 


pensive particularly from the standpoint of their capacity 


The maintenance is quite little and the adjustments simple 
For a 


patent lug caps they serve admirably. 


wide variety of capped containers particularly using 


They do not work as 
well on continuous thread caps because the latter require a 


somewhat more positive “spinning” action and a more care 


fully regulated tension. For the latter one is usually better 


off with the second type of capper, namely the chuck capper 


Cappers of this kind duplicate the motions of the human 
fingers in tightening a cap. A chuck comes down over the 


cap, gripping it and turns it around until the chuck is re 


leased by a sort of clutch action operating from the tension 
f tightness. 


or degree ¢ Chuck cappers will operate on both 


lug and continuous thread caps. They are quite essential 


1S de sired 

The capacity of these machines is about 10,000 containers 
18,000 per eight hour 
that 


for “full” thread caps if a tight closure 


for single chuck machines and about 


day on four chuck machines. The latter are so built 


the containers with their caps pass around under the chucks 


much in the same manner as on a rotary filling machine 


Both single and multiple chuck machines can be purchased 


with hopper feeds. It is necessary only to keep a hopper 
full of caps and the conveyor full of containers on the com- 
pletely automatic units. They will give very little trouble 
if cap specifications are followed with reasonable accuracy 
within the 


for by the 


“finish” 


called 


and the containers come in with their 


“maximum and minimum” or tolerances 
cap manufacturers. 

There are other types of closures among them being a 
hinged wire type which gives a very tight seal. This can he 
semi-automatically applied, and makes a good appearance 
For some preparations which have a tendency to creep they 
have proven very successful. 

The “perfect” cap is still a thing of the future, although 
Progress is being made continually in cap design. It is not 


unlikely that as time goes on still more positive means will 





und for making a cap tight and 100 per cent of them 

ght eve er ¢ s production of capped 
iiners ill mk 

The a ve s to express his own 

I I l es W ch have ee eX 

perienced in the past on leaky containers 

ughout the trade It has appeared that not 

iainly the type cap but rather the kind of 


liner and the method of application has been 


responsible for much grief. Some cap manu 


facturers have their own chemists who have 


made and are continually making investigations 


f the best liners for various kinds of products. 


1: 


For instance some products will cause swelling 


of a liner, some will cause chemical as well 

s physical changes in the liner. Some liners dry out 
with products which are not “moist.” Some liners 
are all right un rdinary cases but some merchandising 
nditions require the containers and their contents to go to 





FEED 


SINGLE SPINDLE CAPPER WITH HOPPER 
various parts of the country or the world where atmospheric 
conditions are quite unusual and different from those under 
which the product was put up. These angles should be very 
carefully considered and discussed with the closure manu- 
facturer before deciding to adopt his particular kind. By 
all means give a great deal of thought to the liner to be used. 


Caps have been discarded for some other brands in the hope 










































































tr lf | t r Stvie r 
Be sure t capping mac e is d g its work 
properly To be saf lave periodic specti during th 
d n the I Q I est ma s occas ally act 
rH \ ¢ I glass « ins ther may 
require some slig eadjustment on the ma Examin 
ss difterent | I ers to be sure ill ilds 
riving glass aving the proper erance Ex 
mine the closures t Sometimes a cap manutacturer will 
MuttipLe SPINDLE CAPPER WITH Hopper FEED 
iet his dies and tools get too badly worn with the result that 


lug characteristics and thread pitches will get off specifica- 
tion. Check up on liner thickness to be sure that they are 
not running too thin or too thick. This will cause capping 
The importance in package assembly of careful in- 


be 


trouble 


spection and check up of closures and “finishes” cannot 


over-emphasized. 
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Round Table Conference Across the Ocean 










































The business executive who wishes a round table cor 

( eed eer assemble his assistants at the d 

l At leas need not be there himself. The g 
stance lephone has solved his problem by enabling him 
t 1 ether a widespread organization in a wa at 
completely ignores the subject of geography. 

| ' Suestalie «tes ‘ 

The president of a large « oteis in this 

“ont urni 1 an e? ple the w ‘n whicl ae 
ecently Irmished an example of the Way in which @ kK ty 
problem which might have involved a trip across the At- 
lantic could actually be solved in a few minutes by se 
of the telephone 

John McE. Bowman, president of the Bowman Biltmore 


Hotels Corporation of New York, found it necessary, while 


in London a few weeks ago, to discuss an urgent matter 


with his associates in this country He decided to hold a 
telephone conference and cabled them to that effect. 
Hotel | 
“For the 
next few minutes,” said Mr. Bowman, “it was difficult for 


me to realize that more than 3,000 miles of land and water 


silt 
r1it- 


At the appointed time they assembled in the 
more and were notified that he was on the wire. 


lk 
dik 


I talked with them all, one after the other, and every 


stretched between me and the group with whom I was t 
ing 
voice was as distinct as though only the table separated us. 
They tell me my voice was equally distinct. I talked with 
six of them in six minutes.” 

The conference was “an emphatic success,” according to 
Mr. Bowman, and the matter settled as satisfactorily as if 


he had flown instead of telephoned across the Atlantic. 


Perfumes with Addition of Propyl-Alcohol* 


On this point we learn by letter: As is now generally 
known, the English perfume producers are preparing for 
their English trade (not the colonies) perfumes in large 
quantities in which a large percentage of propyl-alcohol is 
used. The composition varies greatly, according to the price, 
the perfume consisting of a larger percentage of propyl- 
alcohol and a smaller percentage of pure alcohol, or the 
reverse. The English manufacturers have taken this course 
of using propyl-alcohol for the perfumes because pure spirit 
is too expensive in England. For this reason it was not at 
all possible for the middle and poorer classes of the popula- 
tion to purchase an alcohol containing, strongly scented per- 
iume. But this class of customers had within their reach only 
water perfumes, which are of very small value and are not 
to be as perfumes. ‘ 


properly rated 


The perfumes prepared with mixed alcohols have been 


received with extraordinary favor everywhere in England. 
[he English perfume industry has learned by suitable ma- 
ipulations to reduce the odor of the propyl-alcohol to a 
minimum 
Note pene ” Mr. Chase's ser hat there is a great demand for this propyl-alcohol con- 
ing are designed to = se iypes —s ining perfume is proven by the circumstance that already 
possibl 1 estig ' , RES veral of our regular English customers have asked us for 
of ea f efor s tons ffers for perfumes containing propyl-alcohol. 
Jeut, Parf.-Ztg.. Vol No. 8, (1927). 
Super-Salesman Plus sian tes 
From the hall where the salesmen’s eonvention: was being Bonding the Dry Agents 
held came roar afte: ir ipplause It’s all very well to try bonding the prohibition agents 
“What's all the noise about isked a policeman of a but the otleggers will be withdrawing them from bond 
man who had just stepped re the end of the week. 
“They've been making speeches,” replied the latter, “and Bonded prohibition agents killed in gun fights will find 
somebody S duced the man who sold Mussolini a their epitaph ready made for them: Battled in Bond.— 
book on how to acquire self-contidence.”—Life ew York Herald 
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New German Perfumery Association 
(Special C 


rrespondence ) 


National Association of Perfumery Retailers 


On 


Phe German 


been established. November 2, a meeting was held 


Nas 


at the Berlin Chamber of Commerce, called by Curt Joseph, 


Kopp & Joseph; Alfred Cohn, E. 
Max Schwarzlose 


Audorft Nachf; and Kurt 
Schwarzlose, Those present agreed that 


be filled by a 


and a 


the gap which was felt so generally should 
strong trade organization of the perfumery retailers, 
constitution and by-laws were adopted. 

The election of members of the board of directors brough 


results: president, Kurt Schwarzlose; first 
\lfred Cohn; 
Joseph; first director, Otto Raduge ; 
Kolterjahn ; 


urer, Leo Carsten. 


the following 


vice-president, second vice-president, Curt 
second director, Gustav 
secretary, Pharmacist Gustay Vadasz; treas 


Cassia Oil Troubles in England 


Aduiterated cassia oil, to which we referred recently, con 
tinues to arrive in England, and there is an acute shortage 
the Almost 
parcel is found, either by the British Customs or by the 
An 
the 


contain a 


of the usual commercial grade on spot. every 


buyers of the article, to contain a percentage of alcohol 


adulterated oil may occasionally pass the authorities, 


explanation being that one or two leads may 


genuine commercial oil, and the Customs happen to open one 


of them. The quantity of alcohol found in some shipments 


has been very small. In our recent note we stated that from 


5 to 6 per cent of alcohol was obtained on distillation from 
We 


have not reached more 


understand, however, that other yields 
than ] 
‘ profitless procedure has caused importers to look for another 


some samples 


to 2 per cent. Such an evident 


adulterant, and it is now suggested that synthetic cinnamic 


aldehyde is being used extensively to bring low-grade oils t 


the required standard, the alcohol being in some way con- 





nected with this addition. It is stated that large quantities 
of synthetic cinnamic aldehyde have undoubtedly been shipp 
from Europe to the Far East, and if so it is difficult to see 
for what purpose it could be used other than adulterati 
“scientific” treatment could hardly be carried out by 
distillers, and the only conclusion to be arrived at is 
e oil is systematically adulterated at the port of s 
Numerous arbitrations have been held | don, im 
whicl a very lara number of cases have heen concerned 


cle spit 





lately, 
here has been no “run” on the 
But the fines 


perhaps, for the shippers 


; meagre su] plic s of the 


1 will probably e substantial 


IMMposer 
enough if the arrivals 
bulk of the oil will ultimately pass into con 
sumption at di 1 : 


! f treated oil continue It is 
likely that the 


iscounted prices Loncon Chemist and 
y 
Pie 


riet 
ist 
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Paris Trade Notes 


( S pecia ( rrespondence ) 





; ’ 
ces of Société Par 


Beauté Ganna 





Pantin, 


Cas rly located 
tormerly located 


ka have been moved Paris, 
Seine 


Paris 


department of the The offices were 


at 51 rue de Paradis, 
Che capital stock of Coty S. A., Paris, has been increased 
from 20,000,000 to 40,000,000 francs by the issuing of 200,000 


new shares of 100 frances each which have been brought over 


irom the surplus. 


Leon Milou, son of Marius Milou, head of Marius Milou 
& Co., Montelimar, 
1927 to Miss Jeanne Gras, 


France, married on December 3, 
Mr. Mrs. M. 
The wedding was celebrated in the church 
Paul, We 


friends of the couple in all good wishes 


Was 


daughter of and 


Gras of Lyon. 


of St. Vincent de Lyon join with the many 


The Société Francaise des Produits (Odol) (Laboratories 


Dumas No. 
This company 


Alexandre 
3 and 5 at St. Ouen in the environs of Paris. 


Ribeira), have their factories, Rue 


has Dresden (Ger- 
patent of the Dentifrice Odol and it will be 
extended henceforth to the fabrication of new products. Con- 
the capital stock 5,000,000 


a contract with the Lingner Werke, of 
many) for the 


sequently will be increased to 


francs 


The firm ef Dorin which enjoys an ancient reputation as a 


grease paint producer, has put on the market some beauty 


products specially dedicated to men. Mr. Parent, co-proprie- 


r and leadmg manager of this important business, had very 


nice booklets printed with a masculine silhouette on the front 


cover and the 


necessary explanations given inside of it for 


distribution to prospective customers. Up to the 


present 


there are four products offered for masculine beauty face 

eam in collapsible tube, a face powder, a big card box, 

mpact in a dark metal box and a tint to give again the 

ral color to white hairs when they first make their ap- 

pe ce. Besides Di proposes under the name of “Frigor” a 

f icy product in a collapsible tube to soothe ie burn- 

t SK te shay \ specia d spia ot es 

cles is mace t ‘ e perfumery shops and i é 
dows f the Big S es 

Louis Vuitton, trun! 70 Avenue des Champs 





l-lvsées, has decided to offer to his customers perfumery 
Che 


*Absence” in a 


} 


nr -egl wh } ect . + 
prepared under his hrst scented 


extract of 
square bottle 
The per- 





is new comer is 


decorated on the tront in the modern cul Ic Style 


fume is pleasant and persistent 
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Perfume and Soap in 


Injunction Suit Over Waltke Process 





Procter & Gamble Co. has secured a temporary injunction 
against Henry Schenkel, a former employe William 
Waltke & ( ect taken over by the Procter & Gamble 
interests Phe junction restrains Mr. Schenkel from dis 
closing a secret process and formula, which he claims to have 
originated, to competitors of Procter & Gamble The pr 
cesses cover products known as “ozonite’ ane xydol 
Suit is now pending which would make the injunctiot 
permanent 

Phe company claims that Mr. Schenkel along with other 
Waltk« empiovec signed a release oO} all patents and pr 
cesses used by the company for a consideration and further 


than Mr. Schenkel was not the originator of th 
which he now threatens to sell 


Mr. Schenkel 


fected the process, that he did not sign any release or quit 


declares that he with two other men per- 


claim to it, that he had received an offer of $150,000 tor the 


but had offered it to Procter & Gamble 


1 
' 


“ozonite”’ 
for $75,000 


process, 
He had been employed by the Waltke firm for 
more than 49 years and had at one time talked with Louis H 
Waltke regarding 


fallen through when Mr. Waltke told him “he would bs 


a royalty arrangement but that this had 


taken care of 
\ hearing on a permanent injunction was held on January 
15 at St. Louis before Circuit Judge Hartmann, who re 


served decision 


Mark Used Ten Years Has Registration Right 
The Court of Appeals of the District of Columbia in the 
Mckesson & 
Phillips Co., over the registration of a trade mark set forth 


action ot Robbins, Inc., vs. the Charles H 
the following principle 
‘The fact that the words ‘Milk of Magnesia’ was the name 


patent, the patentee having 


} 
irticle covered by a 


applied to a1 
assigned his rights to the appellee company, which patent had 
expired before the registration of the trade mark under the 
10-year clause, 


clause which gives 


lid not defeat the working of the 10-year 


practically unlimited right to the 


United Drug Exchange Must Change Name 


The words “United Drug” have a trade meaning and value 


according to a decision by United States District Judge Inch, 


sitting in Brooklyn, who has directed that a wholesale drug 
Co. of Boston brought suit, eliminate those words from his 
trade nam The defendant was Abraham Parodney, state 


} 
to be doing business in New York under the name “United 
Drug Exchange.” The Court declared that the similarity of 
the names had confused orders and payments and entered 


judgment accordingly 


Odol Company Loses Opposition to O. D. O. 
Court of Appeals of the District of Columbia in the com- 
plaint of the Odol Corporation against Ottavio De Oto has 
held that linamen 
teeth, mouth 
properties. The registration therefore of “O. D. O.” is held 
not to infringe the trade mark “Odol.” 


ts for external use and preparations for the 
and breath are not of the same descriptive 
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Courts and Customs 


Pinaud, Inc., Wins in Canada 


] 


lollowing the decision of the Canadian Court of Common 


Pleas in the case of H. & G, Klotz (Pinaud) against Ralph 
kX. Corson and Cors Perftumer, which was printed page 
360) of our September issue, the Supreme Court of Ontario 


as handed down a final decision restraining the defendants 


permanently from “using and selling, or causing to be used 
and sold goods under a label 


1 representation of a Basket of Flowers, or an 


bearing the words, ‘Eau de 


thereof or ‘Extract Vegetal Lilas de lrance’ 
1 or without a representation of a Basket or Spray of 
lowers, and regardless of the form of the label ’r from 


imitating the get-up of the plaintiffs’ goods as to color 
scheme, form of package or bottle or otherwise.” 
Chis decision 


would seem to secure for the plaintiffs ex- 


clusive rights to the name, labels, packages and any other 
distinguishing marks on its goods in the Dominion of Canada. 
Similar injunction is now being sought in regard certain 
alleged infringements in the United States, but the decision 


in these cases has not yet been handed down 


Recent Customs Rulings 


Protest on Perfumery Overruled 
Protests 130898-G, etc., of Butler Bros 
Perfumery 


No. 4074. 


( Gal- 
veston ). 5 


classified at 75 per cent ad valorem 
under paragraph 62, tariff act of 1922, as nonalcoholic, js 
claimed dutiable at 20 per cent under paragraph 63 or at 
10 or 20 per cent under paragraph 1459. 

McClelland, J 


official samples and papers 


Opinion by Irom an examination of the 


was held that the merchandise 
was properly classified. The protests were therefore over- 
ruled 


Acidulated Soap 20 Per Cent Ad Valorem 
Black grease or acidulated soap has been classified for 
duty at 20 per cent ad valorem under Paragraph 1459 of 
the Tariff Act of 1922 by the 
Bureau’s ruling upholds the practice of the appraiser at 
the port of Philadelphia 


assessed for duty at New 


Bureau of Customs. The 


This product previously had been 
York at 10 per cent as waste 
not specially provided for. The Bureau held that its classi- 


fication as a non-enumerated manufactured article was 


Protest on Ornamental Glass Bottles Rejected 
No. 4556 A. Zacho & Co. 
(Los Glass bottles classified at 55 per cent ad 


Protests 160658-G, etc., of 
Angeles). 
valorem under the provision in paragraph 218, tariff act of 
1922, for articles in chief value of blown glass not specially 
provided for, decorated or ornamented in any manner, are 
claimed dutiable as articles in chief value of metal at 40 
per cent under paragraph 399, 

Opinion by Sullivan, J. 
an ornamental bottle or decanter of green glass, having a 


stopper of the same material. 


The official sample consists of 


A metal ornament stamped 
to represent two bunches of grapes is attached thereto. The 
analyst reported that glass is the component material of 
chief value. The bottles were therefore held correctly 
classified by the collector and the protests were overruled. 





‘S 


of 
a 
ed 


he 


tly 






and counsel, and thik her 


annual convention, whi 





Official Report of Flavoring Extract 
Manufacturers’ Association 


™ the publication the December report i the 
nsactions of the Flavoring Extract Manutacturers’ .\ss« 
jation of the United States the activities of D. T. Gu 
ing, president: Thomas J. Hickey, executive secretary 


| officers and members of the 


various committees have gone on with unabated interest. 


\lready the members are looking forward to the nineteenth 
‘h will be held at Buffalo, N. 


in June, the date to be selected soon. 





During the month Circular No. 267, entitled “Cost ot 
Vanilla Extract,’ has been sent out to the membership. 
[his is a report of the Cost Committee, L. K. Talmadge, 
chairman Figures are given in tabular form on pure 
vanilla packed in three-quarter and two ounce bottles, based 
on vanilla beans costing from $2 to $6 per pound, and 
alcohol costing $2.65 per gallon. Comparison with the May 
19 bulletin shows a saving of 44 cents a gallon, owing to 
the reduction of the tax on alcohol. This makes a dif- 
ference of but 75 cents per gross on the three-quarter ounce 
size and $2.10 per gross on the two ounce size; therefore 
it would appear that there is no good reason for a whole- 
sale slashing of prices 

Circular No. 268 deals with the matter of rum flavor for 
use in foods and ice cream, etc. It quotes Deputy Prohibi- 
tion Commissioner Jones as follows: 

“You are advised that permits are issued authorizing the 
manufacture of ‘Rum Flavor’ designated as such and may 
be advertised in trade journals under that name.” 

Circular No. 269 is entitled “Definition and Standard fot 
Mayonnaise Proposed by the Food Standards Committee.” 
lhose interested should communicate before February 15, 
1928, with A. S. Mitchell secretary of the committee, De 
partment of Agriculture, Washington, D. C 

Information 


regarding the Federal alcohol situation will 


be found elsewhere in our Washington Correspondence, in 


addition to other news of interest 


Report of National Soda Water Flavors Manufacturers 


Following the 22nd annual convention, reported in our 
last issue, W. H. Gast, the new president, and Thomas J. 
Hickey, secretary and attorney, have been going ahead with 
Various matters of value to the membership. 

\mong the bulletins of general interest was that relating 
to rum flavor, which is quoted in the above report of the 
Flavoring Extract Manufacturers’ Association. 


5 s : . P 

Readers of the FLAvortnc Extract SECTION are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in other departments. 
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PURE FOOD AND DRUG NOTES 


AN S t il re rts relating 


Alcoholic Content of Liquid Food Products 


Commissioner Doran has issued the following ruling 

“Where intoxicating liquors are used in the preparation of 
sauces or sirups, composed of sugar solutions and intoxicat- 
ing liquors only, the products shall be divided into two 
classes according to their intended use. 

“Class A products shall contain a minimum of 50 per cent 
sugar and not in excess of 12 per cent alcohol by volume and 
minay be used by the permittee for packing fruits or in the 
preparation of other food products which are unfit for 
beverage purposes, or may be sold to a manufacturer for use 
in packing fruits or in the preparation of food products which 
are unfit for beverage purposes. 

“Class B products shall contain a minimum of 60 per cent 
sugar and not in excess of 6 per cent alcohol by volume and 
may be sold in the original package to the retail trade for 
legitimate non-beverage uses 

“Labels for both Class A and Class B products must be 
submitted to the bureau for consideration before permit is 
issued 
“All regulations inconsistent herewith are rescinded to the 


extent of such inconsistency 


New Edition of Food Rules Standards 

\ new edition of the “Definitions and Standards for 
l-ood Products,’ being Service and Regulatory Announce- 
ments, Food and Drug No. 2, was issued in December, 
1927, by W. M. Jardine, Secretary of Agriculture 

This edition supersedes the old Office of Secretary Cir- 
culars 13, 17, 19 and 136 

[hese definitions and standards include those published 
in the form of food inspection decisions and those in Cir- 
cular 136 which have not been superseded by such decisions 
The revision was approved by Secretary Jardine in Sep- 
tember. 


Haugen’s Slack Package Bill Again in Congress 
Representative Haugen has introduced his slack package 
bill in the new Congress as H. R. 487. Members of our in- 
dustries are familiar with its purpose and no doubt will 
again organize to fight its enactment. The bill is in the 
Committee on Agriculture. 
Notices of hearing may be expected soon. 
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Activities of Associations and Societies 


Drug Trade Section Elects 


The annual meeting 


f the Drug Trade Section of the New 
York Board of Trade and Transportation was held at the 
Drug and Chemical Club, New York City, on January 10. 
The meeting was for the purpose of electing officers for the 
ensuing year and the reading and acceptance of the reports 
of the retiring officers and committees. Chairman S. B. 
Penick presided and read a report which covered in a general 
way the activities of the section for the past year and urged 
greater co-operation and more interest in the affairs of the 
section during the coming twelve months The treasurer’s 
report was read and showed a very satistactory financial 
condition 


Carroll Dunham Smith, retiring chairman of the executive 





committee, presented a report which detailed the work of the 
section and recommende several subjects which might be 
considered by the Section during 1928 The other standing 








committees present 
of which showed considet 
The following officer 


Chairman, S. B. Penick, 


to. Blank & Stoller 


S. B. PENICK r. { MAGNUS 


representative of the section on the board of the New York 
Board of Trade and Transportation, Charles L. Huisking 

The executive committee consists of the following mem 
bers: P. C. Magnus, Magnus, Mabee & Reynard, chairman 
A. Bakst. Bakst Brothers; S. P. Rigney, Roessler & Hass 
lacher Chemical Co.; S. W. Fraser, Burroughs Wellcome & 
Co.: Frank P. McDonough,, New York Quinine & Chemical 
Works; and Edward Zink, Eli Lilly & ¢ 

A resolution of appreciation was adopted for the retiring 
treasurer, William A. Hamann, who has served in that ca- 


pacity for 23 years and asked to 


be relieved of the duties. 
Resolutions of appreciation were also adopted for the retir 
ing officers and for Carroll Dunham Smith, retiring chair- 
man of the executive committee, and a special honorarium of 
$100 was voted Secretary McConnell for his excellent 
work on behalf of the section 

The matter of the uniform import contract will be con- 
sidered and discussed at the March meeting of the section 
and it is hoped that definite action on this important subject 


will be taken at that time. 





Foragers Honor S. W. Lothrop 





The Fi 
in the perfumery and drug sundries trade, celebrated its 


30th anniversary on January 7 with dinner at Hotel Bel- 
mont, New York 


agers, a society composed of salesmen engaged 


The occasion was also in the nature of 4 
birthday party for S. W. Lothrop, one of the charter mem- 
Martin F. Schultes, of Hewitt 


Brothers Soap Co and presi 


bers of the organization 


dent of The Foragers, in 


troduced F. L, Graham, 


DeVillbiss Co., who acted as 





toastmaster The group 
then stood for a moment in 
silence lh respect to the 
memory of the departed 
I igers, to list was 
idded in 1927 the name of 


Matthew Jordan of Roger 
& Gallet 


Mr. Schultes in a_ very 





ffective speech then re- 
uunted the early history 
he Foragers and told of 
e work of Mr. | yp in 
y great a spiration his 
r members 1K Sanizat l 
esented Mr, | pa 
ea engrossed set r resolu s which bor e 
signatures 0 ill t the members | sroup Phe 
closed the admirati nd esteem which Mr. Lothrop 
Iso received an easy chair which carried a suitably en- 
ed silver plaq giving the date and occasion of its 


Brief addresses were made by W, K. Chapman of the 
James L. Wood of Roger & Gallet 
res, \dam Treu of R. H 
reorge B. Evans, 
\. “Bob” 


White, and O. C. Niedenstein, who has been for manv years 


Macv & Co. Inc., who is soon to retire, Ge 


Toilet Goods Importers, Robert 


rganization, 





S. W. Loturop Tue Foracers’ GREETINGS 


A. J. Cramp, of William J. Schieffelin & Co., gave some 
interesting reminiscences of the early days at Park & Tilford 
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when Mr. Lothrop was employed in that organization. Tele- 
grams were received from William Kropff of Muhlens & 
Kropff, J. B. Reed of J. B. Williams Co. and a letter from 
Thomas J. McHugh, president of V. Vivaudou, Inc., was 
read 

The Foragers was organized by a small group of 13 
charter members in 1898 It was originally intended as a 
purely social organization, but its aims have broadened con 
siderably and are now stated by the organization to be 
finding positions for deserving salesmen who are in need 
of them, whether they are members of the Foragers or 
not: furnishing manufacturers and distributors with sales 
men of known dependability; co-operating with depart 
ment stores, wholesale and retail druggists and other chan- 


nels of distribution in securing for them good material as 





running down reports ot 


buyers and for other posit { 


sharp practices and questionable transactions that are not 


morally sound; arranging with buyers to have salesmen call 
at regular stated intervals; and ig t Society a clear 
ing house for the exchange is irketing an 





distribution. 





It holds each year an 





and an outing in the early Summer Regular luncheons 
are also held at Keene’s Chophouse eac week Weekly 
luncheons are being established in Chicag ind Boston and 








plans are under way to organiz 


central points where Foragers and other salesmen may me 








and gs over 
Philadelphia College of Pharmacy Lectures 
| ; ladelphi ( llee { Pharn CIEE 
opened its seventh annual series of Popular Science | 
tures e given during the seas t 1° 28 by m 
bers of the faculty There are thirteen ires in t 





course, selected from the broad field of science, primar 


The first lecture, “The Rare Elements,” was given by 


Professor Freeman P. Stroup, on October 13, and was 
followed by “llame,” George W. Perkins, October 27 
“Ice,” by Paul O. Cas November 10: “Building Stones 





Natural and Artificial,” by Professor J. W. Sturmer, Ds 
cember 1; “What and Where Are the Stars?” by Dr. George 


Rosengarten, December 15; “The Realm of the X-Ray,” by 
Professor Ivor Griffith, January 5; “Some Questions Re 


lating to Life,” by Dr. David Wilbur Horn, January 19; 


“The Romance of Cookery,” by Professor Charles H. La 
Wall, February 2; “The Preservation of Food,” by Pr 


fessor Louis Gershenfeld, February 16; “European Flowers, 
an Important Factor in Culture and Commerce,” by Pro 
fessor E. Fullerton Cook, March 1; “Sumach and Poison 
Ivy.” by Dr. Horatio C. Wood, Jr., March 15; “The Heart,” 
by Dr. Arno Viehoever, March 29; “Animals That Live i 
Man,” by Dr. Martin S. Dunn, April 12 


Perkin Medal to Langmuir 

Dr. Irving Langmuir was the recipient of the Perki 
Medal for achievement in industrial chemistry at a joint 
meeting of the Society of Chemical Industry, Societe de 
Chimie Industrielle, American Chemical Society and Ameri 
can Electrochemical Society held at Rumford Hall, New 
York, January 13. The medal was presented by Dr. William 
H. Nichols. Dr. Ellwood Hendrick told of the early days of 
the medalist and Dr. W. R. Whitney of his achievements 
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Alcohol Manufacturers Elect R. R. Brown 


Members of the Industrial Alcohol Manufacturers’ Asso 
ciation were guests at a dinner given by R. R. Brown, presi- 
dent of. the U. S. Industrial Alcohol Corporation, at the 
Commodore Hotel, New York, January 11. The guest ot 
honor and speaker at the dinner was Dr. James M. Doran, 
Prohibition Commissioner 


Dr. Doran in his address said that he was optimistic re- 





garding the success of the recently rurated control policy 


1 his bureau. He believes that over-production is one ot 
le’s biggest problems and 





the tra the control policy will 
assist the industry in over- 
coming this and at the same 
time will insure adequate 


supplies of alcohol for medi- 


cine and industry He 
thanked the members of the 
association for their assur 


ince that prices would not 





uC inced on acc it I 
er e new policy oO! 


The annual meeting of the 


issociation was held on the 








same day and resulted in the 

( I ( the foll Ving 

slate esident Russell R 

bt vn, resident I the 

S. Industrial Alcohol , New York; first €-presi : 

Philip Publicker, David Berg Industrial Alcohol Co., Phil- 
elpl i Se d V ( \ ct ess 

Rossville ( Lawrenceburg, Ind.; treasurer, S. S. Neuman, 





lublicker Commercial Alcohol Co., Philadelphia ; executive 


rding secretary, John J. 


last meeting several I the grou t larger 





joined the 
sociation which now comprises virtually all of the leading 


“er ‘ 
COnO manufacturers 


Eastern Beauty Trade Show in New York 
Che first annual Eastern States Beauty Show was held in 
the Hotel Pennsylvania, New York, January 9, 10 and 11 in 
conjunction with a meeting of the New York Ladies’ Hair- 


dressers’ Association, Inc 





lhe program of the Association included instruction in the 
arious branches of beauty culture and a banquet on the 
ial day here were about forty exhibitors in the trade 
show who displayed in their booths various appliances for 
use in beauty parlors and in a few instances perfumes and 
cosmetics as well. Both the show and the convention were 
well attended and considerable interest was shown in the 
booths of the various exhibitors 

Among the exhibitors the following manufacturers and 
dealers of cosmetics and toilet preparations were noted: 
Bliss Laboratories, Inc., New York; Boyer Chemical Labor- 
atory, Chicago; James Densmore Co., Inc., New York: 
Iastern Laboratories, New York; R. A. Hudson Co., 
\uburn, N. Y.; Inecto, Inc., New York; Innovation Special- 
ties Co., Chicago; Marinello Co., New York; Wm. Meyer 
Co., Chicago; Norida Parfumerie, New York; Rap-I-Dol 
Dist. Corp., New York; Wildroot Co., Buffalo; Carlyle 
Laboratories Inc., New York: Amorskin Corp., New York; 
Vanette, Inc.; P. D. Q. Nail Polish Co., New York; Carter 
& Co., New York, and Virozol Co., New York. 
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A. Ph. at Pittsburgh 


A. Convenes 


rmaceutical 








The mid-year n g of the American Pha 
Manufacturers’ Ass« tion, devoted strictly to business mat- 
ers, Was el Pitts ec ber 21 5 Pres 

McNeil I 

his open € rks Mr. McNeil state members 

‘ g no longer pioneers pharm 
fac specialists. He said, “As ndus 
1 must « e b for e physi ‘ s | 
ent where ( t I re I s ( i gy il 

the'r bes eres e « noni ewpoint, 
stan < atic icatl 1 i delet 

s N-3S Ih 5 ele I i k PCS ¢ ( Cl 

e sales i ms | 5 noven ces Costs 

‘ ss ind s | principle t 
] 1 be « ¢ | ere | s Vice t 
the physicia s in 

Q()utstandu Ik es e meeting were ( eports ¢ 
he Contact Committec Dr. (¢ E. Vandorkloed; the 
Prior Rights Arbitration Board by Dr. A. S. Burdick; 
the Committee on Simplification and Standardization by R 
M. Cain; the Committee on Returned Goods by W. H. 
Rorer; the Committee on Publicity by S. DeWitt Clough; 
and the discussion on the exchange of credit information. 


Discussion following the report of the Contact Committee, 


emphasized the necessity of detining reasonable tolerances 


to cover variations during and subsequent to manufacture 


which are beyond the control of the manufacturer using the 


best commercial practices. Discussion following the report 


of the Prior Rights Arbitration Board is expected to 


goa 


long way toward the solution of the problem of exclusive 


right to improved formula 


British Combine Forms Research Council 


(Special Correspondence) 


Lonpon, January 10.—With the object of providing a 


co-ordinated body for determining the lines of general n 

dustrial research, Imperial Chemical Industries, Ltd., the 
big British chemical combine, has established a Research 
Council, which will be presided over by Sir Alfred Mond, 


chairman of the company. 


The other members include three directors of the com- 


pany, five members of the scientiiic staff of the company, 
and the following famous scientists Professor I’. G 
Donnan, F.R.S., Professor of General Chemistry, Uni 

versity College, London; Professor Robert Robinson, 
I.R.S., Professor of Organic Chemistry, Manchester Uni- 
versity; Professor \W \. Bone, F.R.S., Chief Professor 
of Chemical Technology, Imperial College of Science 

Professor F. A. Lindmann, 1.R.S., Professor of Experi- 
mental Philosophy, Oxtord University; and Dr. E. K. 


Rideal, Lecturer in Physical Chemistry, Cambridge Uni 


versity. 


New York Hairdressers Elect Officers 
Officers for 1927 were elected at meeting of the New York 
Ladies’ Hairdressers’ 
December 14 


dent ; 


\ssociation at the Pénnsylvania Hotel, 
Joseph W. Matthews was re-elected presi- 
Harry M. Spiro, first vice-president; Mrs. Eleanor E. 
Harris, second vice-president; Louis Ernst, secretary; Mrs. 
Eleanor Krebs, financial secretary ; 
and E. F. 
named are Harry Silver, Mme. Elizabeth, Mme. J. Humble, 
Miss Erma Stein, Mrs. Kathryn Cleary, and Miss Eleanor 
FE. Harris, Jr. 


Evelyn C. Ey, treasurer ; 


Seymour, sergeant-at-arms. The executive board 
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Beauty Industries Manufacturers’ Plans 











Che Beauty Industries’ Manufacturers’ Association held 

brief meeting on 12 at the Hotel Pennsylvania, 
New York City I Ost meeting was 

la the ects LT tine ssocia and the reasons 

s formation to members d prospective members ai 
enlist eir support in the work which the associati 
soon undertake The open meeting was addressed by Wil 
liam Mey William Mever & ( St. Louis, 
the members « e executive ittee, who had 
to do with the establishment « the organizatio1 M1 


Meyer urged the value of co-operation to those engaged 


wuty industry and briefly outlined the purpose f 





association 


Following the open meeting an executive session 


lor 


bers was held at which time several important com- 





were named and « 
work of 
meeting of 
York, 


and its report was considered and discussed at some length. 


ther matters of importance in th 
At a 
on January 7 in New 


and by-laws reported 


mittees 


initial the organization were discussed. 


the executive committee 


the committee on constitution 


A final draft of the by-laws, to be submitted to the mem- 
bership, was approved 

One of the first tasks of the association will be the 
stabilization of credits in the industry through a_ well- 


organized credit bureau. It is also planned to hold two 
expositions each year to which the public will be admitted 
on certain days. This is an innovation in the industry and 
one which the officers of the association believe will be of 


distinct benefit to the manufacturers. 


Dates for the forthcoming trade shows have not yet been 
but held at some other con- 
venient Mid-Western point and one probably in New York. 


set, one will be Chicago or 
They will be operated on entirely different lines than the 


present trade expositions in the industry. 


Salesmen Frolic at the Brevoort 


The Salesmen’s Association of the American Chemical 
Industry held its annual Christmas Party at the Hotel 
Brevoort, New York City, on the evening of December 


28, when about 150 members gathered for a banquet and 
special entertainment. The affair was a complete success in 


every way and an element of surprise was offered in the 
distribution of the Chemical Peddler, a publication gotten 
out, with many clever witticisms, especially for the occasion. 
kept the 
The committee 
that arranged the affair was composed of H. B. Prior, chair- 


man; F. A. Koch and Wm. Mueller. 


Professional entertainment provided which 


a high pitch until a late hour. 


was 
members at 


Olive Oil Association’s New Activities 


The Olive Oil Association of America, Inc., has entered 
upon a new era of trade activity. It has engaged De Witt 
C. Reed as executive secretary and has established a trade 
magazine called Olive Oil, with Mr. Reed as editor. Head- 
quarters are at Room 471, 50 Church street, New York. 
No. I, Volume I, of Olive Oil is at hand and is an interest- 
ing number. It contains a list of the officers and members 
of the association, constitution and by-laws, and_ several 
special articles of value to the trade. C. A. Tosi, president, 
reviews the history and purposes of the association and 
plans are outlined for its future activities. 











| 
| 
| 
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The purpose of his convention was o review he ir’s 
activity ind to present at 1 discuss the plans for the coming 
vear. One of the high spots of the convention was the intr 
duction of the new display material planned for 1928 

The rapidly changing conditions in the toilet goods busi- 


ness, of course, are reflected in the manicuring field. In 
connection, several new items in keeping with modern tend 
encies were introduced to the sales force l-ormal announce- 
ment of these new products will be made as soon as possible, 
both to the trade and to the public 

Representatives from the J. Walter Thompson Advertis- 
ing Agency presented the program for the coming year 

The Northam Warren Corporation, in addition to Cutex, 
owns the Elcaya Co. The plans for Elcaya face creams for 
1928 were presented and a vigorous advertising program 
was presented by representatives of Pedlar & Ryan, Inc., 


who direct the advertising for the Elcaya face creams. 





SALES CONVENTION GROUP OF THE 


The entertainment provided for the sales force consisted 
of luncheons, dinner and theatre parties throughout the pe- 
riod of the convention and terminated with a dinner and 
dance for the entire organization, held at the Hotel Com- 
modore on the night of January 5. Northam Warren, 
President, is the fourth seated figure from the left in the 
photograph. 


on 
w 
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‘ 
Interes orma f mportant changes in the 
s ng the last eks 
| Paris n I \ ( s beet ke r by 
| R Squibb & S s New York Cit Le eric was 
rg ‘ bout 50 Ss ag Paris a s cipal 
Ices ( ill cate t « It has been represented 
his country b entheric, Inc., 389 Fifth avenue, for 
several years and has enjoyed a wide distribution for its 
perfumes and other preparations. The first reports were 
to the effect that E. R. Squibb & Sons had taken over the 


American distribution of the products of Lentheric, but the 
‘ompany later advised us that the arrangement was more far- 
reaching and that Lentheric would in the future operate as 
a subsidiary of E. R. Squibb & Sons. 


We have also been advised through trustworthy 
sources that Coty, Inc., has taken over the business of Marie 
Earle, Inc., New York. Officials of both companies, how- 
ever, refused either to confirm or deny the reports at this 
time. The house of Marie Earle opened its first establish- 


ment in Paris in 1910 under the name Institut Marie Earle, 


ee i 
wot 


NoRTHAM WARREN CORPORATION 


at 279 rue St. Honoré. Miss Earle had secured her original 
formule from her uncle, Dr. Herbert Bastable, a physician 
in Harley street, London, and a graduate of Trinity College, 
Dublin. The success of her Paris establishment was such 
that in 1918 she decided to open a salon in New York and 
located on Madison avenue, where she remained for eight 
years. The salon and offices were moved early in 1926 toa 








- - “yr = >. 
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Fifth avenue address, directly opposite the present estab- 
lishment at 660 Fifth avenue, where they remained until 


moved to the present quarters about a year ago. 
I 


The busi- 


ness has been very successful and Miss Earle has built up 
an excellent organization which has measurably increased 
the business during the last few. years 


Philadelphia's latest addition to the city’s many institu- 
the Philadelphia 


College of Pharmacy and Science, has just been completed 


tions of learning, the new building for 


and will be fully equipped and occupied the first week in 
January. The new College building is located at 43rd Street 
and Kingsessing avenue, not far from the University ot 


Pennsylvania, and presents many unusual features not to be 





found in other educational 


The 


architectural stvle of the 








the Georgian type It is constructed of reinforced concrete, 
faced with dark red brick laid in Ilemished bond and 
trimmed with buff Indiana limestone On the Kingsessing 
ivenue r main front, the structure is three stories in 
on the 43rd street side, the building 1s tou 
On all four sides, unobstructed daylight for 

the class rooms and laboratories 1s alwavs assured 
(ne f the u tures of the building is that it 
is built entirely und, wi 1 basement rooms 
By reason of the form of the structure, it was 








PHARMACY 


PHILADELPHIA Col 


possible to provide dayligh 


to light 


in every room without resorting 


courts or light wells Throughout the building 


special consideration has been given to the question of 
acoustics 

Dr. Wilmer Krusen, the new President of the College, 
the Trustees and the [Faculty are now making elaborate 
plans for the formal occupancy of the building this month, 


which will bring to Philadelphia a large and distinguished 


body of men and women interested in educational and 
scientinic matters 
Jack Beverages, Inc., has moved to 116 Imlay street 


Brooklyn, N. Y., from its former address at 235 East 47th 
New York City. Space has been secured in building 
number ten of the New York Dock Co., 
where adequate manufacturing and office 
The the 


Was necessitated on account of the steady 


street, 
a modern daylight 


factory building 


facilities are provided. company reports change 


increase in its 


business which resulted in its outgrowing its former address. 


Dr. Frank M. Boyles is president and L. Wise és treasurer 


In connection with the recent reorganization of Wood- 
worth, Inc., Ralph H ¢ 
the 


Aronson has been elected president of 


company. Chauncey C. Woodworth has retired, but 


there will be no change 


in the policy of the new corporation 
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mference of Eastern representatves of 
Peet Co., held at the Waldorf 


December 31. About 37 salesmen f 


\ general sales c 
Palmolive 

York City 

New York 


luncheon, 


the was 





on 





Metropolitan territory \iter 


there was a general discussion of sales problems 


were present. 


arising in the territory and plans for the coming year wer 
the 
substantial 


considered made at meeting 
1927 


attendance 


Reports indicated that 
had and thx 
voiced the belief that the coming year would show 


the the New 


sales shown a gain 


a further increase in business in 


York district 


company’s 


The Lovafore Sales Co., 130 West 42nd _ street, 
New York, has added the names of Henry Marshall Olm 
Alfred Clarence Directors 


mpany incorporated under the laws of 


Inc., 


sted and Hauser to its Board of 
The ce Was 


the state tf New 


recently 


York and will distribute the “Ephy” line 


of cosmetics, as well as products of other manufacturers 
which it represents in New York State. 

tomial Hygienic Co., Chicago, Ill, announces a chang: 
of name effective January | In the future the company 
will be known as Martha Turner Cosmetics, Inc. In add 


ion the capitalization of the company has been increased 


\ general program of expansion is planned, but no change 


in t pers el or general policies is contemplated 
Sagamor Metal Goods Corporation celebrated its first 
nniversary in conjunction with its Christmas party he 

inniversary came the first week in December when a large 


bouquet of flowers was presented to George Gussoff ar 





Morrison, who founded the company, by members of 


Charles D Edwards, 


New York City, 


president of Benjamin French C 


sailed on the George Washington January 





+ for a month’s trip to Europe. Mr. Edwards expects t 
visit Descollonges Fréres, Paris and Lyon, and also I 
Freres, Grasse, for which houses his company acts as 


He 


Sp cialties 


\merican 


also 


which 


representative intends to bring back 


with him several his firm has not pre- 


viously 


( {te red 


Thr 


address was 


ugh an unfortunate typographical error, the wrong 
given in the description of the building of A 
« ( ., 


lecember issue 


C. Drury Chicago, which appeared on page 588 of our 


The company has one of the most central 
106 East Austin 


f Wrigley 


Chicago at 
the 


locations in avenue, being 


actually in shadow of the Building and the 


Tribune Tower 

New York, 
Denis bath érystals and toilet accessories, has appointed the 
Advertising Agency,.Inc., New York, to 
udvertising and magazines 


Parfumerie’ St. Denis, manufacturer of St. 
direct its 


will be 


Lyon 
account. Newspapers 
used 


Perfumers and chemists will undoubtedly be interested 


in the announcement which appears in the form of an insert 
pages 48 and 49 in The 
the odor and the prestige 
which will come to the successful contestant should be in- 


between advertising issue 


this 


opportunity of creating selected 
centive enough without the monetary prize announced by 
the advertiser. The conditions are simple and easy. What 


perfumer will win? 
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Control of Hewitt Bros. Soap. Co., Dayton, Ohio, has Distribution warehouse and laboratories have been erected 
been purchased by the employees and present officers of the for the use of the American branch of Yardley & Co., Ltd., 
company At a meeting held in Dayton January 17 plans perfumers and toilet soap manufacturers of London and 
for the future organization of the company were considered New York The new building tops the rise of ground 
and the following officers were elected: President, James overlooking the Hudson River in Hoboken, directly opposite 
M. Hewitt; vice-president, Martin F. Schultes; treasurer, the foot of West 14th street, Manhattan Borough, New 
Lyman G. Holsey, who was formerly vice-president; and York City The investment, including site, building at 
secretary, Samuel L. Finn, prominent Dayton attorney. equipment, is reported to represent a sum close to $300,000 
The following in addition to the officers, were elected mem The building is now completely occupied by the company and 
bers of the board of directors: I. G. Renner, factory super full producti has been in complete swing since th 
intendent, L. H. Gebhart of Gebhart Folding Box Co., Day ft the vear 
ton; and Frank Dinwiddie [he architects, Lockwood, Greene & Co., designed a 

The company was organized 44 years ago by the father model modern fireproof structure of three stories and base 
and uncle of the present president. It has lk specialized ment with dimensions of 80 by 160 feet. The material used 
in the manufacture of flake soaps, toilet soaps and other soayq vas flat slab nerete, with ample lighting and the protec 
products and has been very successful in building up its tion of automaty sprinklers 
business. During the last five years the plant has el he ground floor is arranged for the shipping depart 

nsiderably improved and this policy will be continued by ment, with offices, storage and assembly rooms on the second 
the reorganized company loor. On the top floor space will be used for rest rooms 

President Hewitt, at the recent meeting, stated that th ; : teal, atte tom ate molovees €§ whom ther re 

mpany had had an excellent year and that he expected that v 150 at work in tl ew building 
t! ning ir would show a further substantial increas \ t é s mpany plans mstruct 

e business Ie 1 exe tives I pl s Loe 
tw ( I S d the warel ise there vill be 
indscay t s 1 small es, making 

The Reich-Ash Corporation and its subsidiary companies ae 4 
tne Silvercratt Specialty ( and the Antiq e Novelty Box re ’ ; ; me 

. : ‘ I & | ‘ the last few s decided 

Co., all of New York City, with plants at Providence, Ar ase Ana , 
ngton, Newark, and Newburgh invited all head 1 , . "S 7" oe 
facturing, sales, advertising, credit, and | kee ¢ depat cicininimaininn 
ments to a dinner in the Gold be Saturda Decembe 

\ tv-tourth 

\fter the president, Sidne \s u ive etail the 
progress of the business du t ear, t toastmast 





ry of the compan who delivered in gold to 
CVE person On the 7 \ is d ita t ert 

ill of the employees of the manufactur da us Was 
prese¢ ed each one, as had bee done eac ir tor tTl\ 





lhe corporation and its subsidiary comp S 
nounced that they are going ahead with their program of ex 
pansiot Toward this end Louis Warshaw, superintende 
for the last ten years, has left for Chicago, where he will 
' } ] ++ 1 pm 1 y 1 1 . ] ‘ - 
open a branch office and warehouse. Robert Goldberg, chic New BwurIbLpine YARDLEY & Co., Ltp 
- ‘\ i ’ ur VK 1 * , 
of the packing department, will co-operate. Negotiations f 


re erection of a $100,000 plant in Bloomfield, N. J., for the 


manutacture of metal novelties, are being completed; and al 


since then has carried out an elaborate advertising policy 


sing rotogravure and black and white in magazines and 








ready the company has contracted for the entire output of th newspapers [he new building and the preparations for 
plant. The Antique Novelty Box Co., one of the subsidi turther expansion testify to the success of the firm's deci- 
aries, has announced the appointment of Thomas A. Mul sion to invade this market Much credit for the development 
verhill as sales representative for New England and th Is given to Cecil Smith. vice president, who is at the head 
metropolitan territory. The Silvercraft Specialty Co., a1 f the American brancl 


ther «14} So nan 14. ; : ¢ 1e . ther} 1 1 

other subsidiary, has added two new men to the Southern The sales offices of the company will be continued in 

territory, Samuel Feldman and Max Salsitz New York City under the care of Curtis Campaign 
\ } 1 | re o “ aigne 


Later in the year the corporation plans to open Mr. Campaigne has been appointed by Yardley & Co.. 


a warehouse and office on the Pacific Coast, which will be in Ltd. as American sales manager. He is a new-comer to 
charge of Roy Livermore, who now represents the company the toilet preparations industry, having been engaged in 


in Los Angeles. The export department has been put in ther lines He has been interested in sales man- 


charge of L. W. Nusbaum. and plans are being made t agement and sales problems for many years and has been an 


materially increase this business, particularly in Scandinavian active sales manager for about fifteen years. He was former- 


countries where the company is represented by O. A. Olsen, ly with Cluett, Peabody & Co., manufacturers of shirts and 
ot Copenhagen; in Australia where it is represented by W. collars It has been announced that the 
M. Hopkins & Co. of Sydney, and in South America where Yardley & Co 


11s represented by Melchor, Armstrong & Dessau 


sales force of 
will be expanded materially in the near future 
and the advertising appropriation increased. 
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(at ves WW eSsici¢ I 11 id ( New Yorl nd 
‘ the « f Parfumeri ( , Paris, sailed 
the § al sit I ver weeks t he 
Ameri 1 Mir. K express ns s gratified 
th the recept s ( ed t prod 
s during the last vear Ss ver ptimisti it 
r future s 5 ‘ Du ss Tt 
New York ‘ ( I expans nthe 
keting the pr ts mM] 1 seve nhanees 
ere iis ll i « 1 
Charles Curts. w rie epresente ‘ mpany 
e Pacitic ¢ st, has ( t sterred to New \ < where 
will have I ert phases s | not 
work W ilfre Scott vas form connected witl 
I ryois 1K ss ~ iL has be Pl ed repre 
entative Pina e Pacific Coast 
William H. Ewing is now the Chicago represe ve LV 
ng been transferred trom the Pennsyly i- Marvland-Dis- 
trict of Columbia territory tle succeeds Eugene A. Siefert 
who has resigned. Ray H. Halse vho was formerly Mid- 
\Vestern representative now has charge t the Pe syivania- 
Maryland-District of Columbia territory 
McKesson & Robbins, Inc., Bridgeport, Conn., manutactur 
er of Calox, Analax, etc., has appointed Hanff-Metzger, Inc 
New York advertising agency, to direct its advertising ac- 
count, 
Caswell A. Mayo, Phar. D., died suddenly January 13 in 
Cincinnati, Ohio. Dr. Mayo was born in Columbus, Miss. 


and received his early education at the local preparatory 
schocls. He was graduated from the Philadelphia College of 
Pharmacy and Science with a degree of Ph. G. and was later 
awarded a Master's degree by the same _ institution He 
taught for some time in the Cincinnati College of Pharmacy 
where he was awarded the 


honorary degree of doctor ot 
pharmacy. 

Dr. 
to educational and journalis- 
work in 


his profession 


} 


Mayo devoted his lite 


connection with 


He Wi 


editor of the 


tic 


various times 


Imerican Drugetst and 
ciate editor of the \ew J ork 


Vedical Journal, editor of 





herapeut st, Gail- 
vd s Vedica the 
D» ists ( ind the 
yy aint and ) Ry 
te In 1925 he was ap 


THe L 
New 


than a vear, 


\. Mayo 


. 5 ok CASWELI 
pointed dean of _ the . - 
College t P 


which he 


persey ark, N Sl position 


held for a little more returning to his 


lmerican ] rugcgist When this 


magazine was taken over by the 


Dr. Mayo that 


doing consulting and literary 


journalistic work with the 

International Magazine Co., 
position and, has been 
work 


He was active for many years in work of the American 


the 


retired from since 


was elected to 
He 


ary member of the New Jersey Pharmaceutical Association 


Pharmaceutical Association and presi- 


dency of that organization in 1921. was also an honor- 


and of several other scientific societies. Two daughters and 
two sons survive 
Funeral services were held in Brooklyn, January 17 and 


burial was in Evergreen Cemetery. 
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Allen Barnard Wrisley, founder of the Allen B. Wt 
Co., of Chicago, and one of the oldest soap and pert 
manutacturers in t count died atter an operatiol 

lecember 19 at pkins Hospital, Baltinx 
briefly noted i st suc Hle was in his 91st 

ving beer r Gill, Mass., in September, 1837 

\lr. Wrisley rrive ( 1861 and. starts 
scap siness wit I smill \ oused in a one-stor 

Kine | enter sé 
vrew and by t time 
Chicago fire he had built a 

rge plant in Ninzie st 


Was a total loss 


isiness 


but he started again on Hal 
ste¢ street and later 

to 19th and Halsted streets 
ire attacked him vain 
ifter he had yuilt ios 
story plant at 915-25 South 


Wells 


Was 


street, but the wreck- 


ane cleared iWay 


new buildings went up. This 





plant was demolishe last 
s vear. \t present his com- 
CHE Late ALLEN B. WRrisLey I 
pany is using the Armour 
soap works and maintains its perfume laboratories at 3%th 


Winchester 


[wo striking events occurred in the life of 


street and avenue 
Mr. Wrisley 
in the last two years. At the age of 89 he married his third 
wife, Mrs. Elizabeth Ladwig Wrisley, who was with him at 
the 


915-25 South Wells street was destroyed by fire, he took 


time of his death. Last year, when his soap plant at 


active charge at the crisis. 

While the flames were still burning the plant that repre- 
sented sixty-odd years of his life’s work, the veteran manu- 
and met all financia! 
fire he had 3,000,000 pounds 


facturer opened offices in State street 


obligations. Four days after the 


of soap in the making. 
Mr. Wrisley’s death followed closely announcement of the 


coming realization of his most cherished business dream. 


Che company had just started work on a new million dollar 


plant in the Clearing industrial district 


Through all the years of business conflict marked by 


crises brought on by three fires and the general industrial 
troubles of unsettled times Mr. Wrisley had continued his 
active interest in the civic affairs of Lombard, where he 
settled almost sixty years ago 


As 


ago 


far as is known he was the first daily commuter to 


from that village. With exception of the times of 


IIness and absence on business missions he rode the ¢ 


Northwestern trains into town every working day 


. as | 
re than a hi 


years m lf century 


Raquel, Inc., perfumes and toilet preparations, New York 


City, recently increased its capital stock from 2,000 to 55,000 
shares, of which 5,000 are preferred, $1 each; 50,000 common, 
no par. Subsequently a certificate was filed changing the 
company’s name to the Y 


York. 


Perfume Corporation of New 


Shapiro, president of the National Soap and 
Perfume Co., Il., to the trade in 
New York territory during the Christmas holidays. While 
here he attended the annual Christmas Party of the Sales- 


Samuel R 


Chicago, was a visitor 


men’s Association of the Chemical Industry. 
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SALES Group OF THE VIRGINIA Dare Extract Co., 


Virginia 


annual 


Dare Extract Co., 


\ he Id 
Practically all of 


its 


“I 


sales convention January 5 to 
the representatives of the company were present at the meet 
ing and tl 


talks by 
7 he 


1e entire three days were utilized in constructive 
the various salesmen and executives 


afternoon of the first day was devoted to a special 


mee:ing for men selling extracts to bottlers. L. H. Willis, 
V. B. McDaniel, D. R. Webner, O’Shea and \V. 


Adams addressed this group on the various problems which 


Andrew R. 


they would meet in their work. The evening and following 


morning were given over to a meeting of the honor group of 
B. H 
Blackwell 


by Dr 


the 


salesmen and to personal appointments with Smith, 
B 
addressed 
talk on 
us, C.J 


the 


president of the company and Miss S 
The 


ve 
V« 


rst general session was Smith, who 


an interesting and forceful 
W. R. W. Niche 
W. Martin also 


of their valuable experience 


prospects 


W 


tor 
A. 


business. 


ind G 


future 
Wrench 


Heritage, 
salesmen the 
n \fter luncl 
group, the 
Miss 
1 W. R. Roberson, 


ed a theater p< 


Pave 
at this 
tne 
talks by L. | 
H. G 
the 


the 


e( which was attended 


imed 


H. | 


in th 
l i 


by 


entire 


with 


Smith, 


Dessender, omer, 


alt 


evening salesmen enjoy 


ial day of convention 


was occupied 


of the price list and products for 1928 


a 


sessions on th 


addressed by 
T. C. Bacher, Sabel, R. T. Moncure, E. Brennan, W 
Nowland, J. L. Marshall, C. J. Plock, W. P. MecNeer, L. | 
Vicksell, J. L. Gamble, M. J. Ryan, A. J. Hildebrandt, A. H. 
Hohns, C. W 


is day were Dessender, 


-. 


Diggs, C. P. Allen, Carl. O. Obst, A. | 
Stetter, S. A. Byram, W. F. Koehne and W. A. Wrench. In 
the late afternoon a “court of new ideas” was held, the open- 


ing talk being given by Mr. Hegarty 
Noteboc x. 


Perhaps the most enjoyable feature of the 


who ke on “My 


+ sP 
Customers’ Record and 
gathering was 
the banquet held at the Bohemian Coffee Shoppe in New 
York. The with Virginia Dare 
Products. That this sumptuous dinner was thoroughly en- 
Joyed was proven by 


entire menu was flavored 


remark made by the manager of the 
cate that “never before in the history of my restaurant ex- 


Perience have I noticed all of the 
kitchen absolutely clean.” 


dishes returned to the 





B. H. SmituH SixtH FROM RiGHtT, Front Row 

1uests r and speakers at the banquet were Dr 
James W. Kellogg, director-chemist, Pennsylvania Bureau ot 
Foods and president of Association of State and National 
Food and Dairy Officials; Prof. Lewis B. Allyn, director, 
Westfield Testing and Research Laboratories; Harry De- 


Motte 3 president Mechanics 
Hatfield, 


William B 


ttlers of ( 


Bank of Brooklyn 


past president American Bi arbonated 


Beverages; George Nowland, president, Grocery Specialty 
Manufacturers’ Representatives, and Julian S. Eaton, at 
torney, vice-president, Virginia Dare Extract Co 


The prizes for exceptional work during the year were also 
presented at the banquet. The 1927 prize winning team was 











“The Buttons.” Individual prize winners were C. I. Herit- 
age, W. A. Wrench, W. P. McNeer, J]. L. Marshall, H. FE 
Dessender, S. A. Byram and Edward Brennan The ac 
companying photograph shows the group which attended this 
interesting nventi 

Charles | but ead ot pertumer m g 

partment of Colgate & ( Jersey City, N. J. retire 
lan y 15, after a connection with the company of 42 years 
Mr. But ned the « pany is 16th birthday i 
minor capacity arn ) ndustry and careful attention to de 
tail worked his way up to the responsible position of head 
f the perfumery manutacturing department which he ld 

many rs 
rank Factor Max Factor & Co., Los Angeles, Cal., 

vas a recent visitor to the trade in New York City and 
hicago While n Chicago he opened a branch office at 
444 West Grand avenue. Later the firm expects to open an 
office in New York City \ssociated with Max Factor. 
president, in the management of the business are his three 
sons, Frank, Davis and Louis Factor, and two son-in-laws, 


Max [euerstein and Abe Shore 


Parfumerie Ducharme, Chicago, Ill., has moved to more 


The 


tele- 


convenient quarters at 58160 West Washington street 
186 North LaSalle The 
remains Central 3469. 


former address was street. 


phone number 
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formerly of Decorah, lowa, has 


moved its executive offices and sales promotion department 


les Moines, lowa, where its headquarters will be located 
the future The company has also secured an option on 
uit 17,000 square feet of fireproof warehouse space in 





Des Moines and will use it as a distributing center 

The company adopted this plan because of 
railroad connections and the faster service which it could 
render to its customers in the 
Des Moines is becoming 
maceutical center and that it 
would be an advantage t 
the company to be located in 
that city \n extensive ad 
vertising program is in 
course of preparation for 
1928, featuring a new line of 
packages and special window 
displays. 

The company was organ 
ized about twenty years ago 
at Decorah as the American 
Drug & Press Association 
It has enjoyed a very suc 


cessful career from the start 





and especially since it was i ceeaes ii 
LO ) I I 


incorporated and the name 


changed to Meritol 


Corporation. The company has a capital 
stock of $1,000,000, of which $350,090 has already been issued 
and an additional $150,000 is to be put in the business this 
year to take care of the expansion program 

The corporation owns a three-story factory, laboratory and 
office building and two warehouses at Decorah. The factory 
is to remain in that city because of the very satisfactory 
labor conditions and the low taxation rate 

Lloyd Waddell, of Des Moines, has just been elected pres 


ident of the corporation. He is also president of the Mid- 











MerITOL Corpora ~ PLANT r Dercorat 
West Securities Corporation, America vestment | i 
¢ Des Moines Duplicating ¢ Harry B. Winter is vice 
esice ind sales d ct l¢ s bec Connected with the 
medicine and cosmetic business for many vears. I. W. Brunt 
secretary a chemist 1. Parn s treasurer. 
B. F. Spry, forms sales manage t D. Weeks & Co.. is 
director of the Meritol Corporation and in charge of 
publicity. W. L. Ke and Harold Gort make up the rest 
ol the board t directors 
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Olficials of t Procter & Gamble Co., which rec tly 
urchased William Waltke & Co., St. Louis, announes 


hat they intend placing all employes of the plant 


50-hour weckly basis, the same as is in effect at 
other plants, instead of the 54-hour basis as heretofore 
Wages for the week will remain the same, which is tanta- 
mount to a slight increase on the hourly basis. 

It is also planned to tur ut other well known brands 
of Procter & Gamble soap preducts at the St. Louis plant 
with the result an additional 100 employes eventually will 
be added to the plant, which now employs 400. 

The already extensive production of soap and_ by- 
products of Procter & Gamble’s Kansas City plant will be 
augmented soon. To this end, a five-story building is ap- 
proaching completion on the grounds of the company’s plant 
at 19th street and Kansas avenue in the Armourdale district 
The management declined to designate the commodity other 
than to say it would be a soap product until now not in- 
cluded in the line of manufactured articles of the Kansas 
City plant. 

The new factory unit is a metal building supported by a 
steel frame and enclosed by sheet metal walls. Its ground 
area is 36 x 90 feet. On the five floor levels there will be 


an ageregate ot 16,06 square feet of floor space 


The American Druggists Syndicate held its annual sales 
convention at the McAlpin Hotel on Friday, December JV. 

All of the salesmen east of the Mississippi River were in 
attendance, and the convention was addressed by T. J. Mc- 
Hugh, chairman of the Board of Directors; E. J. Rosen- 
wald, vice-president; S. Antonow, general advisor, and by 
the other department executives of the company. 

Samuel Antonow, former attorney for the Chicago Retail 
Druggists Association, addressed the convention on the sub- 
ject of the close affiliation that existed between the A, 7). S. 
and the independent retail druggists of the country. He 
pointed out to them the scope of the A. D. S. organization 
and the tremendous progress that it has made during the 
past 16 months under the Schulte management. 

The new plans for 1928 were outlined to the salesmen and 
were accepted with very great enthusiasm. The convention 
as a whole was a huge success, and the salesmen were en- 
couraged by the increased possibilities that existed in i'r 
current year for increasing the business by tying the retail 
druggist up closer to the policy of the A. D. S, and its mer- 


chandising plan, 


Walter H. Wiseman, formerly sales manager of the opal 
department of The Monongah Glass Co., Fairmont, W. Va., 
has resigned from that connection to become general sales 
manager of the American Metal Cap Co., Brooklyn, N. Y., 
succeeding P. C. Doyle 

Mr. Wiseman has already moved to New York to take wy 
his new duties. He has been identified for years with the 
glass industry in all parts of the country, and brings an 


nusually wide experience with him to his new connection 


Miss Lottie A. Daigle, proprietor of Mavan Products ( 
Lewiston, Me., was married on December 26 to Elbridge J. 


-) 
I 


was formerly employed 





Jacques at Lewiston Miss D 
by W. \ 


business, which has been very successful. Mavan Products 


Anderson & Co. and later established her own 


} 


Co. manufactures a line of toilet preparations. We extend 
our best wishes to Mr. and Mrs. Jacques. 


TANUARY, 1928 


We have just received specimens of the handsome new 
packages which in the future will be used for the products 
pac t 
of the Kleaya Ce Ches¢ pac kages are distinctive 1 desig 


and each of the Elcaya products is now identified 


single word denoting the purpose of the cream which ap 
pears at the top of ea h package The packages are vhite 
with the design and printing done entirely in brow: 

in green aS Was stated in the initial announcement wh 





appeared in our December issue 


Newark, N. \ in a 


two page announcement on advertising pages 84+ and 8&5 


Commercial Laboratories, Inc 


of this issue call attention to an entirely new product of the 
mpany. This is a shaving cream of a different character 


for which the company claims many advantages over other 


similar products. 





Thomas P. Kelly, assistant sales manager of B. T. Babbitt, 
Inc.. New York, Babbitt’s cleanser, Bab-O solvent, ete., has 
been made Eastern sales manager. He succeeds Louis J 
Gumpert who, as previously reported, has been made general 


sales manager. 


Hovbigant, Inc., New York City, has moved its show 
rooms from the old address at 16 West 49th street to a mathe 
attractive location at 660 Fifth avenue 


John Powell & Co., Inc., importers and dealers in crude 
drugs and other raw materials, have moved to more con 
venient offices at 114 East 32nd street, New York Citv. New 
telephone numbers are Caledonia 1770-1771 


The national sales convention of the House of Tre-Jur 
was held at the Hotel Roosevelt from December 19 to 21, 
1927. Following the banquet at the Hotel Knickerbocker, 
Albert Mosheim, president of the company, entertained those 
present at the convention at the Ziegfeld production, “Rio 
Rita.” 

This convention was not only the biggest but also the 
most successful one ever held in the history of Tre-Jur 


In three days of discussion, many new plans for 1928 were 
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Dr. Marston T. Bogert, 
Columbia University, mailed from Praha, Czecho Slovakia, 
where he attended a meeting on International Relations at 
Charles University Dr. Bogert also spent some time in 


Paris where he visited establishments of leading perfume 











| iW te s 
fa g iracter of our industry is evidenced 
announcement of the Hercules Powder Co., Wilming 
ton, Del., w ippears on advertising page 61 of this 
ss It seems < se m manutacturers of ex 
plosives le producti 1f raw materials for perfumery, 
but this company is finding an outlet in the industry 
\ddington Doolittle, secretary of Compagnie Parento, 
ne., Croton-on-Hudson, New York, has returned from a 
m European trip. Mr. Doolittle spent practically all 


his time in Grasse and Cannes observing conditions in 
the flower growing section He commented particularly 
upon the severe frosts and snows which covered the Alpes- 
Maritimes section late in December and caused heavy dam- 
age particularly to the orange trees. He expects higher 
prices of neroli and other orange products next season as 
a result. Mr. Doolittle also visited Pierre Dhumez & Co., 
Vallauris, for which his company is American representa- 


tive 


Franks Chemical Products Co., Brooklyn, N. Y., has com- 
pleted the installation of new equipment in its plant in the 
Bush Terminal. The improvement was made necessary ac- 
cording to Joseph Franks, president, in order to enable the 


company to keep pace with its growing volume of business. 


brought up. In January, the company expects to inaugurate 
several new policies of interest to the trade. Plans were 
made for the biggest national advertising campaign they 
ever held. 

Several new items were announced in the “Joli Memoire” 


and the “Charvai” lines. The sales force was unanimous in 
predicting that, with the new policies and new items, a 
tremendous increase in Tre-Jur sales for 1928 would be 


forthcoming 





BANQUET OF THE House or TRE-JUR 








MER & 





cempe ) » salesi cove! 2 last States a the 
fhcers ecutives e compa ittended | 
SESS \ i s ess i d TT t \ S nad 
ti ! s 1 ‘ ‘ es problems ivoid 
( I ‘ i extra S matters Lari ox Let ze pres 
ae \\ Kowse \ president and sales ger a 
\\ alte \l | s et thre mpa s Ke n 
portant s les t Ss al the conte nee ¢ ed with general 
aiscusst s s tl Ss 

\ conteren men was held Ch 
cag Jat I mber attended Mr 
Schaetzer a Mr the Western salesmen 
it this meetu \ lines of the [Eastern 
conterence Mr Schaetzer has been spending ibout twe 
weeks visiting the trade in the Middle West and <« illing 
the representatives of the company in that section 


distillers and 


Limited, M 


flavors and essential oils, have opened 


Stuart Brothers C ntreal, 


Mmanutacturers I ne 


a Toronte ce for the convenience of their 


patrons, this being another step in their plans for serving 


possible advantage They maintain 


Man 


the trade to the best 


branches at Winnipeg, Vancouver, B. C., and Jersey 


City, N. J. The Toronto office is located at 92 Sherbourne 
street, under the management of \WW. M. Campbell, who has 
been with the tirm for many years. Mr. Campbell will 


by W. H 


assisted 





look 


Richmond whe 


aiter the territory and will be 


recently joined their statt 


Peacock have organize | 


Fulton street, New 


and Clarence N 


thces at &1 


R. Sloan 
Russell R. Sloan & Co 
York City. The 
ind 

Mr. Slo 
terminated 01 


Dodge & Olcott ( 


Russell 
with 
purchase 
oils 


nilla bean industry 


new company is engaged in the 


sale tf vanilla beans and geranium and lavender 


is well known in the v 


December 31, a connection of 


New 








York He serves l secre 
tary treas er d later as 
rst VIC pres < or tha 
compat d was tor many 
years manager! I e vanilla 
bean depart 

Mr Peacock as been a 
promoter several indus- 
trial enterprises He is a 
son ol \ R Peacock who 
was for many years asso 


\ndrew 


Carnegie as a partner in the 


ciated with the late 
Carnegie Steel ( 
the | = 
formed, Mr 


retired from active associatio1 


1 
Steel 





Was 


with the business 


facilities in 


The new company has a warehouse and office 


Mars illes under the 
also maintain facilities in Madagascar, Reunion, France and 


and curing establishments will be 


direction of Charles Pennington; it will 
England, maintained in 
Mexico del 
whose father is manager of the Mexican curing establish- 
with the New York office. 
who has been located in Marseilles 
n years is connected with this company, making 


New York 


under experienced direction Renato Cueto, 


ment, has become connected 
W. A 


the past t 


Ingersoll for 






his headquarters in 
{ 
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E. N. Rowell, president of E, N. Rowell Co., Inc., 1 t! 
quietly celebrated a birthday which rounded out the 
cecadk I Is iterest ¥ Career! We hesita t state ict 
Which decade it is, since his energy and vigor w 

e statement t 1s our sincere hope and expectati that 

will ma more years and eventually reach the 
cent mark with his vigor unimpaired. Mr. Rowell’s com- 
pany is one of the pioneers in the paper box indust ind 

5 : ma icture e round box type. 

Wi Mrs IX vell ¢ « i Tew weeks ig 1 

s beautiful Florida me at Rockledge, where th will 





FE. N. Rowett AND Mrs. Rowe 


spend the winter 
when Mr 


duties which seem to make him ever younger. 


They will return as usual in the spring 


Rowell will again assume the strenuous round of 


The accompanying photograph of Mr. and Mrs. Rowell is 
a section of a motion picture film taken by the Eprror on a 


recent visit to the Rowell home in Batavia 


\bbott 


plant and business of 


Inc., Chicago, has 


John T 


Laboratories, purchased the 
Milliken & Co., m 
Mo. According to 
Burdick, the Milliken plant will be 


line of Milliken products produced 


nutacturer 


of pharmaceuticals at St. Louis, an- 


nouncement by Dr. A. S 


operated and the usual 





under the new ownership 
(ongratulatory messages continue to come to W. G 
Ungerer upon his recent decoration by the French govern- 


Ungerer prizes very highly reads as 





\ssociation of Widows of the 
- and the Cantonale Section of the ‘Pupils of the Nation,’ 
as afiorded me great pleasure by requesting me 


warmest felicitations upon the occasion 


mination to the rank of Chevalier of the Legion of 


“This distinctive honor is the just recognition which 


rance owed to one who came to our assistance during the 
War, as well as after the War. 

“The Grasse sufferers of the War, whom you aided so 
unselfishly, were verjoyed to learn of this good news. They 
ask you to please accept their best wishes and be assured 
of their affectionate gratitude. 

“Please permit me to join with them in wishing you a very 
Happy New Year and inextending my hearitest congratula- 
tions. 

“PRESIDENT OF THE CANTONALE SECTION OF 


THE ‘PuPILs OF THE NATION’ AT GRASSF 


m- 
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Friends of Jean Martin, vice-president of the French- 
American Glass Co., New York City, will be glad to learn 


that he has completely recovered from a severe case of pneu- 
monia which confined him in a New York hospital for over 
nN I 


six we ks 


Follov 





a brief rest in the city, Mr. Martin sailed on 


the Paris, January 13, for a two months’ stay at his home in 


Paris. While he will he in conference with Jules Bayet, 
president of Cristalleries de Nancy, for which his company 
is sole American agent, he will spend the greater part of his 
time recuperating During his absence, Andre Griffon will 
be in charge of the affairs of the French-American Glass Co 
and ar interesting announcement 1s expected from the com- 
pany. 

Harold Bowmen, general manager of the plant of the 
Standard Oil Co., at Bayway, N. ]., made a recent Western 
trip during which he stopped off at Cincinnati for a round or 
two of golf with E. E. Finch, general manager of the Karl 
Kiefer Machine Co. We have no record of the scores, but 
we believe Mr. Williams of the Standard Oil Co., who ac 
companied Mr. Bowman, was the winner from the comment 
on the game and on Mr. Williams’ pet “driver-brassie-mid- 
iron-spoon-mashie” contained in the latest issue of The Su 
perintendent, house organ of the Kiefer company 

The annual sales convention of Givaudan-Delawanna, Inc., 
manufacturers of synthetics, was held in New York on 
December 29, 30 and 31, 1927. 

On the first day of the meeting sales problems, the princi- 
pal products, and conditions of the perfume industry were 
discussed and plans roughly laid out for 1928. These dis- 
cussions carried through the morning of the next day The 
afternoon of the 30th was devoted to consideration of the 
problems of co-ordination between the sales and production 
departments, hence the plant managers were also present at 
this meeting. The informality of the sessions fostered dis- 
cussions which were very enlightening. 

On Saturday morning, December 31, the salesmen were 
conducted through the factory at Delawanna, N. J., by Dr. 
Szamatolski, the executive plant manager. The visit was 
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The DuPont Cellophane Co., on January 1, moved their 
general sales office to the new Park Avenue Building, located 
at 32nd street and Fourth avenue, New York City They 
were formerly at 40 West 40th street, New York City 

It has been necessary to remove to these new and larger 
quarters at this time to take care of the substantial expansion 
in the organization due to the volume of Cellophane business 


being handled 


From its ori il application as a wrapping material in 





the candy industry, the use of Cellophane 





important industries. Chief among these are the meat, 
baked goods, dr 


fish industries 


Charles A. Tome, vice-president of the Bond Manufactur- 
ing Corporation, Wilmington, Del., was operated on in the 
Homeopathic Hospital, Wilmington, for acute appendicitis 
late in December We are pleased to report that the opera 
tion was completely successful and that Mr. Tome con 


valesced rapidly and is now in good shape 





E. M. Laning, president of the company which bears his 
name, spent the holidays in the woods of South Jersey enjoy- 
ing his favorite sport of hunting. Soon afterwards he left 


the Middle West and South 


made of more than ordinary interest by Dr. Szamatolski’s 
interesting and pertinent explanation of the points of chief 


been con 


interest in the various processes. The plant has 
siderably expanded in the past year in order to have adequate 
facilities to handle the increasing demand for their products 
This expansion impressed those who had not seen the factory 
recently, judging from the comments made. 

The annual banquet was held at the Hotel Brevoort on 
Thursday evening, December 29. This was more in the 
nature of a social get-together, for representatives of the 
factory were present, as well as the sales forces. Dr. E. C. 
Kunz, executive manager of the firm, made a short talk 
about the work of the personnel of the various departments. 

The new members of the staff were introduced, and the 
nature of their work briefly explained. 





SALES CONVENTION Group or GIVAUDAN-DELAWANNA, INnc., Dr. Kunz at Heap or TABLE 


AND Dr. SzAMATOLSKI AT His Lert 








Cards have been received announcing the birth of James 


Coleman Maneck on November 23. The young gentleman 
is a grandson of O. A. Brown, formerly head of O. A, 
Brown Co., Inc., New York 

William H. Barlow, treasurer of the E. M. Laning Co., 


} 


has active in the alumni work of his alma 


Brooklyn, N. ¥ 
tion 13 years ago, has just been elected president of the Pratt 


the 


Inc., who been 


mater, Pratt Institute, since his gradua- 


Institute Alumni Federation, which will coordinate 


alumni activities of the five schools of the institute, number 








ing 10,000 graduates. He has served as president of the 
Industrial Chemical [Engineering Alumni and more re 
cently as chairm f the Alumni Council of the School 
of Science and Technology 

A tribute to his ability was published in the quarterly issue 
of Pratt Tech News, which said in part 

“Whoever watched Bill Barlow in action as a member ot 
the 40th Anniversary Committee—where he came in contact 
with the men women representing other school associa 
tions—knows that he is the right man for the job of heading 
the Federation in its infancy. He is the logical candidate of 
all associations, of all age groups and of all classes 

‘William H. Barlow is one of the few American chemists 
who can express himself in good English; one of the few 
American engineers who can charm an audience. He has 


achieved success in his particular field since graduating twelve 


ago, but still looks young, acts young, feels young and 


years 
le is as guileless as a babe, but life has taught 


His 


chemical president and more recently as chairman of the S. 


is young. 


him to hate hypocrisy and to despise bunk record as 


and T. Alumni Council evidences his intelligent grasp and 
competent handling of the delegate human relationships al- 
ways existent in voluntary non-commercial organizations.” 


The Chemical & Dye Corporation, which 


organized, plans some new 


was recently 
financing, according to Samuel 
Isermann, its president, who is also a director of Van Dyk 
& Co., New York. 


Within the next few weeks there will be a public offering 


of 7 per cent cumulative 
first preferred and no par 
value common stock. Upon 


completion of this financing, 
the corporation's capitaliza- 
tion will consist of $500,000 
of first preferred stock, 50,- 
000 shares of no par common 
$400,000 of 7 


cumulative second preferred. 


and per cent 





This second preferred will 
be held in the company’s 
treasury for the present 
There will be no _ funded 
debt. 
ide ‘ . Photo. Blank & Stolle» 
The pro forma balance ; 
1 ; SAMUEL ISERMANN 
sheet as of November 19, 
1927, after giving effect to the consolidation connected with 
the formation of the corporation and to the new financing, 





shows total assets of $1,437,878, current assets of $281,042 
Dye 
a consolidation of the Chemical Co. 
N. J., the sulphur color 
department of the Tower Manufacturing Co., Inc., of New- 
ark and the New Aniline Works of Ashland, Mass 


and current liabilities of $76,123. The Chemical and 


Corporation rose out of 
of Inc 


America, of Springfield, 


England 
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Inc., has been organized 


Inc., to handle vanilla 


Smeltzer, 
& Sloan, 
and other flavoring extract materials. 

Gomez & Sloan, Inc., was organized in February, 1919, by 
Harold O 


conducting an export and import business with Mexico 


Sloan, 


X 
Gomez 


Graves 
to 


as 


successor Cans 


Sloan and Ricardo Gomez, for the purpose of 


In 
the last eight years the firm’s vanilla business overshadowed 
everything else and so in order to retain the original purpose 


the firm it was deemed advisable to form an entirely new 
ind independent company 

Francis H. Sloan was elected president of the new 
“company Chester A. Smeltzer, vice-president, is well 





ms. Si 
SLOAN 


FRANCIS 
O 


GFRAVES, 


S MELTZER, 


Jr., OAN 


CHESTER A HAROLD 


known the trade with which he has been connected since 


1902 


il 
Until 
& Sloan, Inc., 


vanilla beans in Guadeloupe and Mexico. 


1926 when he joined the organization of Gomez 
he was engaged in the buying and curing of 


B. F. 


Before purchasing the interests of the late 


Graves, Jr., 
Is treasurer 
Ricardo Gomez in Gomez & Sloan, he was with the banking 
Henry Clews & Co. for over 16 years. Harold O 
secretary, of H. Sloan, 
the organizers of Gomez & Sloan, having been in 
charge of their Marseilles office for several years. 


firm of 


Sloan, is a son Francis and was 


one ot 
The new 


organization with new capital expects to increase its vanilla 


business and leave to the old firm of Gomez & Sloan its 
iginal purpose of conducting a general export and impcrt 
business with Mexico 


Lucien Eyraud has joined the sales force of Antoine Chiris 
New York City, represent New York 
state and vicinity. Mr. Eyraud formerly represented J. Mero 
the part of France, 
was connected with Paul Chr. Ponleff, 

He came to the United States about 


since 


Co, to the house in 


& Boyveau in Belgium and northern 


Pz 


of Karlovo, Bulgaria. 


including ris, and 





three years ago and that time has been connected with 


prominent manutacturer of synthetics 


Louis Rapin, of Antoine Chiris Co., left January 4 for 
1 two months’ trip throughout the southern part of 
the United States which will take him to the Pacific 
Coast. W. W. DeFrees, Chicago manager for the company, 


has been spending several days visiting the principal office 
in New \ 


company, hi 


the salesmen of the 


He will be 


rk. Irving Bennett, one of 


is just left for a 


Canadian trip 


away several weeks 
Victor Metal Products Corporation, Brooklyn, N. Y., in 


135 


monthly 


its announcement on advertising page introduces an 


unusual feature, giving the average prices of tin 


ranging from January to December, 1927. 
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The accompanying photograph was taken recently at the 
laying of the cornerstone of the new building of the Felton 
Chemical Co., manufacturers of aromatic chemicals, essential 
oils and other raw materials for perfumers, soap makers and 
flavoring extract manufacturers. In the center of the picture 
is Dr Joseph 
Felton, president 
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lower floor will be titted with up-to-date machinery and a 
distillation plant for the quick and economic manufacture ot 
aromatic chemicals and essential oils. Offices and showrooms 


will be located on the second floor. Special care has been 
given to the equipment of the laboratory for analytical and 


research work. 
The Felton 





of the company 
and widely known 
essential oil 
chemist, breaking 
a bott le of 
“Mummn’s” over 
the cornerstone. 
Mrs. Felton, who 
akes an active 
part in the busi- 
mess as treasurer 
and chemist, is at 


his left, while at 
Al- 


his right is 
bert Albek, sales 
manager and sec- 
retary. 

The new plant LAYING CORNERSTONE OF FELt 
s at 499-503 John- 


1 


son avenue, near Flushing avenue, in the factory section ot 
Brooklyn. It can be reached in 15 minutes on the new 
B. M. T. subway from 14th street, New York. The building, 
a modern two story brick structure with over 12,000 feet 
floor space, will be ready for occupancy by March 1. The 

The Continental Can Co., Inc., of New York, formally 
took over the Passaic Metal Ware Co., of Passaic, N. J., 
on January 10, and will continue to operate that business tn 
conjunction with its own. 

The acquisition of the Passaic Metal Ware Co 


1 


yreadens 
out the so-called general line of cans heretofore manufac 
tured by the Continental Can Co., Inc., and likewise places 
the Passaic Metal Ware Co., through its ability to supply 
types of cans for which they were not previously equipped, 
in a position to serve its customers to a much greater extent. 

The Continental Can Co., Inc., immediately places at the 
disposal of the Passaic Metal Ware Co. its full facilities, 
including its large experimental and research laboratories, 
so as to enable them even better to continue the marked 
progress they have made in the manufacture of decorated 
containers, 

The organization of the Passaic Metal Ware Co. becomes 
a part of that of the combined companies, and I. W. Eng- 
land, the founder and president of that company, will con- 
tinue in a high executive capacity with the enlarged com- 
pany. 


Edouard L. Cournand of the Caron Corp., New York City 
was married on December 6 to Miss Melanie Faith Polachek 
After a brief honeymoon spent in Atlantic City, Mr. and 
Mrs. Cournand sailed on the Berengaria December 15 for a 
stay of several weeks in Europe. THe AMERICAN PERFUMER 
joins Mr. Cournand’s many friends in the trade in heartiest 
congratulations. 


>» : . i 

P. G. Moshier of Moshier Brothers, manufacturers of 
vanilla extract, Ashland, Mass., visited the New York trade 
early in January. 





Chemical Co. was 

stablished in 
1922 in a small 
wulding at 65 
Taaffe place, 
Brooklyn. Its 
growth has been 
rapid and it is at 
present occupying 
three buildings at 
the same address 
from which it will 
move into the new 
factory when 
that is completed 

Dr. Joseph Fel 


on, founder oft 
CHEMICAL > NEw PLAY the company, was 
tor several years 
assistant to Professor Semmler. Breslau. an authority o1 
essential oils and aromatic chemicals Prior to the estab 


lishment of the Felton Chemical Co., Dr. Felton was chief 


chemist for one of the leading manufacturers of synthetics 
and later did independent consulting work 

Mr. and Mrs. Jean Bagaroff spent the New Year holiday 
in Washington as guests of Mr. and Mrs. Simeon Radiff, 
Bulgarian . Minister in Washington. They were entertained 
New Year’s Eve by Count and Countess Szechenyi, Hun- 
garian Minister to the United States, at a ball, which was 
given at the Hungarian Embassy. Mr. and Mrs. Bagaroff 
were also guests at a breakfast given by Secretary of State 
and Mrs. Kellogg at the Pan-American Union. They sailed 
for Europe, for a stay of several months, on the Berlin 
January 18 


Smith Products Co., Anacortes, \Wash., which recently 
closed its plant, is again in operation, having resumed 
with an initial order for 25,000 pounds of soap. J. R. 
Anderle, manager, said he expected that the plant would 
now be run continuously 


The Ohio Specialty Manufacturing Co. has been organ- 
ized at Wapakoneta, Ohio. The new company is being di- 
rected by A. J. Nichols. It will manufacture a line of 
beauty preparations, flavoring extracts and various chemical 


pre ducts 


Thomas J. Shields, formerly with Marx & Rawolle, Inc 
New York City, has started business as merchandise broker 
" agent, at 11 Water street, New York 
Mr. Shields will handle essential oils, gums, waxes and other 


lrug and chemical products 


ind manufacturer 





Harry Bartold, Chicago manager for George Lueders & 
Co.. New York City, spent some time visiting the New 


York offices of the c mpany late in December. 
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< ect ce-president an sales manage! 
I Olcot L¢ New York retire rom active 
bus Ol Ja iT \ \ 

Mr. Pound entered the employ of the company on No- 
ember 21, 1884 le started at the bottom of the ladder 
it soon after his first connection with the company was 

placed on the sales force \fter a short time spent sales 


rR i 


New York City and vicinity, he was made Detroit 


representative of the company and atter a tew years in that 


it was transferred Philadelphia where he had charge 
of the Dodge & Olcott office for about 25 years. In March, 
1926, Mr. Pound was elected vice-president and director of 
the company and at that time was also made sales manager 


and brought back to the New York office 


His plans for the future are indefnite but he expects 
to do a great deal of traveling both in this country and 
iw ad 

Louis Dejonge & ( New York City, begins between 
advertising pages 94 and 95 a series of interesting inserts 
pointing out the features and uses for the fancy, glazed and 
ther papers which it manufactures. For over 80 years 


ie company has been engaged in manutacturing paper and 


Mass., and Clif- 


announcements 


ow operates two large mills at Fitchburg, 
N. } The 


under the directior t Robert 


series pared 


Was pre 
Hervey, assistant to the 
president, who is in charge of sales promotion. Mr. Hervey 
his home in 


has just returned from a 


Richmond, Va., where he enjoyed his favorite 


vacation trip to his 
recreation of 
hunting 


Informal gayety marked the first gathering of the organ- 


ization of the Du-Frank Corporation, Brooklyn, at Trommers 
on the evening of December 23. About 200 employees gath- 


ered for the festivities which followed a bountiful banquet. 


\t the conclusion of the feast Richard Ehrlich, president, 
made a short address in which he thanked the organization 
for its wholesome cooperation and announced that similar 


affairs would be held annually 
Joseph Franks, the popular secretary of the company, also 
made a few brief remarks. 


tributed to 


Following this a bonus was dis- 


each employee and toilet sets were given as 


souvenirs to the women emplovees. Owing to illness Ben 


jamin Duberstein, former president, was unable to be present, 


ANNUAL BANQUET OF 
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Du-FRANK 
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Emanuel Ash, son of Sidney B. Ash, of the Reich 


New York, has 


the major corporation and all 


Corp., been elected assistant treasure: 
of its subsidiary compa 
that Mr 
12 ‘ v4 


Robert Judis, 


This interesting news follows the announcement 


Ash will be married on the evening of February 


Mr. and Mrs 


the Leverici Towers Hotel, Brooklyn 


Muriel Judis, daughter ot 


Among the 
tinguished guests who have been invited to attend the \ 

Judge and Mrs. Mitchell May, Mayor and Mrs 
William J. Dalton of Long Beach, Dr. and Mrs. Irving 
y, Hon. James J. Mr. and Mrs. Earl Copp, 
Mr. and Mrs. Eugene Klines, Sheriff and Mrs. Herman 
Hessburg of Brooklyn, Mr. and Mrs. J. C. Zimmer 
Hon. and Mrs. Alvin Nova 
tions have been made for floral decorations and for the 


and Mrs 


ding are 


Gray, Farrell and 


mann and Elaborate prepara 


Following the ceremony, Mr 


Florida. 


entertainment 


Ash expect to leave for 


New York, that 


Sloan, who had been asso- 


We are advised by Dodge & Olcott Co., 
on December 31, 1927, Russell R. 
Dodge & Olcott Co. 


from that corporation after 


ciated with since the Autumn of 1904 


resigned having been an officer 
lor many years. 

The vanilla bean department of the company, over which 
Mr. Sloan had personal supervision, will continue to handle 
South Mexican and other grades 


Bourbon, American, 


beans, as in the past. 
W. John May is now affiliated with Liebenthal Brothers 
Co., 1444 West Sth street, Cleveland, Ohio, as pe rfumer 


but a telegram of good wishes was received from him. 


\mong the guests of honor were Mrs. Joseph Franks, Mr. 
and Mrs. Louis Brodner, Mr. and Mrs. William Kornbluth, 
James A. 
and Yvette Edelstein 
Misses Sadie Zarger, 


exhibitions of fancy dancing. 


Cox, and Charles Hoehlein. Mrs. Louis Brodner 
selections, and the 


Anna Shostack and Irma Tobin, gave 


rendered vocal 


The occasion was made especially enjoyable on account of 
the presence of Mrs. Richard Ehrlich who had been confined 
to the hospital for some time on account of illness. The 
affair was arranged by a committee of which Miss Lydia 


\arre 


festivities 


was chairman. Dancing concluded the evening's 
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Chicago Perfumery, Soap and Extract Association’s New Officers 





Witttiam H 


Harctp E 


The Chicago Perfumery, Soap and Extract Association 


held its first meeting of the year, at the Hamilton club on 


lanuarv 4, and it was well attended considering the pre 
occupation of the members with the starting of the new vear’s 
business. In the unfortunately enforced absence of William 
H. Muttera, the new president, the meeting was conducted 
by H. E. 

The 


appointed chairmen of the 


Lancaster, vice-president. 


been 


1928: 


following members were announced as having 


various committees for 
Membership Committee, Clarence Morgan of Clarence Mor- 
Committee, H. D. Crooks of John 


Committee, C. A. Seguin of 


gan & Co.; Bowling 
Blocki, Inc. ; 


C. A. Seguin Co.; Publicity Committee, Joseph Esler ; Legis 


Entertainment 


lative Committee, Thomas J. Hickey. In addition to the 
officers, Frank Z. Woods and Arthur Fortune were named on 
the Executive Committee. 

During the meeting Mr. Fortune spoke in acknowledgment 
of the co-operation of the members during his term as prest- 
dent and A. J. Dedrick read his financial report on the annual 
banquet, which is now definitely proved to have been a 
splendid success. Mr. Seguin, who is in charge of this year’s 
affairs, is already laying his plans for the spring banquet. 

William H. Muttera, newly elected president of the Chi- 
cago Perfumery, Soap and Extract Association, has assumed 
his new duties with a vigor that promises much for the year 
Muttera is an executive of the Armstrong 
Cork Co., 320 West Randolph street, which he has served 


faithfully for the last twenty-five 


to come. Mr. 
years. A Chicago resident 
since birth, he has gained steadily a position of high esteem 
among his numerous business associates. Under his wise 
and stimulating guidance the association will undoubtedly 
thrive. He succeeds Arthur Fortune of Morana, Incorpor- 
ated, president for 1927. 

Harold FE. 


elected vice-president for this year. 


popular member, 
Mr. Lancaster has been 


active for the association in many capacities before. 


Lancaster, always a was 
For a 
number of years he has had charge of the manufacture of 
toilet preparations for Marshall Field & Co. Formerly he 
was secretary for the Chicago Drug and Chemical Asso- 
ciation. 

Frank H. Pettee, the new secretary, has been associated 
for the last six years with C. A. Seguin Co., who specialize 
His some- 
what varied career has included dramatic, literary and pub- 
licity work. 
U.S.N.R. F. 


in essential oil compounds and perfume materials. 


During the war he served as ensign in the 





ANCASTI Frank H. Petree 
The Silver Jubilee banquet of the Chicago Drug and 
Chemical Association was held December 20 in the rooms of 


le -urniture Club of America on Lake Shore Drive. 


Almost 550 sat down to the banquet tables and enjoyed the 


ne dinner, as well as the amusement program provided by 


the banquet committee of the association 


\ll voted the affair 
one of the best ever put on by the organization 


Among the firms and individuals who had reserved tables 
Innis, Speiden & Co., Wm. Welch Mfg. 
Co., Cooper & Schuesler, Frank \bbott 
Fritzsche Heyden Chemical Co., 
Hubbard Ayer, Wishnick Tumpeer Co., 
Day Co., Fuller-Morrisson Drug Co., 
& Co., Central Scientific Co., 


Schaack 


were the following: 


Robinson, Labora 


tories, Brothers, Harriet 


Ralph Jennings, 


James B G. D. Searle 


Owens Bottle Co., Peter Van 


Drug Co.., Solvay Sales Co., Gazzolo Drug and 


Chemical Co., Arthur Fortune, Morana, Incorporated, Euclid 
Snow, Swenson Evaporator Co., Walter H. Jelly, Grasselli 
Chemical Co., Harry Holland, American Aniline Products, 
Inc., W P. Trebilcock of the Coca Cola Co., N. A. R. D 


\ssociation, George Wright, Bauer & 

Nickell, Horlick’s Malted Milk Co., 
\lso Armstrong Cork Co., U. S 

Joseph DeLorme, Walter 


wav Chocolate C 


Black, Murray & 
Victor Chemical Works. 
Industrial Alcohol Co., 
Mulford Co., Alt 
Norwich Phar- 
Heller Co., Frank Z. 
Beauchamp, Merck & Co., 


Schutte, H. K 
Rose Label & 
l‘rederick Borchardt, B. 


Woods, William O’Neill, G. A 


Box Lo., 
macal Co., 


Foley Co., American Can Co., Ottmar N. Krembs, Illinois 
Giass Co., Walter Filmer, Monsanto Chemical Co., Central 
Chemical Co., Hazel-Atlas Glass Co., Parke, Davis & Co., 


Chas. Pfizer & Co., Inc 


Buslee & Wolfe, Inc., 


George Lueders & Co., Neumann- 
\dams Brothers, National Aniline & 
Chemical Co., Baker Chemical Co., Pacific Coast Borax Co., 
R. J. Swing, A. C. Drury Co., Clarence Morgan & Co., J. J. 
Kearney, Central Chemical Co., 
\. Daigger & Co., 
Baldwin 


Fred Molt, Vacuum Can Co., 
Eli Lilly & Co., Benner Chemical Co., 
Cenol Co., Merchants’ Chemical Co, 
Humiston, Keeling Co., Standard Pharmacal Co., Sharp & 
Dohme, Angel Dainty Dye Co., S. B. Penick & Co., Inc. 

Others Roessler & Hasslacher Chemical Co., 
Mallinckrodt Chemical Works, Fred D. Fleming, General 
Chemical Co., Western Instrument Co., Dodge & Olcott Co., 
American Distilling Co., F. R. Lally, Stanley H. Knight, the 
Barber Co. 


Perfume Co., 


were the 


After the banquet and live-wire vaudeville show, the mem- 
bers and the guests each received a bag filled with 57 varieties 
of merchandise donated by various firms in the Chicago ter- 
ritory and everybody looked like Santa Claus. 
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The Will & Baumer Candle Co. has moved its Chicago 
headquarters from 14 North Franklin street to larger offices 
at 162 North [Franklin street 


The Surety Mfg. Co., manufacturer of powdered soaps, 
has moved its sales offices and factory to 230 West Huron 
eet, where it has larger quarters, according to John Kvale, 
1 ager oO! the ¢ 
e Walgreen « g and toilet goods stores 1s ex 
ling in the mid-West and last 1 pened its first 
store at Quin I] g secured i t Sixth and 
M treets lhe vgists ed to fight 
the new stor¢ 
Seventec a G1s t Ou ' eC 
(ou ( px tive D Sts, so S store 
OI ( t ( t ( s 
Cosmetics will t 
Cu ‘ “ ‘ 1 
1 I ral P cts ( ™ ec past 
CT 
r&S 1 ts Chi 5 
e Micl ) 800 Michig 
tat - Imol ( e 








ve s will be ‘ e tra I EW l 

£ vill be calle the I I s 1 
fine vertising n ’ . ' 

() te a | re elevatiol eXCE esa | Sales I 
American Can were Chi r the ting of the 
Western Canners Associa \m ge them were George 
\\ Cobb, gene sales manager Gy n I Wk ogg, his 





Bone S, J J 


Huenink, 


Nugent, H. L 


kodnev Gray, R. L. Francis, Henry B. Palmer, 
Nabb and others from the sales organizatio1 Regional meet 
ings were also held at the Chicago headquarters to go ove 


1 +} 


the business conditions in the territor) 


DD. Levy have organized the 
Chi- 


Glassman am 


Mm: De 


Pershing Co., 


Block, J 


with offices at 6358 Cottage Grove avenue, 


cago, and a capital stock of $15,000, to manufacture and deal 
in drugs, chemicals and cosmetics 
Pickus Weiss, Inc., has been appointed to direct the ad- 


vertising of Cosmo Products, Inc., of Chicag: 


Dudley F Martin Vance, of 
wanna, Inc., have returned from a week’s trip to the 


Mr 


Givaudan-Dela- 
New 


Lum is optimistic 


Lum and 


York headquarters of the company. 


over the business outlook for the year and the Chicago sales 
force is out to make a record 
F. E. Evans, Chicago manager for Forhan Sales Co., says 


that the last year has been one of the best in the history of 
the company in the mid-West territory and the outlook for 


1928 is very bright 
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Boston Trade Notes 


The New 
enthusiastic send-off at 


Year’s business in ston 
the Chamber of 
rally 


Boston, 


January 10 


was given a most 


annual sales under 
Club of 


Boston Chamber of Commerce. More 


Commerce building, in the 





auspices of the Sales Managers’ Boston and the 


Executive Club of the 























than 600 sales mat rs and executives crowded the main 
dining room for a luncheon, which was followed by peppy 
community singing, special entertainment, and address¢ y 
veter salesme Among the many tirms who were repr 
sented with tables were the E. L. Patch Compar 
United Drug Company both of Post 
Captain George A. Parke f Boston was re appoint is 
ulministrator tor the New ngland district under the pro- 
t eory re er the law placing en! 
Cl s ( se ce | € Parker select 1S 
st made | 1’ t Bure 1 nice t nk \ 
Commissioner Doran declared that Parker, New England 
\dn strat since 1925 st i the head of the lis t 
elig s certified the ¢ Service Commission, and that 
‘ ! led as e of the most efficient administrators 
Tile 4 Vic | MMnIss! ( s OW 4 lk 1 t 
ribles cert I ippoimtment s agents tor t New 
] ' 
distric 
\ ent assembl it Washingtor I \. Filen 
ton’s ding department store merchants, predicted chains 
department stores con le in size to the Genera 
Motors, and United States Steel Corporatio Mr. Filene 
elivering s address before the American [Economic 
\ssociat laimed t su i chain would result in the 
eli it mut preventable waste 1 v existing betwee 
n actu d= consumer Also it would bring about 
lower | d a sul tial contribution to increased 
prosperity of the people \ chain operating 50-100 depart- 
ment stores trom coast to coast and doing a business of 


$1,000,000,000 was 


Che 


custom of the 


Raymond Syndicate of Boston recently repeated the 


past four years by distributing presents in 


The 


by the employees vary according to the 





torm of bank accounts amounting to $18,000 


received 


amounts 
individually 


length of service. Some of the employees with the firm for 


ten years received as high as $100, there being several of 


these. The firm has in its employ some 600 people and 
during the past four years has distributed $65,000 in the 
above way 


After 


the 


1 connection extending over a period of 14 years 


Houghton & 


largest department stores, 


with Dutton Company, one of Boston's 
D. M. Ryan, second vice-president 
has announced his resignation. At a farewell gathering of 
the officers, executives and buyers of the company, in the 
hall, Mr. Ryan was presented a platinum 


Morse, 


store assembly 


watch and chain as a token of esteem. Erving P. 
president of Houghton & Dutton Company, made the pre- 


sentation 


The largest department store in the world is planned for 
in Boston by the proposed ereltion of the New England De- 
partment Store, Inc. The proposed building will contain 25 
floors and is so designed that six floors will constitute ten 


acres of floor space. In addition to this there will be two 
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sub-basements for parking space for automobiles capable of 
accommodating 3,000 to 5,000 machines per day. On other 
floors there will be offices, display rooms \ prominent 
feature of the building will be the exhibition hall. Here will 


industries 


be a permanent exhibition of 20,000 New Engla 





The New England Department Store, Inc., has already 














secured the services of some of the most capable retail store 
men in this country. Among them being Elbridge L. Howe, 
a New Englander, of Marshall-lField Company, Chicago, IIL, 
1 assuming the position ¢ Orga i n rxen r Th 
efinite te as to when the ¢ uct vill start 
tor time Tl ca 1 will be nt | ql 
Section ot Boston andy t the Statle Hote ine ( ( 
emence 
\tte egotiations whi extence ‘ 
several vears, the W. T. Grant | { ( 
I B tol Che have ece l I 
pied b e Talbot | | cl 
Company sta bu 2 
ind has been growing s 
this ¢ tt 
| cr CK Wit tire V7 t 
rdan- Mars! Comps low dist nt 1 
r n get ig Lilie ren V vy | i 
ul eV ts dating ba t e la ( 
( ies i ther « Suc eve S 
Ided \ustri | t ( ! y 
\. Granes¢ irber supply ealet s Loe et miort 
ly in his new loca 1 at 21 Portla street, Bost Wi 
esigned fixtures and a care plac ( greatly 
reased the attractiveness is ne s r 
Frank Noonan of T. Noonan & Sons Co., was recent] 
appointed on the Alcohol Advisory Committee by Commis 
sioner Doran. The first meeting of the Committee was held 


Washington last week and Mr. Noonan attended 


\ general warning has been issued by the authorities to 
] 


rgists to be on the outlook for a bogus salesman working 





' lent . 
n eastern cities as a representative of the Pepsodent Con 


pany. His scheme is to obtain money on worthless checks 





\lthough no reports have it that he is working in Boston, 


his arrival is looked for. 


An Old Musk Substitute 

It is interesting at times to dig into the old literature of 
perfumery and to find how many proposals for the better- 
ment of the industry have been made which have come to 
naught. The following from the Chemist & Druggist for 
September 15, 1883, is an excellent example of this fact, 
which, however, should in no way discourage research on 
Important subjects. 





Substitute for Musk 
Dr. R. S. Cristiani, Philadelphia, states that the American 
musk trom the musk rat is an excellent substitute for the 


true musk. For perfuming soaps it is customary \ 
tincture is made in the following way: 

Bruised pods ........... wwecos 1 pound 

So es) 4 pints 


Potassic hydrate solution 6°B.... 1 ounce 
Keep in moderately warm place for three or four weeks 
with constant agitation. One pint will perfume one hundred 
pounds of sOap. 
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Holiday Cards, Calendars and Souvenirs 





[he customary raft of holiday cables, radios, cards, cal- 
endars and souvenirs has been received by the Editor. durmg 
the yule season hey are t numerous to neutron ut ae 
tail ut me I them are ewort 1nd Ww e. zene al 
trend of felicit nas t ew ve eters tresh in- 
ce ves friend] rela s ere was ¢ table @X- 
ception s « uy market ill g t nN sending 
out of large wall ca s and desk diaries e kind 
( etl i le Sine wOSses I ull ¢ ils 

n rms a S money previously spent for 

1S creasing thie ulvertising in tra irnals 

2) \ ( i rived e 7 Mid 
Wes x \ g i r I Ne I Buslee 

CV [1 ( 
S elen oT os ft 
w 4 > t ) Ca 
\ Ss ible si ) Mr < 
( L. G & ( 
\I \ & ( Gene ls ( sood wis 

I \ ll re S¢ ew eing those m 


By radio Heine & Co., Leipzig, Germany “Best wishes 
Merry Christmas and prosperous New Year.” 


H. Raab & Co., Ltd., Rotterdam, Holland, cabled good 


wishes “in hearty appreciation of loyal « -operation.” 
Polak & Schwarz, Ltd., Zaandam, Holland, also for- 
warded good wishes for the new vear 


(nuseppe Bosurgi sent greetings from Italy 


Theodore K. Shipkoff's holiday best wishes came safely 
from Sofia, Bulgaria 

South America was heard from, Maurice Cola sending 
his felicitations from Lima, Peru, while en tour 


* 


“Ye Message in Ye Bottle” from L. M. Albright was a real 
bottle, containing a parchment map of the Mississippi River, 
with lettered holiday greetings to “whosoever picks up this 
bottle cast adrift this twelfth month A. D. MCMXXVII by 
the Illinois Glass Co., Alton, Ill.” It was a novel and 
interesting souvenir 


Another novel greeting was from the Blackistons in the 
shape of a large key, with appropriate sentiments, urging 
the recipient to “accept this key of keys with all of the 
good fortune that goes with it.” 

P. R. Dreyer supplied a very handy indexed daily desk 
pad and William Buedingen & Son sent an ever ready 
loose leaf calendar. Othér calendars included those of A. L. 
van Ameringen, Pierre Lemoine, Inc., and the Virginia 
Dare Extract Co. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


Ami¢:RuURE, Mae., wife of late Senator Jean Amic and 
sister’of Louis and Jean Roure, Roure Bertrand Fils, Grasse, 


RARR | X prietor t the Lot sland Soap 
Work ) N.* wwuary, 1916 

BocH lor is Soap ( Cleve O Jan 

ry, | } 

Br \ HEN! New York manager for Roure 
Bertrar l 1 Justin Dupont, New Yorl unuary, 1920 

vis Line soap mal cturer, Camden, 

Nis. Jes ga ! 1914 

rm Ave ITIS S., plo p manutacturer r cag 
Jam 1915 





HENDERS New 


York, at his home, Suffern, N. \ 


January, 


KILLEE> Mic I father ot Edw ird \ Killeen, of 
George Lueders & Co., New York, January, 1912 
KIRK, MiLton \W., president of James S. Kirk & Co., 


Chicago, January, 191¢ 


Marsu, Frank B. 
' New 


ex nufacturing Perfum 


president M 
York City, 


January, 1918 


ers’ Association, 

Mitcer, Samvuet M., Miller Soap Co., East Penn. Junc- 
tion, Pa., January, 1911 

MontTGOMERY, JAMES Moore, vice-president and general 
manager, Richard Young Co., New York, January, 1924 


Morena, Jacgues A., Charabot et Cie, Grasse, January, 


1910 


Parpazoctov, M. Dontcuo B., of Botu Pappazoglou & 


Co., Kazanlik, Bulgaria, January, 1919 

SeLick, CHartes Henry, perfume manufacturer, New 
York City, January, 1917 

SmitH, Ropert WALTON, essential oil importer, of New 


York City, 


STRONG 


January, 1924 


Samvuer. E., Strong, Cobb & Co., Cleveland, Ohio, 


tad 


January, 1‘ 
New 


FERDINAND | 


1919, 


TOENNIES, president of Heine & Co., 
York, January, 
WINpbsor, Miri 


Buffalo, N. ¥ 


president of Windsor Soap Co., 


1920 


RD F 
It January, 


oe 
Oscar Lohse 


the German perfumery trade lost one 


1 





vember, 


Late in Ne 


of its most prominent representatives The owner of the 
rm of Gustav Lohse, Councillor of Commerce Oscar Lohse, 
died in his 84th year \fter receiving a thorough education, 


usiness of his father, the management 
His 
transform the old 


1904 he 


\When the firm was incorporated 


of which he took over in 1874 far reaching eye soon 


ecessary to trading 


} 


Was 1 


business facturing business. Since has 


been sole owner of the firm 


in 1922 he | chairman of the board of directors 


Mr. Lohse 


ration Berliner 


ecame the 


was one of the oldest members of the Korpo- 


der Kaufmannschaft ( Merchants’ Associa 


tion of Berlin) now the Berlin Chamber of Commerce. For 


was the Association of 


He 


board of directors 


many years he president of the 
German Manufacturers of Toilet Soaps and Perfumes. 
was also an organizer and member of the 


of the Association of Berlin Specialty Shops 


The Most Beautiful Thing 
things in Life are pleasant thoughts, 
And the art of living is to have as 


beautiful 


The 


says the Silent Partner. 


most 


many beautiful thoughts as you possibly can. 
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Walter D. Hinds 
Walter D. Hinds, a retired officer and director a 
Co., died at his home in Beverly Hills, Cal., 
he age of 53. \ all of Mr. 
spent with the A. S. Hinds Co., 


He was interested particularly in 


tlinds inuary 


Hinds 1Si 


which s tather 


2, at the 


irtually 


ness 
career Was 


founded the production 


end of the business and at the time of his retirement was 
manager of production in the plant of the company Port- 
land, Me. When the company was taken over by the Lehn 
& Fink Products Co., in July, 1925. Mr. Hinds severed his 
connection with the business and retired, spending his 
summers since winters in Cal; 


that time in Maine and his 


ral services and buria 


1 1 
| t t } 


were at Portla 





NEW PUBLICATIONS, PRICE LISTS, ETC. 
AMERICAN At Association, New York, has is 


Trend of Commercial 





SITRATION 
“The 


the 


a little pamphlet, 


sued 


which considers new high level 





tion,” 


settlement of commercial controversies through 


Oxtcott Co., 87 Fulton street, 


New York City, 


on vanilla beans in whic! 


DopvcEe & 
has issued an interesting circular 
savs 


‘anilla: After 


the company 


a downward movement of prices 


“Bourbon 


covering a period of two years, the lowest price reached 


occurred in August, 1927. During the past four month 


however, the market advanced somewhat from its subnormal 


August level to a high point in October/November, but 


during the past eight or ten weeks prices have again de 


clined in the face of heavy arrivals in Marseilles and 
Bordeaux from the various French Islands; the largest 
arrivals being from Madagascar and the next largest from 
Comore. 

“For the next two months these arrivals will probably 


continue heavy as they represent a fairly large crop but 


o: - , - - J - ; 909 shite . , - > fy - 
prices are now so low that in spite of heavy production x 


prove sound 


helieve vestments mm Bourbons will 
not look for any appreciable decline 

“The Mexican Situation: The Mexican situation commen 
about six weeks ago and the advance from the low 
40c to 50c lb. at 
ie market is steady to strong with the prospects of some 
what higher prices 


1927/28 Mexican production 


to improve 


higher 


which 





point represents per 


+} 


owing to an undoubted shortage 


The Mexican market w 


probably be higher than it is today were t the Fre 
Beans offering freely at comparatively low prices. As ts 
usual the lower grade Mexicans and cuts come to this 


first and will begin arriving within a few weeks 
| 





to be followed in subsequent months by the better cured 


better appearing merchandise.” 


FepERAL Prepucts Co., Cincinnati, Ohio, has issued the 


eighth edition of its “Red Booklet,” revised December, 1927 
This popular little publication contains government regula- 
tions and formulae for the sale and use of completely and 
alcohol, together with other pertinent 


specially denatured 


information of value to consumers of alcohol. 


Co., Bloomfield, N. J., Neid- 


linger, president, has issued a circular expressing concretely 


PEERLESS TUBI George H 
an appreciation of friendships continued and orders received 
during 1927. Mention is made of a new product developed 
during the year called “Kringles,” an unbreakable Christmas 
tree ornament, which, the circular says, “has been well re- 
ceived by the trade quite foreign to our usual field 
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esult of ombinati t que ¢ t 
market and the enterpris America 1 
trammelle: | conserva n pas uit it 
ss ed n Ss irate [.neg@iis opal s| t 
+ tains lapte S re t of T ( 
, 9 cde vote t by t \ S ) nme t 
. > 
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printed a n ill e 
| | \\ k, 1 
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1 these special subirect ( pies m ( id | THVTTIUTN AK 


ing with the company 


THE MESSENGER, 1 by ma 
Columbia University, and edited by Dr. Curt P. Wimmer 
has issued a Christmas nu 
usual news matter, a sket 
German pharmacist of the 17th century, a tribute to the late 
Samuel W. F 
tion dt 





worth while to anyone interested in the college 





( have issued their Januar : sale price lis 
essential oils, perfume materials, food colors, fl rs and 
illied commodities. Copies may be obtained on application 
to the firm at the above addr 

‘Ye CuristMAs FLAme.” is the titl s | 


magazine distributed during the holidays to the trad 


Phoenix-Hermetic Co.. 


I a ul W k 
interest of better packages for foods, medicines and _ toil 
preparations Aside from “Hig’s” bright saving e at 


articles, incl 


interesting and instructive 





+} ° 1 

he Individual Ser) 

nologist 
: 
LIONEI 


320 Fifth avenue, New York is issue folde 





Welt te 12 fie . ; 
lining list prices of the perfumes and cosmetic lines put 


rth by rday, Paris, and Vieny. Paris. 
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BOOK REVIEWS 





Is 


It an Answer? 

















| ( ( mit ( 
Macmillan ¢ New Yorl 27 
as 
1 . ¢ d 
ieee : eaciliaacatt 1 another o1 
( ] vrit € wort 
S ¢ 5 tlined Mr \ I t 
¢ that the whole matter 
} x ] e quantit Several times 
S Te ft t 
ny i ve ns live ind 
; ex] e present tet cy toward 
1 rs will be aught but a passing 
s t Mics ] of ¢ t the und 
| | most e¢ mists 
tt ssailable theory will 
] ] t t T is alre id 
$ sible to follow eithe 
logic o1 rgument 
my sible e brief space allot« 
this 1 ll ] sized by the autl 
The prosperit heor ver seems to fare but poorly 
€ book Inde t s historicall Nor is it possible t 
the wav with Mr. Crompt the infant industries 
ctrin e urges that some of these infants may need t 
‘ Irseé ind protected ra period runni ng int centurit 
efor¢ ev ca lly be allowed to take a few unaided 
atceue to pl 1 le w he attention of a 
guardiat It might be pertinent to inquire into the costs of 
this method earit 1 leay r entirely aside the ques 
tion of the rrectness { ry under which the method 
$ dopte 1 
On the whole, the book i. demolisher of arguments on 
" des of tl S Son ire knocked over by 
facts and some | ry c re approved by the 
uth ire largel I list lb tine 1S rical backgroun 
gainst which they are presented s left when he 
has finished tl ind _ theor lich almost every 
ce is departed, that it is best for each individual t 
buy in the cheapest marke 
We recommend the book to those who want to learn the 
nswers to all the principal arguments both for and against 
protection and free trade but we are certain that it will 
hange 1 rn nd iriff question 
An Attempt at “De-bunking” 
O s | MPETING, by E. T. Grundlach, Octavo, 362 
ara Illustrated with sketches Consolidated Bos 





ire describing the ettorts of 
Zeus-ikin, .\thenian olive oil 
ting campaigi 

ao tn 1 r J s+] 1 


wwhned with success el ( ld SOx comes 


on the scene and later his two pupils, Aristoteles and 
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Platon, with numerous more or less embarassing questions Hando Manufacturing Corporation, Manhattan Borough, 
the value a sts of trumpet iuthor 11 New York City, perfumery, oils, etc., $50,000, preferred, 
B 


this form considers modern advertis methods, dissects 500 shares Class A and 500 Class both no par. A. H 

1em, points é S s the nd follic Goodman, 1482 Broadway, New York 

ind enjoys a good natured laugh at r expense Mavis Bottling Co. of New England, Dover, Del 

t is possible to do mu tire which could not be $100,000. Capital Trust Co. of Delaware 

ne by direct argument without leaving a inpleasant Rensol Manufacturing Co., Newark, N. J., hair rinse, ‘ 
taste -robably mat dvertising me ll read the work $150,000. Samuel J. Kaufman, Newark, N. J. 
ind laugh themselve t the picture d1 1 tl iuthor Hansa Fruit Juices, Inc., Mamaroneck, N. Y., 1,000 
We shall make 1 ttempt to pass upon the argument shares of common stock. H. C. Adams, 165 Broadway, 

Chere ma mu in what the autl say The stvle, New York. 

weve little doubtful. Some mav find it eas Rainbow Soap Products Co., Cleveland, Ohio, $10,000 

d pleasant, | to us, the latter lf of the k was capital stock, has been incorporated by E. J. Hopple, H. § 

ither hard worl wever, we recommend it to thos Gottfried and Juniata Scott. 

bout to embarl n expensive advertising campaign or Genpro, Oakland, Cal., cosmetics, $25,000, has been incor ) 

who have just been through one: to the first porated in Delaware through the Colonial Charter Co., of 


to the. latter for laughter, which most Wilmington, Del. 
rns badlv need S. O. S. Co., San Francisco, Cal., soap compounds, 100,000 





shares of common stock, has been incorporated in Delaware 
by the Corporation Trust Co. of America, Wilmington. 
NEW INCORPORATIONS Vanette, Manhattan Borough, New York City, toilet arti 
Nore Livecees ix a a ere © available. les, 1,000 shares of common stock. G. K. Brown, 25 West 


¢ 1 > Others tf ther first class 43rd street, New York, N. Y. 


Business Records 
Gabriel Tex es Manhattan Rorough. New York Cits Va-Per Marcel, Inc., 35 West 33rd street, New York, 














erman . « 100 -shiates common stock, hair waving machines and supplies, Bankruptcy; no 
HH ffmart & (ie ] le r, ( hj °0, 1] schedules. 
ongine et Paris. Manhattan Rorou Nate Sige 50 Benjamin Jerome Powell, druggist, 646 Lenox avenue, 
let creams. 20) ” common tos HA. Schwart New York. Bankruptcy; no schedules filed 
152 West 42nd street. New York, N. 1 Julius Applebaum, pharmacist, 2082 Crotona Parkway, 
Beaux Arts hel Co. Manhattan Boroush, New Yor! New York. Bankruptcy; $6,378 liabilities, no assets 
City, $20.00 Withers & Levitt 415. Lecinston avenu Rye Beach Drug Corporation, 464 Forest avenue, Ry¢ 
Mone Wisk Beach, N. Y. William B. Gray, Sr., appointed receiver 
a in: litt Nec Sadle under $2,000 bond, by Judge Knox. Liabilities about $7,500; 
perfumes and cosmetics, $5,000. I. E. McGinn, 505 Fifth SSS about Pan. ; 
oacial aa tak WY Murray Steinberg, doing busiress as Broadway Pharmacy, 
ee ee Vork City. 2056 Madison avenue, New York, and 433 South Broadway, 
metics, $5.00 Welton. Burmester, Hethard & Stitt. 40 Yonkers. Henry R. Barrett, Jr., receiver, under $1,000 
West 40th street. Ne York bond, by Judge Winslow. Liabilities, about $5,000; assets, 
2 
Doralda, Inc., Wilmington, Del., perfumery, soaps and bout $3,000. ; ; 
nowders, $500,000. Corporation Trust C + ieeit Joseph Potter, Inc., barber shop supplies and beauty 
Witeinstes, Delaware = equi esta : a avenue, aa York a 
a ee ail 19/,Y09 ; Banets, $10 sex ), main items eng notes, oY Vf 2: 
stead Mees” Waa: ae 310.000. P p McEllicott. 320 counts, $19,329. The Credit Alliance Corp. is the principal 


creditor listed on a secured claim for $18,294. <A portion 
of the liabilities is contingent on customers’ paper discounted 


1 ) | ke] L. Mettl Wil : with banks. 
mpounds, $100,000 ranklin ettler Wilminegtor ‘ ; ; ’ a , 
D la Chloro Chemical Corporation, 321 East Passaic avenue, 
eiaware 


Bloomfield, N. J., chemical manufacturers. Liabilities, $65,- 


Scott Laboratories, Manhattan Borough, New York Cit 515 ; 


ilet articles, $20,000 \ Aberg, 123 William street, N« + 


assets, $500, representing office furniture. Referred 
o George W. W. Porter, referee. > 


igemere, 





Ocean Drug Co., Inc., 3,401 Edgemere avenue, |] 


ental Imnort nhatta: ernst \ vy Yorl oe . f . . ‘ a ° ° ~ 
De Roane M ittan J * “< LOEK \ L. I., by Benjamin Resnick for $612.40; Preferred Cigar Co 


=e Inc., $32.87, and Lindsley Haviland, $71.06. Judge Mosco 

: witz has appointed Michael Stein receiver in bond of $1,000 

Mn Scherer eauty Shopy Drgokly y. Y., $5,000 Bernard F. Burke, N. Y., druggist, of Auburn, volun 
Giden & Giden, 1,133 Broadway, \ York, N. 3 tary petition; liabilities $15,184, assets $2,000 

M ittan Borough, New York City, beaut Louis M. Siller, druggist, Rochester, N. Y., filed a peti- 

parlor, $5,000, G. Hamburger, 201 West 79th street, New tion in bankruptcy with liabilities of $11,392, assets $100 and 

York. secured claims $2,960. 
Diva Product Manhattan Borough, New York City Hirschman Chemical Co., Inc., 43 Mercer street, New 


cial creams, 1,000 shares of common stock. Walker & York City. Liabilities, $10,140; assets, $3,100, main item 
Redman, 100 Broadway, New York, N. Y being stock, $3,000 


t 
‘ 
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S Montreal 














Montreat, January 10.—A prosperous year has closed loROX January 10 of a new yeat 
! with a busy, gratifying Christmas and New Year’s season, the perfume trade in common with other businesses and it 
of and 1928 has opened under auspices circumstances, with  dustries is casting a retrospective eye over 1927 and basing 
bright ie gee both for general trade and tor the pet thereon n outlook for 1928 The rec Christmas h 
00 fumery and toilet goods industry days sales were the greatest in the history 6f perfumes a: 
si No one questions the first propositiot Last year was better class toilet goods in Canada 
quite a satisfactory year for the trade. To the usual Christ he various companies manutacturing soaps, perfumes and 
. mas gift trade, and the customary demand for toilet adjunct ilet goods ha t ced programs f 192 
- in connection with the rush of social functions, is added the ut busines p d t tensive 
turther business arising from a growing practice of includ ind extensively than up 
ing toilet necessaries among the gifts for men. Daintily 
got up packages of shaving soap, tale and skin balm seem olph R. Corson, Toront ack into havens, Pa 
‘k, to appeal to the eve of ladies who are tired - buy ing cigal : his accident f last fall he spent a short holiday 
ie neckties and SOx and being abused for their bad taste i Mtlantic City. and returned therefrom creatly benesited in 
these things. This, at least, would seem to be the case in ealth he ‘ewesent the la veiiian a dew cite do Ce 
Montreal, for the number of such sets that were received nters, preparatory t eoing south for the winter Hi 
ms as Christmas presents was remarkable. It is suggested by jones to spend about four months in Florida. leaving about 
5 some members of the retail trade that the business in that 2 salable sia ; 7 
si direction could be improved still further, if wholesale and 
nanufacturing houses concentrated more on neat combina re Es aa is 
x tion packages for gift purposes ee ae PReSERNeS: UO Ue LAOver RENE OM the 
er P : 5 , ee aN ommissioner O'Connor the latter admits 
0: As to the future, there seems little doubt. Montreal has e “uate wentiea” te vain in the die tentnial 





t lz shed a scheme , $30.000,000 on improv 1 . “sy ‘ 3 
just launche 1 L scheme to spend § Perens 2 ene the manutacturer “has a right to expect that the public 
ments to the city. Most of the cost will go in materials and a i¢ ‘ ; ae. 8s 

.y, ) ; : ; should pay for his product whatever price is reasonable 
labor. An $11,000,000 bridge is being built, across the river 








LY, 2 ae ~~ Commissioner O'Connor, is slated for a judgeship 

1) \ 23-story building is not yet finished and another one is 11 

ts prospect. Several complete new towns are being constructed Sala a a ae ; 
in the surrounding districts by pulp and paper and hydré ti ss pt eee ne ee = ms 

ty electric power corporations. Work for nearly everybody is ma oe vereeere a ee baggy ! at Montreal. The con 

- in prospect, and with abundant employment comes money to oe ee on 

© spend. The men will shave more, the women powder more, 

‘al and there will be more of them to do it, as abundant work eee Pr d ne ss Na 

we draws immigration, so the sale of perfumes and allied prod ; _—” " eg, Man., bei 

* ucts cannot help increasing. oe 

( 

L : Fred J. Whitlow & Co., Ltd., during the closing days 
oe The manufacturing chemical company of N. C. Polson & December, tendered a dinnet Une 1eir employees 
- Co., Ltd., has been reorganized, with a capital stock of This company represent Daggett & Ramsdell: Standard Oil 
ed $200,000. The record of incorporations at Ottawa for Di Co. and some pure food lines. Representatives from thes 

> cember 10, shows a new company organized and incorporated — , mpanies were present 
re to take over the former one, the name being the same, but 
; the capital stock being as above mentioned H. R. Huot, Montreal, was elected last month preside 


0 - f the newly-formed Quebec Retail Druggists’ Association 





n Interviewed regarding rumors of schemes to manufacturs 
alcohol for industrial purposes from cellulose, using wood, [he Proprietary Articles T1 cial laving failed 
ti- straw, sisal waste, bagasse and such materials, Prof. Harold in its attempt to have th Combines i 
nd Hibbert, of McGill University, internationally known au vestigation Act referred to tl ‘ is bec 
thority on cellulose chemistry, states that “the process looks led upon by the Minister of Labor to make a plain state 
Ww attractive from an individual standpoint, in view of recent ment as to its future plans 
“m developments, although it has not yet been definitely estab The P. A. T. A. having failed in its project permit 
lished that it is an economical method.” the courts to enforce the maintenance of established prices, 








gene 
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CANADIAN PATENTS AND TRADE-MARKS 
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ea ternational trade relations bet 
( Ss ( ( ( en i ¢ ( mpo : 
mat rotection in bot 5 
t t the exp IsIness 1 
I t tic 
Lhe Meck \ ( Ie tion ir readers, we are maintaining a 
( | < Qu ( marti ch pa { trade-marks ( u ‘ 
es ; Ss ( emplat elati t the caustrie I est ted D\ our pu Li i 
: ; Chis report compiled trom the ofhcial recor t 
> > : : (anadi alt Ormnece 
| { 7 1 1 
l ( \ All inquiries rela » patents, trade-marks, ¢ 
tions, copyt t ete should be addressed t ; 
I . . 1925 ues P PRADE-MARI J)EPARTM 
> : 4 } P ] oO ( X] It St Ney Yor 
$? 048 545.3 
Imports « ; ease Lt 1 
er 1926, wit . : ld their ow MARKS REGISTERED } 
rable bal rade dwindled $63,000,000 Refreshant untisept lorhan’s Limited, M« 
”, S94 O00 OK ( {ud 
al Restorer, plain letter with large « ] 
word: the tirst word being preceded by a scroll a 
Canadian | : Vi isl | e last word followed by a similar scroll; over the word 
lly $300,000 ts 1927 il statement the signatul { the applicant, “John Matthew 1 
192% — ‘ $1.52 sha ir re rel \latt v iy loronto, Ont 
— . ' a pct ‘ wo label 11 f which bears the words Brilla 
fered shar ( Cor ( . 
\ | ( ei leur kd. P ‘IS Place Ve 
CX . n Lit Paris ind Lacs t Yhatut ed hee 
pr S20 : nd e Olle red \\ te eck label 
I ds ig t ( C1 1 rn e la nile signat ( Ed. Pinaud \ ir | \ 
| 1] + 4] | 1 ' Kl r | ( 
a —“ te Chr labels, t in ed ‘ ite ) un 
my warine the fac nd 
ir } iT 
enatut 
Internat loot ] Chet ( Lt : on 
] \ 
rece l I ( M rea Cal LOK xi . 
endon 
$45,000, to manutacture chemi products ips, ete 
l and white spt ti un 
Dominion’s Strides in High Citizenship Id. Pinaud ;” the second 
ad : . : iring the tacsimiule signature 
‘The expansien and development of the Dominio t Car | ve 
ida in the sixt ears sifce its federation said James ri 1 of 
Malcoln Canadian Muniste rr 1 \ mt » ’ 
1 1 ‘ 1 1X 
iddress rec¢ before the Canadian ( New York - 
‘ red 
have broug material rogres u e est 
: ranc 
+} y} + ' Y 1 } 1 1 1 
shed an g Canadial HK snes dard ens] I d soaps, washing powders 
vet produc | democracy ind polishes Nemo Manufacturing Co., Vancouver, Britis] 
' ' 1 : 1 ] } 
‘Emerging from t economic setback ot the war, Canada Columbia . 
- gtees 1 1 Chane Kana,” shampoc Du-Kana, Inc., Syracuse, N. \ 
as risen in sixty years from an undeveloped waste to a ; a ; 
: ne Delectol,” toilet preparations. American Druggist S 
positior i toi ‘ mong c \ icate, Long Island City, N. 
tions of the world. Population has increased three-fold 11 “Dainty,” flavoring extracts Thrift Stores, Limited, 
hat period t veal S sed « 1 ntr¢ il, ( anada . 
the nal «heen redaonl tn tour seare be S171 I rater ode ooth pastes, washes, and treatm 
100.004 ie e ae : Donald Howland Seymour, Westmount, Que. 
{ nn} lk 1 WISLUT nce tor s in?’ r SN CMU OD ON I 1 ” 1 ’ > ~_¢@ ,° 
’ » a insu us a V , lexadent,” tooth paste Sharp & Dohme, Inc., Balti 





more, Md. 
Canada’s Growing Trade with U. S. Uvin” within a cirel \ntiseptic prophylacti ( 
. > _ i n st} teet] 91177 svcd eh ; | on bawe 1s yr hie 
Canada’s trade wit t Unite States for t twelve . & ; : IS ote Ing DU 
1 — 9 14 ; s | New York 
months ended October 31 was $1,180,000,000, exceeding the ( t r decorated in imitat ot a ll struct 
entire trade wit { Brit empire by $437.000.000 okalon Chemical (¢ rp., New York Cit 
While tl intavorable trade balance with United Break-O,” ip and soap products. Swift Canadian C 
States amounted t $233.000,000, exports t ants soy the 1 .te loront Ont 
Briti Empi } 229 000) () ] Supe Suds aren A t “ Jers 1 Ne 
Britis ‘mpi vel OT i y wv SZ (WM) ¢ nom rts 
I ’ ’ ( d Ne rk Cit 
he total external trade of the Dominion was $2,303,000 
000, as compared with $2,284,000,000 for the previous similar 
dr. \ { 
period. The aggregate of exports was $1,225,000,000 a1 PATENT 
7 ( t ] . +. bei d 
mports $1.078.000.000 -/0,009 Eric I sure cap ( \nchor Cap and 
. ; ec . “ Closur Corporati Long Isl : ton issigne f Edg 
xports ot t L nite States amounted to $472.000.000. as c aa Nev Vork Cit 
compared with imports of $707,000,000. Exports to Great 76,106. Powder soap manufactur Phe Industrial 
Britain wer $423,000,000 and imports $176,000,000. Ex opra ying Corporation, assignee of Robert L. Holliday 


ports to other points within the Empire were $88,000,000 


and imports $55,000,000. 
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OUR PATENT AND TRADE-MARK BUREAU TRADE-MARK REGISTRATIONS GRANTED 


the This lepartment is nducted under th eneral 


con g (Act of Feb. 20, 1905) 
sion of Howard S$. Neiman, consulting ed C , : oo 
oa trade-mark [his report of patents, 1 rks, d , ae 
ture signs is compi led from the ial recor Pater \1236,597.—Lout ing business as Venetiat 
, Office in Washington, D. ( We include everyt relatir itor N I , Y.) (Serial No. 239,481 
c to the four co-ordinate branches of the essential oil industry, Nov. 2, 1 H perfume 
Perfu mes, Soaps, Flavoring Ext t ul ilet M.236,826.—B ( Bethlehem, Pa 
New Preparati ns serial 3 242,981 1, 192¢ Host & Underwear 
Of the trade-marks listed ¢ \ \ 
ceded by the letter “M” h e be ranted 1 istrat \L236,828 tart t in Phi delp k 
under the Act of March 19, 1920 The remainder ar | ee ( | 2 oes 
ipplied for under Act of February 20, 1905, and which | ; S 
and been pass d to publication 
ventions desion ‘ wer thre etter | ’ 
ig Inventions pa ee ee TRADE-MARK REGISTRATIONS APPLIED FOR 
He registrations, copyrights, etc., should | iddressed (Act of Feb. 20, 1905) 
iday PATENT AND TRADE-MARK DEPARTM i 
Perfumer Pp ublis hing Co. oi Fultor St. New Vork Cit i 5 (/ Sifton 
Note D ites given in Trade-Mark Registrati we ft 204,688.—Roy L. W Hammond, Ill (July, 1923.) 
from whi } 


*h use of t k is claimed. 




















222.036 I Ernst Kraft Vorn soxberger’s Hofa 


potheke, Bad Kissingen, 





Tablets, Powders r the Bath in Capsules 
for Cosmetic Purposes, Throat Wash M S 
Tooth Wash H \\ es and Cr S Cosmetic 
Purposes 

230,945 Mona Lee’ hemical-Cosmetical Nev 


york and 


. 
Z. 





t Lotion 
S as 
I I and 
compounds and mixtures r use in the manufacture of per 
perfumery 
Jac s Wolf & ( iss N M 
Yenatured Ak 1 Glvce O ; R 





flavoring ext s 

248,309.—A Maas o business as A Maas 
Chemical ( c., Los A es, Cali ly 8, 19 
De d rant 

248,481.—Ed son, Bates & Compar Limited, 7 
Ontario, Canad Dec., 1925.) —Mouth Washe 

248,882 Del ttr I France, | Ne \ \ N 
(May 3, 1927 Puff Boxes, Soap Boxe Sal 5 | 
Cream Jars 

249,020 Os \\ SSE ein d 9 . ecc 1s 
Brighton ( 1 il Supply Co., Chicag I] (M 2 








> .-ae l ( S & ( : () va. low I 

1, 1907. )—Food-f ring extract 

249,950.—Daggett & Ramsdell, New \ N. 1895 

Cold Cream 

250,543.—“It” Products | Los Angeles, Cali (Mar 
1, 1927.)—Soa 

252,416.—Benjar ; er. doi b ¢ 4 , 
moil Co., New \ N. } June 2 )27 Oils and 
pr 1 Ss 1 ] rand 5s ilp eatme t 

) K th M. J ; d g business as Guardent 

| ‘ ries, Wi eg, Ma va, Cana lune 4. 1926.) 

1 rifices 

252,693 | C. B. Dolge Co., Westport, ( (Jan., 
1927.) —Deodorizing Blocs. 
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53,47 M. Naef & Co., Geneva, Switzerland. (Feb. 2, 
192¢ \rtificial and Synthetic Perfumes and Essential 
5 + Imol Peet Lo Chicago, lil (Ja ] 
254,172.—Alice Choquet, Paris, France. (July 15 27.) 
Toilet Waters 
254.346 lward D. Bruce, « business as Bruce 
tories, S nore, Pa 10, 1927.)—S ng 
r sed be e Shaving 
254,523.—V National-Sands, Inc., New York, N. \ 
S 6, 1927 Soap and Soap Powders 
254,067.—William S. Carter, doing business as Carter 
1 New York, N. \ (Aug. 29, 1927.)—Depilatory 
ieee | 
254,744.— Douce Inc Baltimore, Md J anne 
19? | ] preparations 
54,888.—Matilda Nellie Berglof, doing business as Nellie’s 
Parlor ipolis, Minn. (Jan. 1, 1919.)—Cream 
<e Med 1 Preparation for removing Dandruff 
254,929.—T Norwich Pharmacal Company, Norwicl 
N. ¥ Aug. 11, 192, Talcum Powder 
55,071.—Palmolive Peet Co., Chicago, III (Apr. 6 
( es ; 
| 
255,072.—Palmoli Peet | Chicago, III (Aug. 2 
10> aie 
2 Lig itz Company, doing business as 
\I Hoboken J.) (Aug. 10, 1927 Toilet 
55,205.—George Schic \. G \ussig Czechoslovaki 
Ni 8, \—Toilet Preparatior 








business as Queen 


255,223.—William A. Blair, doing 


r < Winston-Salem, N. ¢ (1917 ( omposition 
255,829.— Star Safe Razor Corporation, Brooklyn, N. \ 
Lug. 2 927 Shaving Cream in the Form of Soap 
290,920, 290,92] The MeAtte-Newell Coffee Compa 

oomingt Il (Ang. 20, 1927.)—Flavoring ey 
255,956.—The Ayer Company, Lowell, Mass. (Oct. 7, 
27 | Sham} 

56,001 rv ry Mcl-wen., ( ’naha, Nebr (Sept F 1927.) 
Poile ) ions 
256, 109 e | es & ( Ce business as Mama 











Parfumerie, Cincinnati, Ohio and York, N. \ 
) 15, 1925.)—Perfumes, hair tonics, coconut-oil sham 
256,124.—Jacier Perfumers Inc., New York, N. Y. (Sept 
1927.)—Women’s Powder Puffs 
256,125.—Jean Stuart Cosmetics, Inc., New Haven, Conn 
ct. 13, 1926 Toilet Pr rations 
256,167 Herh« KF. Braithwaite, doing business as Sank 
ring Compat Brookly1 \ (Aug., 1921.) 
iI sel Cleansing Crear 
256,181 96,182.—Edward J. Fay, doing business as De 
Ne Yor] N. ¥ (Ja 1, 1927.)—Toilet 
1 ‘ 
256,22 Scientific Specialties Co., Inc., doing business as 
New York, N. \ (July 1, 1927.)—Perfumes 
let ter Id ere ims, rouges, etc 
790,260.—Peoples Drug Stores Inc., Washington, D. ¢ 
1, 1912.)—Lotions for the skin. 
321 Ira P. Huff, Elm Grove, Wheeling, W. Va 
e 1, 1927 Hand and general purpose soap 
56,323.—Pro-Chemical Laboratories, Chicago, Ill. (Sept 
192 Ha | 
56,414.—Jach last, d x business as Masto Products 
N York, N. Y¥ (Sept. 12, 1927.)—-Washing 


256.445 Our s, Inc New York, N. Y (Jan 20, 

0 narations 

256,467.—] p Levin, doing business as The Kathex 
New York, N. 3 (Oct 10, 1927.)—Antiseptic 


2560,482.—1 ‘acker Manufacturing Company, Inc., New 
N. ¥ (J 1927 Pine Tar Shampoo 
256,488.— Hern Smithline, doing business as Charmozol 


mical New York, N. ¥ ( Sept 2, 1926.) ap 
256,534 Not American Dye ( orporation, Mt. Vernon, 
10, 1926.) —Skin Cleanser in Powder Form. 


New 


ap 
non, 
m. 
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Pires, ob6 
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ayy 
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Pi,6SS,216 


256,558.—Anchor Cap & Closure Corporati 
City, N. Y.  (1915.)—Closure Caps 
253,636.—Perkins Soap Co., Springfield, Mass Feb. 14 
1903.) —Soap. 
256,646.—Isabey-Paris, Inc., New York, N. \ (July 


1927.)—Perfumes and toilet water 


256,665.—Felton Chemical Company, Inc Brookl 
N. Y. (Sept. 27, 1927.)—Natural Vanilla, Artificial Vanill 
exc. 


256,676.—Lehigh-Whitehall Soap Co., Allentown, P 
(Sept. 20, 1927.) Soap, soap flakes, soap powders, cl 
powders, and polishes 

256,726.—Hillyard Chemical Company, St. Joseph, Mé« 
(Sept. 15, 1927.)—Deodorant & Disinfectant 

256,782.—Kron-Glas Co., New Orleans, La. (Aug 
1927.) —Soap in liquid form 

256,849.—The J. B. Williams Company, Glastonht 
Conn. (Dec. 20, 1923.)—After Shaving Prepara 5 

256,862.—Coty, Inc., Wilmington, Del. and New Yorl 
N. Y. (Oct. 20, 1927.)—Perfumes and Lip Stick 

256,868.—Guerlain Perfuméry Corp. of New York O 
21, 1927.)—Perfume. 


256,896—Roy Baldwin, doing business as Baldwin’s Ex- 


tract & Flavor Co., Columbus, Ohio. (Sept. 22, 1927 
Flavoring Extracts. 

256,900.—Berland Laboratories, Inc., Los Angeles, Calif 
(Oct. 3, 1927.)\—Cream for Removing Hair from tl 
Human Skin. 


256,961.—Irving McEwen, Omaha, Neb. (Oct. 5, 1926.) 
—Toilet Preparations. 
257,007.—Friend & Buemer, Vici, Okl Sept. 5, 1927 


—Hair Tonic | 
257,010. The J. & J. Be auty Culture, New Yorl Nm 3 
(Sept. 6, 1927.)—Toilet Preparations 
257,041. Leo Van Goodsnover, doing business sv 
Goodsnover Bros. & Co.. Chicago, III (March. 15, 1927 
—House and Hand Paste Soap 
257,043.—Sydenham Crockett Warden, doing busit 


og ess 


Saal ; ‘ 
Perident Pri ducts ( orporation, N rfolk, Va 


1927.)—Tooth Paste and Tooth Powder 


257,048 Cadolle Freres (Societe 


tee), Paris, France. (Aug. 27, 1927.) 


(Tune 1 


Responsibilite Lim 
Toilet Preparations 


PATENTS 





‘ ¥l1- 


Ce: Pie52,75 P1652 5 > E 
P i4.653,293 ae ees " 3 ] be WSod 72 2 Pres 3,+7! 
. eo er > 8 : 





D74,109 





= 2 





i hit 4 


| 





, 4 
s 
PGs 
Fr 
A 
M4 
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257,079 Y vitz, Inc., doing business as The Mina 
my Chicago, Ill July 1, 1927.)—Toilet Prepara 














58 ,09¢ Rallet Corporation of America, Wilmington, Del. 
New York, N. \ (Nov. 18, 1927.)—Perfumes and 

| let \\ ter 

258,098.—Rallet Corporation of America, Wilmington, Del 

d New York, N. \ (Oct. 3, 1927 Perfumes and 

+1 + at . 

257,1 ( E. Langfield, doing business as The Solvite 

mpany, Northville, Mich. (Nov. 1, 1914.)—Dry Clean- 

ry Soap 

257,172, 3.—John L. Lombardo, doing business as 
J. L. Lor Co., Buffalo, N. Y. (1907.)—Perfume. 

257,193.—Edward W. Piper, Baltimore, Md. (Feb. 3, 
1927 Flavorin 





257,316.—Polichronis Romanelis, Manchester, N. H. 
‘ ; 
257,340.—Brewer & Company, Inc., Worcester, Mass. 


257,481.—Lentheric, Inc.. New York, N. Y (Mar. 6, 
roducts Corporation, Los Angeles, 
odorant. 

lectif M & L. Biette Freres, 


1927.)—Soaps 








‘ries Co., doing business as Fate 
Ohio. (Nov. 9, 1927.)\—Toilet 


ienne Manasse, Societe a Re 








sponsibilite Limitee, Paris, France. (Jan. 1, 1926.)—Toilet 
reparations 
57 634 Emilienne Manasse, Societe A Re- 
S sibilit Paris, France (Jan. 1, 1926.)—Per- 
med and 1 Soaps 





PATENTS GRANTED 


1,652,900. Soap Product and Process of Manufacture 
DattAs R. Lamont, Brooklyn, N. Y. Filed May 25, 
1927. Serial No. 194,116. 11 Claims. (Cl. 87—16.) 

7. The process of producing a soap product in char- 
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of relatively slow pitch extending at right angles to said 
flange and adapted upon reverse relative rotary movement 
of said cap and said tubular member to engage under said 
lugs for raising said cap off of said tubular member 


1,654,161. Powder Puff and Method of Making the Same. 
Ernesto Diaz, New York, and I[rvING ENGLANDER, 
Brooklyn, N. Y., assignors to Oxzyn Company, New York, 
N.’Y., a Corporation of New York. Filed Aug. 30, 1927. 
Serial No. 216,356. 7 Claims. (Cl. 132—78.5.) 

1. The method or process of making a powder puff and 
the like which includes providing three elements, one having 
the shape of the completed article and the other elements 
| but having portions 
cut off so that they terminate short of the edge of one part 
of the first-mentioned element, sewing these elements so as 





being of corresponding shape and size 


to leave openings between each pair of opposed elements and 

turning the sewed article inside out through both of the 

openings. 

1.654.267. Combined Stopper and Bulb Syringe. Henry K. 
Mutrorp, Philadelphia, Pa., assignor to National Drug 
Co., Philadelphia, Pa., a Corporation of Pennsylvania. 


Filed Feb. 15, 1927. Serial No. 168,280 Claims 

(Cl. 128—233. ) 

1. A combined integral stopper and bulb syringe, com 
prising an upper, resilient, hollow portion, having a com- 
pression chamber formed therein and outwardly bulged at 


1] 1j 


base thereof, so as to form a horizontally disposed 
internal integral seat, an integral pendant, conical body por 
tion below said bulged portion and adapted tightly to fit in 
the mouth of a bottle as an integral stopper therefor, an 
extension tube having an upper flange positioned on said 
seat. within said integral bulged portion and extending down 
wardly into said bottle, and an upper, annular, internal, 
horizontal shoulder formed in said bulged portion above 





said seat to prevent the upward displacement of said ex 

tension tube 

1.654.271. Vanity Box Emit A. SCHUELKE and JULIUs 
Ross. Meriden, Conn., assignors t 








Meriden, Conn., a Corporation. Filed July 13, 1927 
rial 5,367. 4 Cl 1. 132—83.) 
Serial No. 205,36/. Claims. (Cl. 132—& 
l vanity box, comprising a box and a wer hinged 
together, a cap hinged to the cover, a frame mounted 1 
the box and projecting slightly beyond the edges there 








a bearing for the cover an ip, and a partiti 
said frame, said partition formed with projecting lips 


1,654,693. Shaving-Stick Holder. RALPH G. MATTHEWs, 


Toronto, Ontario, Canada, assignor to Colgate and Com 
pany, Jersey City, N. J., a Corporation of New Jersey 
Filed Oct. 6, 1924. Serial No. 741,836. 1 Claim (Cl 


~ “ 
UO—a0. ) 





\ holder for shaving sticks, comprising a tubular 
closed at one end and having a thread formed tl 
its Opposite end and a combined closure and | 

a cap formed from a single piece of m 
and having an intermediate section of its 
projected laterally to form a thumb piece, a thread 
in the side wall below said thumb piece, the closure 
extension above said thumb piece, which exter 
threaded and merges into the top wall of the closure 


1,654,720. Receptacle with Closure Means Therefor 
H. CLark, Orangeburg, N. \ Filed May 10, 1927 
Serial No. 190,152. 4 Claims. (Cl. 215—46.) 
l. In combination with a bottle having an 

bead adjacent its mouth, a stopper in the mouth of said 















tt 


ottle extending above the mouth thereof a sufficient dis 
tance to be grasped for removal and insertion, a metal 
cap substantially enclosing the extension of said stopper 
and provided with a lower inwardly extending flange en- 
ging said annular bead, and with a tab portion severed 
m the cap, except for a neck which connects the severed 
portion to the cap body, forming a hinge, and the wall 
of said cap having two series each of a plurality of weak 
led lines extending from contiguous the respective ends 
t said hinge downwardly and substantially throughout the 









ngt uid cap, and providing a weakened 
within the limits of the outer line of each 
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1,655,098. Vanity Case. Wexpert M. HAucu, New York 
N. Y., assignor to Terri Inc., New York, N. Y., a 
Corporation of New York. Filed May 27, 1927. Seria! 
No. 194,698. 6 Claims. (Cl. 132—83.) 

1. A vanity case comprising lid and body sections 
hinged together, one section being dished and having end 
walls, an article carrying tray in said dished section and 
a member having resilient walls arranged to engage the 
walls of said dished section and those of the tray to bind 
and secure the tray in the dished section. 


1,655,215. Device for Applying Material to the Skin. 
GEORGETTE Banta, Chicago, Ill. Filed Jan. 14, 1926 
Serial No. 81,167. 4 Claims. (Cl. 132—78.5.) 

1. A device for applying material to the skin compris- 
ing a skin engaging device of soft material, a handle 
having two opposed engaging parts connected therewith 
and adapted to be separated and then moved toward each 
other to connect the handle with the skin engaging part, 
and a holding device movably connected with said handle 
for holding said engaging devices in their attached postion 
Cosmetic. JoHN Howarp HeEtrricH, Wheaton, 


Ill. Filed Dec. 4, 1926. Serial No. 152,722. 9 Claims 
(Cl 167 9) 


1. A compact containing the following ingredients in 
the following original proportions; a color vehicle, a 
mineral oil and a binder, in the proportions of 182 of 





color vehicle to 100 cc. of mineral oil to 1200 cc. of binder, 
said binder containing originally 20 grams of powdered 
gum arabic to one gallon of water; said color vehicle 
comprising domestic tale ft from silica, heavy imported 
chalk, and yellow ochre in the proportions of 992 talc to 
92 chalk and 15 oz. yellow ochre. 


3. A wet-formed compact comprising a color vehicle, a 





fatty-natured emollient, and a _ binder, the fatty-natured 
emollient being not more than 6% of the total solids by 


weight 








7. A wet-formed compact containing a color vehicle, a 
fatty-natured emollient, and a binder, the fatty-natured 
emollient not exceeding 6% of the total solids by weis 
and tl binder be quantity to produc: 
cohesion substantial produced by powdered 





gum arabic not exceeding 2% of the total solids by weight 


DESIGNS PATENTED 
74,104. Bottle. Joseph A. Fields, New York, N. \ 


Filed Aue. 6, 1924 Serial No. 10,397. Term f patent 7 
years 

74,108 Vanity Case William Abram Heard, Jackson 
ville, Fla. Filed Sept. 12, 1927. Serial No. 23,388. Term 


f patent 14 vears 





74,109. Vanity Case iam Abram Heard, Jackson 
ville, Fla. Filed Sept. 12, 1927. Serial No. 23,389. Term of 


patent 14 years 


74,166. Closure for Receptacles for Perfumery Products 
Ruby T. Brewster, New York, N. \ iled Oct. 29, 1927 
Serial No. 23,921. Term of patent 3% years 


74,184. Jar or Similar Container. Marcel M. Michelin, 
Staten Island, N. \ 1 
York, N. ¥., a of New York. Filed Sept. 24, 


1927. Serial No. 23,538. Term of patent 14 years 








London Powder Puffs Match ‘Powder Shades 


(s ‘ a ( rresp ndev e) 
Among the new powder puffs to be seen in London are 
some of colored swansdown to match the shade of powder 
used \ handle of golden ribbon set in a bunch of velvet 


wallflowers holds a puff of ochre down and tones well with 
e new ochre and rose-ochre powders, or the better-known 
“rachelle” and “bassanee.” For those who continue to favor 


1°? ’ 1 


“naturelle” and rose there are pink puffs decorated with 
pink ribbon and rosebuds; while mauve swansdown set in 
pansies suits the pale mauve evening shades, or a green puff, 


jade-handled, the new soft green which is kind to red veins 
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Isopropyl! Alcohol as Substitute 
alcoho] 


EtOH in a large number of pharmaceutical operations 


for 
Its 


Isopropyl may be economically substituted 


use, obviously, should be limited to extractions and the prep- 
aratio1 f reagents, and performing chemical tests. It 
should not be used for the preparation of official galenicals, 
such as tinctures, which are administered internally, and in 
whic olvent. re s. It boiling point is 828° C 

h f EtOH is 78-4. Ipsoropyl alcohol dissolves acetami- 
lid bet salicylic acids; phenazone; sodium 
enzoa un K eucalyptol; guaiacol; glycerin 

B-napht d ll With a small volume of isopropyl 
Icohol P ! | gives a clear mixture colloidal 
aspect, which separates on adding more solvent and setting 
aside. Chlorolorm ght petroleum give a cloudy mix- 


ture with small volumes of isopropyl alcohol, becoming clear 
n adding more the latter. It dissolves olive oil and liquid 


paraffin when it is pure (99 per cent. of C,H;OH). In most 
instances its solvent action approximates closely to that of 
EtOH, so that it may be used to prepare solutions for many 
official tests. Alcoholic N/KOH and N NaOH may be 
prepared with C,H,OH, 99 per cent., as the solvent, and 


used for acidimetry saponification tests in the same manner 
as the official reagents. The standard solutions thus prepared 
do not become colored on keeping. C,;HsOH may be used 
instead of EtOH 70 per cent., to detect rhapontic rhubarb 
in the official drug. Five Gms. of powdered rhubarb is 
digested for 15 minutes with 20 C.c. of C;H,OH on the 
boiling water-bath in a flask fitted with a reflux condenser. 


then transferred to a filter and, 
20 C.c. of the solvent. 


evaporated in a tared capsule to 


The contents of 
after drain extracted with another 
The 


3-4 Gms. The warm residu 


bulked Itrate 1s 


is introduced into a thick walled 


test-tube, and when cool treated with 5 Gms. of Et.O. The 
tube is firmly corked, the contents well shaken, and _ set 
aside. If rhapontic rhubarb is present acicular crystals of 
rhaponticin will form in the course of a few days. In this 


test better crystals of rhaponticin are obtained when the 
solvent is C,H,OH than when EtOH 70 per cent. is used. 


J. Pharm. Belge 


College of Pharmacy Meeting 
The regular quarterly meeting of the College of Pharmacy 
of Columbia University was held in the college, January 17. 
The general status of education in the state of New York 
Dr. James Sullivan, As- 
sistant Commissioner for Higher and Professional Educa- 
tion of the state. 


was discussed in an address by 


The regular business meeting consisted of the appointment 
of a nominating committee to draw up a ballot which will 
be voted on at the March meeting of the college 


How to Get a Coon Coat 





G rth woods Prepare a big dinner Invite 
all the raccoons in north woods. Secure a member of the 
Miami Chamber of Commerce to. make an after-dinner 
speed ( will realize that they are wasting their time 

he w d Will to g to Florida Will borrow 

money and leave skins as security as they won’t need them 

rida anyway. Coons will go broke in Florida. Won't 

be able to redeem skins. Use some of the skins for your 

coon coat. Sell others at big profit. Make big money and 
get coon coat also.—Carnecte Puppet 
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Coming Conventions 
American Manufacturers of Toilet Articles, Atlantic City, 
May 7, 8 and 9. 
Extract Manufacturers’ 


Buffalo, N. Y., June. 
\sseciation, 


Flavoring Association of the 
United States, 
National 
jamin Franklin Hotel, Cleveland, Ohio, February 6, 7, 8. ; 
American Master Hairdressers’ Association, Waldorf- 
Astoria Hotel, New York, March 12, 13 and 14 
Mayflower Hotel, 


3 ' 


Machinery 


ry 


Hairdressers’ Fashion Show, Ben 


Glass Container Association, Wash- 
ington, D. C., February 2 and 


National 
and Supplies 
tion and National 


Association, the Canning 
Association, National Food Brokers’ Associa- 

Wholesale Association, National ? 
Retail National 


in Chicago in 


Canners’ 


Grocers’ 


Association of Grocers and Chain Store 
the 
Hotel 


\ssociation, Waldorf 


Grocers’ Association will meet week of 
January 23. The Canners will be at Stevens 
National Paper 
Hotel, New York City, May 
Western National 


\ssociation, Corondo Hotel, St 


Box Manufacturers’ 
9.96 


Manufacturers’ 


Louis, January 25-27 


Division, Paper Box 
I 


Chemistry Building Opened at New York University 
York 
3rd Dr 
Chemical 


The Nichols building for chemistry, New Univer- 
sity, was formally December William 
H. Nichols, the Allied Dye 


Corporation, a former president and now a director of the 


opened 
chairman of and 
General 
to the 


Chemical Co, presented the new $600,000 building 
Ellsworth 
University 
the 


Brown 
Mrs. 
tablet 
Alexander, president 
Dr. Arthur 
University; 
New 


chemistry 


and Chancellor Elmer 
behalf of the 
the donor, 
Dr 
the 


chemistry, 


University 
accepted it Council 
Nichols, 
after the 
of the 
B. Lamb, professor of 
Dr. Arthur E 
University; Dr 
and dean of the 


on 


wife of unveiled memorial 


invocation by George 
speakers 
Harvard 
chemistry, 


council. Among were 


Hill, professor of York 


James Kendall, professor of 
graduate school, New York University. 
A. C. S. Organic Symposium 

The organic symposium of the American Chemical Society 4 
An in- 
colloquia subjects in 

The attendance was large 

No sub- 


jects of particular interest to our industries were discussed. } 


was held at Columbus, Ohio, December 29 to 31. 
teresting program of 15 papers on 5 
charge of committees was given. 
and the papers were interesting and well received. 


Glass Container Men to Meet 
The Glass Container Association will meet at the May- 
The committee 
in charge has made elaborate plans for this meeting and it is 
Secre- 


flower Hotel, Washington, February 2 and 3. 


expected that a very interesting program will result. 
tary Hoover will address the delegates, and among the other \ 
speakers will be Lieutenant Governor F. Harold Van Orman 
of Indiana and Dr. K. F. Meyer of the Hooper Foundation, 


Ur versifv ofr ¢ life rnia, an expert on food packing 
Paper Box Men to Meet 
Che Western Division of the National Paper Box Manu- 
acturers Association will hold its regular convention 
St. Louis, January 25 to 27, 1928. The tentative pr 


ram for the meeting, which will include many unusua 
features has been prepared. Headquarters will be at the 
Coronado Hotel. The National Association wil! hold its 


New York in Mav 


innual convention in 
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JANUARY 1928 


Essential Oils 
The market has been somewhat less active during the 
month under review than was anticipated by 
industry It is usually a dull period from the middle of 


December until the middle of January, but this year it has 


been somewhat more inactive than is usual There has 
not been much recovery as yet and while the trade is still 
optimistic regarding the prospects for betterment during 
the next few weeks, the general position of the market 
cannot be said to encourage such a view 

The tendency to purchase small quantities at a time and 


ike on goods more frequently is still the rule Naturally 








buyer pays somewhat higher prices when he buys in this 
fashion but the difference is not enough to make up for 
the additional expense of handling a large number of smali 
orders and as a result the net prolits of the dealers have 
been hardly up to the usual levels This is a tendency 
which seems likely to continue and possibly to grow, rather 
than to diminish in intensity. If it is to become the gen 
erally accepted method of doing business on the part of the 
consumers, there is little doubt that a complete readjust 
ment of the price structure is in order 

During the month but few features of special interest 
have come to light in the market. There have been a few 
articles in which demand has displayed a more or less 
serious temporary spot shortage. These items have ad- 
vanced quite sharply. Others are doubtless in the same 
position as regards supplies available in the New York 
market, but failure of the demand to improve has prevented 
rises in many of them. 

Floral products have been in very quiet demand and in 
a few directions some tendency to shade prices slightly 
has been noted. This has not been general for stocks 
are not heavy and sellers look for a considerable improve- 
ment within the next few weeks. 

The citrus oils have all strengthened materially. To 
some extent speculative firmness in the primary markets 


has been to blame for the rise in quotations. More impor- 


tant, however, has been the fact that lack of demand 


during the last few months has failed to furnish anv in 


centive for dealers to import and stock goods Then wh 

demand finally did arise, there were insufficient parcels 

practically all of these « ils to be had in the ] ‘al market 
a prices rose The advance seems to b 11 





dealers ind exporters it [tal may be ble to 
perpetuate it. Lemon and West Indian orange have led 
In this movement 

Seed and spice oils have been featured by the acute 
scarcity and very sharp rise in coriander and the ex- 
tremely low price of clove, which has been selling at the 


levels in vears It is unlikely that the former 
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ndition will be corrected during the present season or 








il new crop seed comes through. There is a general 
belief, however, that clove oil at present levels is a very 
good and f s reas levels are anticipated 

unt of stocking up tactics of some of the large 





The domestic group is still featured by the lack of 


supplies of wormwood. This item is very high and will 
ot be any lower this season unless unforeseen events change 
the +; > ~} . “tor £ the rl + TI . } } ay 

ne entire charact¢ Oo! née market lere has een a 
slightly ‘irmer tone in evidence in peppermint, but whether 


prices will hold at the recently advanced levels is a ques- 
tion. Spearmint has been steady, while wormseed has been 
unsettled and weak and is still in that position. 

Che general list of miscellaneous oils has been troubled 


by lack of inquiry. here have been relatively few changes 





price, but there are reports of shading through brokers 
ind second hands \ resumption in trading, however, 
which is anticipated for February and March, may well 
change the entire course of the market from one of easiness 
to one of considerable strength on account of the prevailing 
condition of supplies. 


Synthetics and Aromatic Chemicals 

Most of the items on the list have been steady during 
the entire period under review. Changes have been very 
few and on the whole, relatively unimportant. Immediately 
before the first of the vear, there seemed to be a tendency 
in one or two quarters to shade prices, but this was rapidly 
overcome when it was seen that these tactics were not 
likely to result in any increase in the demand. 

The inquiry, throughout the month has been slow. There 
is as yet little sign of any marked improvement, although 
talk among the producers and the importers as well is more 
ptimistic than it was last month. February is expected to 
bring a resumption in the inquiry from the consumers and 
hence firmer quotations 


There has again been some resale shading in the vanillin 





market where large quantities hz been concerned. De- 
d is said to be light and raw material is cheap 
ugh to bring some pressure upon the manufacturers and 
lers ( 1 i l nsteady, especiall in 


¢ r +r NOt 
S quote 


e quarters, althoug! 








Tr) sully 

ve be made in the market 
Ss ily I i Ving ‘ 
( iW iterial Geraniol is steadier and 
1 t t 1 St ( » | - = 18 said te t 
been closed in 

\rtificial musks are still more or less unsettled and some 

| the sellers are willing to shade prices when business 
Continued on Page 682) 





680 


AMERICAN 


PRICES IN THE NEW 


PERFU MER 


& EssENTIAL OIL 


REVIEW 


YORK MARKET 


JANUARY, 1928 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 


Almond Bitter, per lb. .. $3.10@ 
Ss: & 3.30@ 
Sweet True ......... 82'Y4.a 
Apricot, kernel ..... 52@a 

Amber, crude 45(@ 
rectified 65(a 

Ambrette, oz 50.00 

Ampyris balsamifera 2.50(a 

Angelica Root 22.00 
seed ; 37.00 

Anise, tech 62'e(a 
Lead fre 2, l Ss. P 4a 

Aspic (spike) Spanish 1.25 
French 1.50 

Bay, Porto Rico . 2.10@ 
West Indies 2.10(a 

Balsam Tolu 7.00 

Balsam Peru ; 8.00 

Basil . . 38.00 

Bergamot, 35-36 per cent 6.00@ 

Birch, sweet N. ( 1.90 
Penn. and Conn. 3.00@ 

Birchtar, crude .l4q@a 

Birchtar, rectified 50” 

Bois de Rose, Femelle 2.20fa 

Cade, | Ss. P 30a 

Cajeput, Native 90(a 

Calamus 3.75(a 

Camphor, “white” l5(a 
sassatrass) 19a 

Cananga, Java native 3.75(a 
rectified 4.401 

Caraway Seed, rectified 1.85(a 

Cardamon, Ceylon : 35.00(a 

Cascarilla 64.00 

Cassia, 8085 per cent 1.80 
rectified, U. S. P 2.00 

Cedar Leat 1.10 

Cedar W ood 35a 

Cedrat 4.00 

Celery S.00fd 

Chamomile oz.) 3.50(a 

Cherry laurel 12.00 

Cinnamon, Ceylot 12.001 

Cinnamon leat 1.75 

Citroneila, Ceylo1 37(a 
Java 47 a 

Cloves, Bourbon 2.10 
Zanzibar 1.40” 

Cognac 22.001 

Copaiba 1.00 

Coriander 12.00 

Croton 1.10 

Cubebs 3.80 

Cumin 7.50(a 

Curacao peels 5.25(a 

Curcuma . 3.00 

Cypress 5.15” 

Dillseed 4.50(a 

Elemi 1.65(a 

Erigeron 2.60(a 

Estr agon 39. 00a 

Eucalyptus, Aus. “U.S.P.” .62%2@ 

Fennel, Sweet 85a 

Galbanum 26.00(a 

Galangal 25.00 

Geranium, Rose, Algerian 3.30 


Bourbo 3 30 
Spanisl 16.00 
lurk Palma ros 3.00 
Ginger 5.251 
Gingergrass 300M 
Cuaiac \\ 3.50% 
Her 1.10@ 


$3.30 
3.65 
85 
.60 


90 


3.00 
28.00 
42.00 

65 


68 


45.00 
7.00 
2.15 


4.00 


4.60 


37.00 
70.00 
2.00 
) () 


1.50 


40 


5.00 


15.00 


2.00 


ce? 


1.60 


ww tu 


on 


tv 


OO 


6.50 
0/ 


90 


6.00 


4.00 


Hops, OZ. 





16.00@ 


Horsemint 4.25@ 
Hyssop 24.00 
Juniper Berries, rectitied. 3.00@ 
Juniper Wood 60a .62 
EE 0 's:3 Fw eao « 5.00(a 
Lavender, English 32.00.a 
US. SA 3.50@ 5.00 
REN. cokes Shane awit 55@ 
Lemon, Italian 280(a 3.00 
MA 5:5 Wak bs Sas ORR 2.70(a 
Lemongrass 1.05(a 
rectified See re 1.45(a 
Limes, distilled 7.00@ 7.50 
expressed 10.00<a 11.00 
Linaloe 2.25(a 2.40 
Lovage ceeds 16.00 
Mace, distilled 1.90” 
Mandarin 9. 50(a 
Marjoram 6.25 
Melissa 5.00“ 
Mirbane ; 15a 
Mustard, genuine 10.00) 12.00 
artiticial 2.20fa oan 
Myrrh 12.501 
Myrtle , Rt 4.001 
Neroli, Bigarade, pure 140.00@ 175.00 
Petale, extra 165.00 200.00 
Niaouli 2.501 
Nutmeg 1.90(a 
Olibanum 6.50 
Orange, bitter 3.15 3.30 
sweet, W. Indian . 3.10 = 3.20 
Italian 3.20% = 3.40 
Calif. exp 3.152 Nom 
dist 2.50 
Origanum, imitation 35a 
Orris Root, concrete, do 
mestic (oz.) 4.00 4.50 
foreign (oz.) 5.00@ 5.50 
Orris Root, absolute (0z.) 55.00 70.00 
Orris liquid 18.00 
Parsley 7.00(a 
Patchouli 900d 10.00 
Pennyroyal, American 2.55(a 
French 1.70% 
Pepper, black 6.904 
Peppermint, natural 3.50a 3.65 
redistilled 3.65(a 3.75 
Petitgrain, So. Amer 1.85(a 
French 15.00% 
Pimento 3.35(a 3.50 
Pine cones 3.75(a 
Pine needle, Siberia 85a 95 
Pinus Sylvestris 2.00 
Pumilionis 2.75 
Rhodium, imitatior 2.25@ 5.00 
Rose, Bulgaria oz.) 10.50% 22.00 
Rosemary, rencl 65 
Spanish 45 
Rue 3.00% 
Sage 3.00 
Sage, Clary 40.00 
Sandalwood, East India 7.75(a 
Sassafras, natural 1.00@ 1.25 
artiticial 30@ 1.10 
Savin, French 2.25(a 
Snake Root 13.50 
Spearmint 5.00 
Sprucc 1.10 
Styvrax 12.00% 
Tans 5.00 
Phu 135 = 1.60 
Then t 1.00@ 1.20 
Whit 1.10 1.35 





IN 55. siaedeecaty 11.00 
NE rer eT 3.75@a 7.00 
Vetivert, Bourbon ...... 6.50a 8.00 
cya cok eso 22.00 
Ast TGA .isnccciccs 30.00 
WeeNe, BEOVE face cnasice 1.75” 
Wintergreen, Southern 4.50 
Penn. and Conn. ..... 8.50a@ 9.50 
WHORMIOOEE © ook k bie seco’ 3.10@ 3.25 
Wormwood ........cccec 12.504 13.04 
Ylang-Ylang, Manila 26.00 32.00 
POR vc ek orc oxn 10.50 12.00 
TERPENELESS OILS 
NE ee ii ala Sete galanin ie 6.00 
BEPAAMOt oi. c cence 18.00@ 20.00 
5 ah ee eke 3.00 
Geranium 9.25(a 
OMMMOE 56s s6ntcaloreiekcas 14.504 
IIE iis aos ee tdsee 14.00 20.00 
NE IER os awn aedey 65.00 
Orange, sweet 95.00 110.00 
DUNE os cuad kone Veen 100.00 
PP ORIUP IEE «sesh a0 0-0:6.8: 6.004 
Rosemary 1.75 
a@e, LAAT 6 cine 90.00 
Vetivert, Java ..... 35.00 
Ylang-Ylang ...... 22.00 35.00 
OLEO-RESINS 
BENSON. <.aiissccsctioces. 2ZSO0@ SO 
Capsicum, U. S. P. VIII. 5.00 
ee. VE. xasas 5.00 
Ginger, U.S.P. VIII 4.60 
SIOONONC 6 iv sdicsdin's 3.01 
Cubeb it tk ore 4.25 
Malefern a ‘ 2.65(a 
Oak Moss had . 15.00@ 15.5 
Olibanum ee ote See 
Orris 6.004 15.00 
Patchouli 18.00 
Pepper, Black 4.50% 
Sandalwood 16.60% 
Vanilla 8.50 15.00 
DERIVATIVES AND CHEMICALS 
Acetaldehyde 50% 2.004 
Acetophenone 3.00% 4.00 
Acetyl Iso-eugenol 9 OOfa 
Aldehyde C 8 40.00(a 
Cc 9 50.00“ 
oe Ohta ones 30.00% 
| 35.00 
( 12 45.00 
| Seer eae 35.00 
( ee 25.00/a¢ 40.00 
\myl Acetate L.00@ 
Amyl Butyrate 1.80 
Amyl Cinnamate 2.50(a 
\myl Formate . 1.70@ 2.09 
Amyl Phenyl Acet 5.00(a 
Amyl Salicylate, dom 1.45 
foreign Ag 1.65 
Amyl Valerate 3.00@ 3.50 
Anethol en: 1.40 
Anisic Aldehyde, dom 3.40 
foreign ; 3.75(a 
Benzaldehyde, U. S. P a 
FF. 1 
Benzylidenacetone 4.25 
Benzophenone 
Benzyl Acetate, dom P 
foreign 1.45 





~—_—_— 


ee 





7.00 
8.00 


2().00 


20.00 


10.00 


35.00 


on 
on 


~__——- 


40,00 


00 


mn 
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Alcohol 
Benzoate 
Benzyl Butyrate 
Jenzvl Cinnamate 
Benzyl Formate 
eugenol 
Benzyl Propionate 
Benzyl Succinate 


Benzyl 
Benz v1 
l 


senzyl Iso 


\cetate 
vrol 








Citronellol, don 

re 1 . oe 
Cit vl \cetate 
Coumarin, dom 

reion 
( ( \ldel ck 


Decyl Alcohol 

Dic Iphthalate 

me Iphthalate 
inl Imethane 


tt et Pd 








ormate 


Heliotropin, dom 


i 


Hydr xvi itre nellal 


Ind 1, ¢ P (oz 


Isc bornyl \cetat 

Iso-butyl Benzoate 

Isc butyl Salicylate 
I 


so-eugenol, dom 





Linalool .. 
Linaly] Acetate 90% 
Linalyl Benzoate 
Methyl Acetophenone 
Methyl Anthranilat 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbon 
Methyl Iso eugenol 
Methyl Octine Carb 
Methyl Paracre sol 
Methyl Phenylacetate, 
Art, Honey, Aroma 
Met iy] Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin . 
Nonyl Acetate 
Nonyl Alcohol 
Octyl \cetate 
Octyl Alcohol 
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30.004 


3.75(a 
9.00 
>=. 


Sl 
S.4 DUE 


100M 


SU 
4.25 
3.25 
3.90% 
2.70 
£49 
3.40 
4.25 


6.75a 
8 
2.60% 
1.50% 
48 00% 
40 00 
32.004 


32.00% 


1.60 
1.50 
6.25 


9.50 


500 
3.5 


$.50 


3.00 


OO 
50 
8.00 


9.59 


“I 
aA 


52.09 


ESSENTIAL OIL 





Paracresol Methyl Ether 7.00 8.0 
Paracresol Acetate 5.75fa 
Phenvlacetaldehyde 50‘ 6.00(a 8.00 
imported 6.00(a 8.00 
100° 9.50 10.54 
Phenylacetic Aci 3.40a@ 4.0 
Phenyl 1 Acetate 10.0000 15.0 
Phenvl 1 But te 16.00 20.00 
Phe le 1 Forn 18.006 
Phenyl 1 Proy ‘ 18.00 
Phenvlethyvl] Val 20.004 
Pl 1 Ale 1755 
nporte 25 
Phenylpropyl Al l () 
Phe Iproy \ lak 2 
he ] n () 17. 
] ( 17 ( 
Satenl | 
5 A oe ( 1 
st ] \ ta (}f 
S Alcol ( 
pine C. P 
Tert ] 
ery \ee ‘ 1.10 2 
| met 
\ ill 7&0 R15 
\ | \ly 750 10. 
Be 7 (4) R / 
} \ st} 17 
SUNDRIES 
1 1 ( ly ‘ 
: a 
\In Mea iT 
\ blacl Ni 
O sy ON NX 
| ] 1 ( 1 } Ss \ 5? 57 
P =() Se 
Balsar Pe 1.75 
| 1.20 
B dri sk G 18 00 25 00 
| Cas 4 s() ZAM 
( ! Sec ree 1.15 
e¢ t 1.50 
( store 12 00 15.0 
( precipitate 03 ( 
Cher laurel l 
Civet ( 1 3.25 
Guarana 251 
Gum Bet Sian 1.7 
QS 





Ka l ho a) 

Labdanun 8 OOM 

| olin hvdrous WM 20 
anhydrous 200 23 

Menthol Jap 4 35 5.35 
synthetic 3.250 4.00 

Musk, Cabs, pods Nominal 


ominal 


Tonquin, er (« 36.00% 

pods (« 25.00 
Olibanum, tears Ilda 30 

siftings RAZA 
Orange flowers 40M 1.00 
Orange flower water, gal. 1.50 
Orris Root, Florentine 14a 13 

powdered 13a 25 
Orris Root, Verona 09@ 10 

powdered 12 t 25 
Patchouli leaves 35a 00 
Peach Kernel mea! Sa 


1 5() a 
Nominal 
40 50 


Ja 4d 


Reseda flowers, powd 

Rhubarb Root, Shensi 
High Dried 
Powdered 
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Rice Stare 
Rose leaves, re 
1 
pale 
| a Wal Sal 
he s 
1M 
tvray 
‘ 
| 
‘ 
~ 
| \ 
tot \ 
D 
i 
\l s 
] \fex 
} 
| 
| S 
\r 
IN 
\n 
I 
( 
\f 
(jr 
I | 
\ 1 
| 
SO PLE RI] 
Ns ' 
( store 
( r 
( 
( 
B 
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heal \ 
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~ d 
a iX 
Tolu bal 


OIL SOLUBLE COLORS 


Alcannin 
Black 
. 
ue 
Brown 
Green 
Red 


Yellow 








1600 


I 
OUa 
12.00 
12.00 
8.50 
6.00 
10.50¢a 
> oe 


5 


3.50 


11.00 


4.75(a 
4 50 
475 








16.00@ 
20.00 





3.254 
4.00 
3.25 


00a 
50% 
OOM 


cn 


mw 


50 
OOfa 
00a 
00M 


mut 


4 (i 


3.00 
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Synthetics and Aromatic Chemicals 
(Continued from Page 679) 
comes through There have been few instances of actual 


reductions during the month, possibly because inquiries have 


not bee i iracter which would lead shading. Poorer 
nquiry is viol é l g ces hold up 
Methyl lat is also ‘ ] ‘ cou rt lac 
Vanilla Beans 
rite B Ss <« 
Ww Dp S be \ ll 
leap x \ i ad ¢ ve } 
quality, b 1 Ss < 1 5 5 
likely l l r 1 
sized S s s r rKkets 
Mexi i ils r Ss ¢ son 
ha litt ( | Se I \ 
for a much firmer market in Mexicans, regardless of what 
apm ( eS This sé is 
sibility, within certai s 
The demand is eK very Cay locally a Q 
Ww p es 1 ent la ir numDbDe f co = 
quiries and some business in futures has been and is bei or 
done. For the spot jobbing trade, inquiry has been poor 
It is not expected to gain much during the next few weeks 
On the whole, the situation is hardl i favorable ¢ 
from the standpoint of the sellers and an early impr 


ment seems more or less unlikely 


Be 
Sundries 

\s indicated in our former review, the price of menthol 

has advanced and the advance does not seem to be over 


as yet. Holders here have moved their prices up rather 


u 


sharply, but have not kept pace with the rapid gain in 
the Japanese levels. It is anticipated by those in closest 


touch with the situation that prices will be considerably 
higher before they are any lower on this article The re- 


mainder of the list has been quiet and generally 


111C ange 
Business has been slow and on the whole there has hee 
nd 1 rices ft some exte 
Eucalyptus Oil Pool in Australia 
ictoria calyptus distillers recently approached the 
\ + ’ T + } sure } 
mister r for s th a view t arriving at better 
thods r the marketing « f eucalyptus oil, acc ding to 
ude Commi ner E. G. Pauly, Melbourne. The main 


ggestions made for placing the industry on a better foot- 
z were Constitution ot a compulsory pool, greater 
security of tenure of areas from which eucalyptus leaves 
ire obtained, and appointment of a representative in London 
to endeavor to regulate the market 

I'he Minister for Forests has promised to give the matter 


serious consideration. It is thought that, to make such a 
pool effective, it would have to include more than one Aus- 
tralian State. Victoria and Tasmania.are the two largest 
eucalyptus-producing States. Their chief markets are Great 
Britain and the United States 

Simple Recipe 
“Do you know how to make a peach cordial?” 


“Sure; send her some candy.”"—Ohio State Sun Dial. 


EssENTIAL OrL REVIEW 


January, 1928 


Castorum Auctioned in London 


The annual castoreum sale of the Hudson’s Bay (C 


was held in December, when 1,004 Ib. was offered, against 


vere noticeably damp, due, 





that on account of the late arrival 








the castoreum this eason, o time had been allowed 
ial drying perio¢ Practically the whole 
er ( bu S ind competition tf 
s iS eC ticipated. The only pa 
Oug ] wel rsts, but severa lot were sold 
sa d lb | id from the 
rade was negligible, while Germany and France were tl 
ncipal buyers. A fair amount was also bought by dealers 
vhos STOCKS dur ng recen months have been dep! ted 
ces were unchanged for firsts; seconds were sold up t 
46s. per lb., the highest last year bei 40s.; thirds re 
up to 34s., against 33s. last year; pickings up to 26s., agains 
5 st r. In view of the fact that during the past fev 
‘ mos f the second-hand lots have been cleared 
t is tully cxpected that values will be maintained, as 
ther suppl are expected for another year. 





Of the Oregon castoreum, 762 lb. was catalogued, against 
668 lb. last year, the quality of which was about equal to 
at of last year and fairly dry. A few lots only were 


sold, the bulk being withdrawn on account of the higher 


limits wanted by the shippers. Seconds sold at 35s., thirds 


25s., pickings 17s, to 18s. per Ib 


Record Spanish Olive Oil Crop 

Production of olive oil in Spain for the 1927-28 season is 
expected to reach 1,205 million pounds, according to Consul 
Henry at Barcelona. Should this estimate be borne out by 
later conditions the crop would be the largest of which 
there is any record for that country. Normal production ot 
il in Spain, the world’s largest producer of olive oil, ‘s 
ibout 660 million pounds, but production last year was 
below the normal. being only 507 million pounds. 

The olive crop is also a record one and is officially esti 


million pounds. 


Synthetic Menthol in Germany 
William T. Daugherty, 
Berlin, reports that according to the Deutsche Bergz 


\merican trade commissioner at 


mg, Essen, Schimmel & Co., in Leipzig-Miltitz, has brougl 





tic menthol on the market. The product is represented 
as having both the appearance and the odor of natura 


menthol, and exhaustive physiological experiments in Leipzig 





ire said to have proved that it is more effective than th 
natural product The price of menthol has accordingly 
fallen, the report savs Details t the process are lacki 





Minor Essential Oils 

There are several essential oils which are used by European 
perfumers in limited quantities and also to a very minor 
extent by American manufacturers. Inasmuch as the market 
for these oils is very limited, our price list has not carried 
regular market prices for them. It is probable, however, that 
manufacturing perfumers might care to look into these prod- 
ucts, among which are oil petitgrain, mandarinier ; oil petit- 


grain, citronier ; and oil verbena, Spanish 


1,830 Ib. in 1926 and 1,488 lb. in 1925. The quality of 


the consignment was fairly good, on the whole, but several 
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Soap & 


Tndusteu Soction 


CONDUCTED BY Or. E.G. THOMSSEN 








a4 
lasao Nonaka 

2 \ na the change t color Ol! e indicator 

] } ] tite ++ ' “oOrrt ; 

varies according to the solvent used. The titration 1s carried 


it to conform to the different solvents in which the chang 
color of the indicator varies [The change of color of 
the indicator in a solution in water was now used on an 
tao} : 


alcoholic solution, which caused the error in number 





established. ‘The actions of the alcohol and of the soap on 
the change of color of phenolphthalein are examined 


in the “Alcohol Method” for determining the free alkali in 
the soap. The amount of alkali is determined at the critical 
point, which permits the recognition of a difference in the 

lor as compared with that of a neutral solution. The error, 
which is to be charged against the alcohol, according to ob 


4x 10— 


alcohol content about 90 per cent. The higher the tempera- 


servations amounts to about 2 ‘N in case of an 
ture, the less is the error. This error may depend upon the 
readings of the dissociation constants of the indicator and the 
degrees of ionization of the electrolyte by the aclcohol. The 
action of the soap in the alcoholic solution is greater than 
the alcohol error, which is to be explained by the adsorption 
t alkali in the soap micelle. This error also lies in the 
neighborhood of 10—‘N. 

ip also dilutes the alcohol, which contributes to the error. 


Besides, the water content of the 


The amount determined by the alcohol method of the free 
alkali is extremely unreliable in case of less than a decimal 
raction 

\ similar error may also be observed in case of the 
eutralization number of fatty acids and the saponification 
number of fats. 


New Rosin Standard Adopted 


yc) . “din h tal ] 
\griculture Jardine has established a new 


standard, effective April 1, 1928, for rosin redder in color 


Secretary ol 


than is covered by previous standards he new grade 
is “FF Rosin” and applies to rosin which because of the 


ther United 
States Standards. The standard for IF rosin is the type 


redder color can not be graded under 





which has been prepared by the Secretary and designated 
“FF.” The grade of the rosin shall also be determined by 
lesignating it as “gum rosin” or “wood rosin,” as the case 
may be 


Features in Other Sections 
Readers @f the Soap Section will find much of value to 
them in the Trave Notes, Patents and Trade Marks, 
Washington Correspondence and other sections of this 
magazine. The advertising pages also contain much useful 
information for the soap manufacturer 


ee. 


reerreece 
Crerrrr 





Concerning Liquid Soaps* 
hy H. Pomeranz. 


of a good formula for pro- 
lucing liquid hair soap, mild in action. It must be quite 
clear, must lather ver vell and must be economical in use, 
must take perfume and color as desired.” 

Thus reads a request in this publication. By the time 
when these lines are printed, there will probably have ap- 
peared several formule in answer thereof, some of which 
Doubtless the 


will be more satisfactory and others less so. 
1 resent stage has grown from its crude 


ustry at its 
empirical condition into a scientifically developed technique, 
in which each operation finds a more or less scientifically 
established explanation. My problem at this point is not 





to g into the hands of the reader a formula for preparing 
i liq soap, nor to engage in a critical discussion of the 


known formule, but to give an explanation of what consti 
tutes a good liquid soap from the standpoint of chemistry 
and physics 

These 


sentences every student of chemistry finds in the short text- 


“Sodium soaps are solid. Potash soaps are fluid.” 
100k by Bernthsen. This property of soap is explained 
simply by the fact that the potash salts of the fatty acids 
are more easily soluble in water than the sodium salts, and 
since every soap in use contains a certain amount of water, 
this water content suffices to keep the potash soaps in a 
Hence it follows that soft 
soaps and liquid soaps are as a rule potash soaps. It is 


more or less liquid condition 


clear that the water s ity depends in the highest degree 





1; tal 1..1 


Stearine soaps are more difficultly soluble in water thar 





lein soaps; the latter again are more difficultly soluble than 
castor oi! soaps. Soaps of the oxy-fatty acids are very 
easily soluble 1 at ind cannot be s out at all | 

electrolytes. But now the solution of soaps in water is 
iccompanied by quite a series of subsidiary reactions which 
recently formed the subject of comprehensive and funda- 


mental investigations by Friedrich Kraft. I understand by 
this the hydrolysis, i.c., the splitting of the soap by water 
into more acid fatty acid salts and free alkali. The former 
are always more difficultly soluble in water than the corre- 
sponding neutral salts, which is the cause of the turbidity 
of soap solutions, which, according to circumstances, ap 
pears sometimes in the form of the separation of crystals, 
sometimes in the form of an opal fluid which can be filtered 
out. These separations are intimately related to the condi- 
tion of aggregation of the fatty acids which constitute the 
The higher the melting point of the 
acids, the higher is the temperature at which the turbidity 
of the soap appears. Not less significant are the concen- 


foundation of soap. 


“From Seifens.-Ztzg., Vol. 54, No. 27, 1927 
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colloidal, while diluted solutions 


crystalline 

















aker would need to 
sulfuric acid 


consideration 
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ways reverts to castor oil and Turkey red oil and othe 


oils of the textile and leather industries. Of a regular 


preparation of soap from sulfonated oils not much has 





said so far, and yet such a working method would . 
propriate for the preparation of liquid soaps. Sulf 
in this case would have for its only purpose to make solubk 
tt icids soluble in water ind thereby render S S 
learly capable « eing mixed every proport 
vate \] - sulf leic acid is ust a 
I this wit eher c1ids ke iV Turkey red S - 
1 vould le ¢ t renacer quite s T 
f al | cer d water r restric 
| lantities \ I e trom sult e S 
Sos wild 4 mite elena 
| er vel nd also he 
I ( t i a 4 » 
( d color p 
S ‘ ‘ ] ew] s trom whi ues 
i" Id scusse The know n 
- S the dD S ( 
ret p the same < 
d Vy col s reac o tne ¢ n 
the best n ¢ 
Deflocculating and Frothing Powers of Soaps 
R. M. ( : il and it Industries 4, 210-4 (1927 
| T t t 1 ( a ( t 4 relat n be ~ 
1 ( ( t tiie essent features ¢ { ¢ 
i ini¢ lrothing ests were combined Vit the 
I la te ( modification « the s 
S est follows: tubes of soap solution were pre e 
charged with ca black and agitated in the constant ten 
perature bath « ict] iS ll the carbon black test KC pt 
that é il agitation was continued for only 30 n s 
Next, ea e was removed, shaken for 5 seconds 
turned t the « rier the | ith, left at rest for 2m tes 
in het bse a r the presence of 4 ¢cres t 
froth Final contents of all the tubes ( fil 
through pay s standardized t pass 10 cx 1.) trom 2( 
within 14-18 seconds. The filtrates were colorimetricall 
compared with the Co-Ni-Cu standard to determine thei 
“color ratios n the manner described for the carbon black 
test. By e color ratio of a filtrate is meant the 1 f 
the color ot lution of that filtrate (7 « ma 
lume f 100 cc. compared with the color of the me 
Co-Ni-Cu standard. It appears that frothing and de 
culation are concomitant and that both are due to a simil 
me¢ ism. But the parallelism between the two is so poor 
it no test for frothing power, whether utilizing the froth 
a qualitative or quantitative way, deserves mu confi- 
dence as an indication of detlocculating power mical 
i ‘ ra ‘ 


Jamaican Soap Industry Protected 


At the closing sitting of the Session the Jamaica Legis- 





lature adopted a protective tari designed to encourage 
minor industries, including soap, edible oil, et n the 

. ee teste 
course of the debate the Governor, Sir Regi ald Stu ’ 


out- 


stated that the colony was over-populated, and that th 
he devel 





lets for employment are now closed. Unless t 
ment of the country kept pace with the increase of popula 


tion, conditions would, he said, became serious 


























928 
ther 
ar 
be 
nh 
the 
e( 
Xcel 
} 

( ( 
lack 
me 
san 

j 
noor 
n 

( n 
, 

Mu 


Co 


JANUARY, 1928 \MERICAN PERFUMER 





& EssENTIAL OIL 


Testing the Keeping Quality of Soaps” 





“~ 
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Method for Quickly Ascertaining Effects of Storage 
as IVorked Out in Laboratory of Stereol 
by Dr. F. Wittka 





N a former communication’ it was pointed out that 
traces f salts of the heavy metals Vy ¢ italysis isten to 
extraordinary extent the dis at ind rancidity 

It is possible to make use of this propert i the 

f copper, for making a quick test of the 

ity of soaps in light and in storage \ series of 

for a considerable time resulted in a com 

plete agreement of the slow natural process of the rancidity 


of soaps with the process hastened by catalytic influences and 
by illumination with the quartz lamp 

Soaps which after treatment with copper salts turn ellow 
rapidly under illumination with the quartz lamp behaved in 
the same way during normal storage in diffused day 


j 


soaps which under ordinary circumstances proved themselves 


vood and of good keeping quality showed like tendency under 
the quartz lamp 
[The execution of the test is very simple. [Freshly cut sur- 


faces of the soap pieces to be tested are moistened with a 





water solution of copper acetate and are exposed to the light 
I 


of a quartz lamp, to sunlight, or to diffused daylight. The 
strensth of the solution is best made n/30, that is 3e¢ of 
Cu (C. H; O.).H.O to the liter; solutions more strongly 


concentrated yield more rapid visible results. However, in 
the comparison of light colored soaps which had turned slight 
ly yellow the strong natural color of the copper soaps formed 
is confusing. After six hours of illumination by the quartz 
lamp, after a longer illumination in sunlight or in diffused 
daylight, differences in the keeping quality of even slightly 
sellowing soaps are already distinctly visible. It is self 
evident that for purposes of comparison of the samples it is 
necessary to expose to the light control pieces which had not 
been treated, and to keep other pieces in darkness. 

In a sertes of tests the following changes in the coloration 
of the soap pieces resulted 

Duration of the illumination with the quartz lamp 16 


urs 


Base soap I.... Yellowish white Sx 

Base soap I with 2% resin. . Yellowish Distinctly brown-vyellow 

Base soap [I .. Slightly Yellow Brown-yellow 

Base soap II with 2% resin. Yellow Yellow-Browr 

Base soap II with 2% resin 

_and 2% of waterglass..Slightly Yellow Brown yellow 

Textile soap, free from 

Grained soap with 15% 
resin 


Textile soap, II quality = 


mewhat_ reddish 


Deep yellow Light brown 
Deep yellow Brown 
Brown Deep brow: 

For the purpose of control soap pieces treated and not 
treated were stored in the dark, and other like samples were 
excluded from the air. In the same time-period the pieces 
stored in the dark had scarcely changed their appearance ; 
but after very long storage (6 weeks) distinct differences 
between the pieces treated and those not treated were 
observable. The samples excluded from the air hardly 


"From Seifens 
“Setfens, 


Zta., Vol. 54, No. 42 
tg. 1927, No. 39, p. 740, 


(1927) 














¢ y eir col Ss alt I tns I storag iD e all » 
ere es were servable etwec pieces treated a d pieces 
t ted In this case made hardly iny ditference 
wheth 1eS¢ samples were stored 1 e dark or were ex- 
pose to diffused s nlight 
he series of tests therefore contirms anew my 
CN ssed ewpol it the ndency of sOaps to 
is t e explaine xidizing action which may be elimi- 
nated in different ways, in the given case by salts of the 
heavy metals. The rapidity of oxidation, therefore also the 
rapidit f the tendency to become rancid, is dependent upon 
va s external circumstances. It is greatly hastened by 
catalysers and by light, is very strongly hastened by direct 
sunlight the presence 1 catalyser. Very good catalysers 


f soap examined, therefore, 
reveals interesting relations between the keeping capacity ot 


The soap prepared 





from the purest s, base soap I is least affected by light, 


made of the more 


keeps best in light; base soap II, 


mpure fats has a much diminished keeping quality; still less 


well does resin-free textile s« ip keep; the grained soap of 


commerce with 15/7 of resin and second quality of textile 


soap, as experience teaches, keep very poorly in storage. In 


other words the poorer t fats in addition, the less keeping 


quality has the soap 


as the part played by a pure fat addition 


Just as interest 





s the part played by resin. Resin, the addition of which 


even to the finest soaps has always been praised as advant- 


igeous, proves to be a very poor addition to soaps in which 


good keeping quality in storage is desired. Even small quanti- 
ties of the resin, say 2 per cent, may greatly lessen the 


quality of a soap measured by its capacity to keep in storage. 


he strong contrasts in the colors of base soap I and II 
before and after exposure to light, with and without resin, 
clearly show this. That then a normal grained soap with 15 
per cent of resin turns yellow rapidly is not much to be 
wondered at. The property assigned to resin as anti-cata- 
Ivser in the tendency to rancidity in soaps seems to fail in 
the presence of traces of salts of heavy metals. This result 
moreover agrees with observations that an addition of resin, 
advantageous in other respects, is not good for soaps which 
are expected to keep long unchanged 

In contrast with resin waterglass is a good negative cata- 
lvser; as the comparison of base soap II shows, it almost 
neutralizes the action of resin. As little as 2 per cent water- 
glass shows a good result: however at that I would not wish 
to recommend water glass as an addition to fine soaps. 

Parallel with the change of color there occurs in these 
unperfumed soaps a change in the odor. The strongly 
yellowing soaps after treatment with copper salts, even after 
very short exposure to light, show a distinctly rancid odor 
which soon cancels the agreeable fragrance of the fresh soap. 
For perfumed soaps a like result is to be expected, for, as the 






























































tests s W < so0a] Sa ( sequence OI OX dation 
Che metho t here also gives v s in a short 
time will e a ce als I on of fine 
SOaps 

It permits the testing of new perfume compositions trom 
natural or artificial perfumes with reference to their stability 
in soaps, as well as the testing in brief order of the keeping 
quality of new coloring substances for fine soaps. I hope 
to be able to give a report on this point 

Sumomiar Descrif n < met W permits the 
testing in a short time of grained and fine soaps for stability 
n light d storage from the examples given there re- 


sults a confirmation of the view point that oxidation plays an 





important part in the process of the rancidity of soaps. 
Furthermore interesting observations are made on the rela- 
tion between the capacity of soaps to keep in storage and 
their fat additior The results of the tests point to the 
importance of selecting the fats for making soaps that shall 
keep well. The untavorable influence of resin upon the keep 
ng qualit vaps is also especially pointed out For 
testing new soap additions, especially such as contain refus¢ 
fats, and for testing new colors and new processes of per 
¢ ] ] ‘ * 


lumin 





confirma 
expected the 
Chem. FE 
pared fron 
Twitchell pr 
importance 


of salts of 








The Lather Number of Soaps* 


by Yasota Kawakami 


From the General Section of an article by the author con 


cerning the lathering capacity of mixed sodium soaps we take 
the following statements 


“Since the power to lather is one of the most important 


factors for determining the value of soaps, a varied litera 


ture’ exists on this subject 

“In a preliminary investigation I established the fact that 
the lathering power of a mixed sodium soap is not found by 
adding that of its component parts, and does not show the 
maximum of the numbers of its compositions. Therefore 
it will be difficult 


simply on the basis of our knowledge of that of pure sodium 


to estimate the lathering power of soaps 


soap, and therefore the measuring of the lathing power of 


mixed soaps became very necessary 
“Heretofore the lathering power was ordinarily measured 
solution converted into lather. 


by the volume of the 


Volume of the solution changed to lather 
Lathering number —_ 
Volume of the solution « 100 


“Matsumoto emphasized the fact that this method led to 
mistakes, because in the first place soaps made of low grade 
fatty acids, like coconut soap, have good lathering qualities, 
although their lathering number is moderate and even lower 
from hardened oil which is 


the second place the 


than that of soap made con- 


sidered to make poor lather; and in 


Vol. 54, No. 41, 
1914, p. 347; 


(1927), 
Steffan, 


* From Seifens.-Ztg 


1Stiepel, Seifens.-Ztg, Seifens.-Ztg, 1915, 


1, 23, 68, 115; Leimdoerfer, Seifens.-Ztg. 1919, 273, 295, 317, 339; 
Tungkunz, Setfens.«<Ztg, 1925, 52; Weston, Soap Gazette 1920. 136; 
Dittrich, Z. d. Deut. Oelu. Fett-Ind., 1926, 401; Matsumoto J. Soc. 
Chem, Ind.. Japan, 1923, 338; Mikumo, same 1924, 626; Nonaka, 
same J. 478; Hirose, same 1926, 203, 565 
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thering power of tallow soap in warm solution is bett 
than in cold solution, which contradicts the lathering 1 
For this reas he adhered to his judgment to take the 


volume of the lather rather than the lathering number. On 


the other hand Krafft and Fischer showed that the solutions 


i soap made from the lower fatty acids rapidly approached 


he right degre f solution when the temperature rises, 
\ccordingly its lathering power at high temperature becomes 





the volume of the lather becomes large 





d does not agree with the reality, while the lathering num- 
er is smal d agrees well with the reality. In this cas 
ic lather s weal consists of large bubbles and does 

stale ip vel 

\ccordi is necessary, in measuring the lathering 
strength, to consider both the lathering number and _ the 
lather volume In my experiments I adopted the following 
methe ind by it obtained good results. 

l The lathering number is measured as prompt 
possible atter violent shaking of the soap solution, usu 
lasting a minut | lathering strength is divided into three 

act 

i giving lathe lathering number above x0 

) giving at erate lathe: lathering number 50 to &0 

riving | athe lathering number below 50 

2. In the case when soap from tallow and soap f1 

] ] ] 


thering number and 


her volume t low temperature he lathering 


remark- . 





} 1 


rate even when the lathering number 
that in five minutes after violent 
volume of the lather, 1. 


of lather 


100 is smaller than §.” 
lathering number 
Point of Solidification of Food Fats* 
The point of solidification of edible fats in the oleo in- 
dustry is the temperature by which is meant not so much 


a solidification as the 
still fluid 


determined in_ the 


crystallization of a fatty acid in the 
Mohr, is 
glass 


ingredients, and which, according to 


following manner: In a 50 ce 
bath at 
50° kept in constant motion, in such 
[ fat is2c¢ 


temperature 1s 


beaker 35 cc. of the fat are immersed in a water 


the temperature of 


surface of the 


below the water 
read off at 
at the rate of 0.2° 


reached. In a 


i manner that the 


level. By constant stirring the 


time intervals, till it rises again 


definite 


ifter the minimum has bee: series of ex- 


periments with palm kernel oil. cocoanut fat, peanut oil, 


lard, oleomargarine, butter fat, hardened whale oil, Premier 


which cases the the cooling water 


25-30° 


jus, in temperature of 


to be 15° (only in the last two cases 


that the method for the 


\ 
was cnosen 


the author showed edible fats of 


the margarine industry vielded correspondingly correct val- 


1€s Ihe greatest discrepancy was +0.2°, the average dis- 


crepancy was less than *+0.1 The solidifcation curve 


was characteristic for the 


wed €. g. 


while this 


different fats, and shi 


for lard two distinct successive maxima. phe- 


nomenon, claimed by Hunziker also for butter fat. had not 
Good margarine mixtures showed 


that of 


been observed by Rahn 


i solidification curve similar to butter fat 
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The Properties of Alcohol Soaps 


1 Discussion of Their Cleansing and 


Disinfecting 


Onalitic J 


by Dr. H. L. Ramse} 








I eanl ss Insti \ S. A s doing 

vreat work in educating the American people up t 

he supreme nec f cleanliness and disinte n as 

. ae nd 

t aids to a healthy | Chis, however, presupposes 

existence of suitable ips a sinte ng 2 5. & 

1 1 1 1 + 
espite the high claims made for 1 W e marke 
ost of them fall shor e scientific sta But 

' : 
e 1s one Class Of soa] \ ( 1 Cc d be | perly 
- ] } ? ? ly ? 
epared and possess degre S \\ v0 ta 
yards meeting the 1 xactil oS } e 
; ' 
v ( Sil tectil o p we 1 Ne Lit i S¢ 
+ o} } 1 
¢ st researches < DIolog1¢ el ¢ ‘ 
‘ ' eo 4 
ew light on the nature and methods of pet il cleanliness, 
nd s e the days « Pasteu nd Robert K s been 
early recognized t something mu more than mere 
: : 
mechanical cleaning 1s equired s tar more € ssarv t 
ensure perfect disinfection as we nvolvine the total de 
struction of all germs, spores, etc., both on the surface « 
ne and in its deepest interstices Now al rdinar\ 
lie +t - r 1 disinf ting 
ueous soap solution possesses little or no real disinfecting 
power, and although, removing the dirt particles, 
simultaneously removes many micro-organisms, yet. vast 


umbers are left behind, so that much more than ordinar 





g with ordinary soap is required to ensure that com 
plete disinfection that is so eminnently desirable in medical 


surgical work 





Disinfection Methods 

Such disinfection may be either chemical or mechanical of 
both. The need for the most complete disinfection possible 
is that of the surgeon and physician, and here it is met by 
the use of powerful chemical disinfectants, requiring elaborate 
precautions and procedure, and frequently involving risk ot 
injury to the skin, so that they would be quite unsuitable for 
general use by the public. The number of chemical sub- 
stances which may be regarded as safe and suitable for 
general use is very limited, and hardly extends beyond sub 


limate (mercuric chloride), soluble cresols, such as lysol, 


and alcohol. Sublimate is distinguished above all others by 


+ 


its ready absorption by the skin, an 


1 
] 


therefore has a fairly 
prolonged protective action; but, on the other hand, it has 


a certain effect on the skin and is not suitable for continual 
use by persons having tender skins. The action of cresols is 
much less powerful. Alcohol is an excellent disinfectant for 
the skin, and the greater the strength of concentration a 


Which it is used the better; it is powerful in action, and does 


0 injury to the skin, however often used as a disinfecting 
agent 

In considering mechanical disinfection, as distinct from the 
more specific chemiczl kind, we are faced with the fact 
that the peculiar structure of the skin renders complete 
sterilization almost impossible. That structure is charac- 
terized by numerous deep channels and interstices in whicl 
bacteria are imbedded, so that when the surface ones are 


removed others come up to take their place. Many of these 





5 lite enenhicent 
1] the norm ealthy state of the skit Dut even SO i Ss 
lesirable that we should, from the point of view of mechan- 
] disinfection, possess some potent disinfecting agent that 
i t € pores t ns f the epidermis 
lso, foll y e suggest of Flugge, it will be 
nfit ir efforts towards the removal or destruc- 
fi ganisms, associate vith definite 
isecases \ I | ont lled, rather than t\ t 
Istence I I I I ul \ T sal rekanistit whict alt i i 
t ma impossible permanently to destroy Micro- 
gists toyed with the idea ot some such univers: 
s 1 | others te, or with which the 
t S sis s aspect of the subjec innot be 
the ssed ré The a t es oftered by mechan- 
( ais eC mD Vit! sing are (1 ceneral 
liness and eas S 2)1 I the skin, however 
tk used 3 cen 4 the iC iptabilit to the 
Accomplishing This End 
If we look upon one of two special kinds of soap, say a 


coconut oil soda soap, as one of the best cleansing agents 
present know1 ind available, and alcohol as one of the 


best disinfectants, then, it we could combine the two int 


really satisfactory alcohol soap, the essential features of 
oth mechanical and chemical disinfection and cleansing 


Von Mikulicz was among the first to use liquid alcohol as 

hand disinfectant for surgical purposes, and his assistant, 
Vollbrecht, used a solidified preparation which became liquid 
it skin temperature, but in neither case was any cleansing 
actiol expected or achieved, since soap i alcoholic solution 
In his English patent No. 242,444, 
based on the original German patent application No. F, 
54,956, and in subsequent works since, Dr. Richard Falck, of 


s incapable of lather. 


Hannover-Miinden, has attempted to solve the problem of 


nianufacturing alcohol soaps that would be reasonably stable, 


i.e., retain their alcohol and thus possess powerful disin- 


fectant properties, and at the same time act as highly efficient 
cleansing agents. 
fairly cheap, and cause no injury to the skin after frequent 


Also they must be convenient to use, be 


application 


In the first place it is important to disting 





tinct phases in the cleansing process, (1) rubbing the soap 





t ] » 


ito the skin, (2) lathering with water. Ordinary soap, 


wever, does not permit of such differentiation, and much of 


it is used and wasted with. water without performing any 
iseful work; and its range of action, moreover, is very 


limited, since it only reaches the outer surface of the skin. 
Falck ultimately succeeded making an alcohol soap which 
could be used very well in these two separate stages, and it 
was soon introduced. The alcohol acts not only as a 
chemical disinfectant, but contributes also largely to tl 


mechanical side since it penetrates very deeply into the ski 


toe 
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solve1 1 potenc S de ‘ 
‘ 1 ] 
dinar ( s 1 i W ivea dea 
clea QO 5 Clal urthern DOSS bl , 
incorporat | soap seve ible medicina 
agents, s | s, sulphi s salicylic ac 
an eatly add en l lu 
soap 
Just recent I 5 Ly Anger ca ead 
tests with al p preparations which seem to contirm 
the claims whi ive been made for them. In the follow- 
ing table their action is compared with that of a lanolin 
soa] Martiniteld” brand, which is supposed to have high 
disinfectant properties 
Ne 
as 
4 
shing 
aimee 94.2 
1 3 
we T 
‘ 1 1 
‘ 
wa tT _ 6b 
‘ -: 
y l 84.7 
as ¢ ) 
is 3,7 
1 us 
Q 45.500 
same as 6 00 1.4 
> min il 
g HY IOS 
t soa sa is 6 4 9.99 


The bacteria used was Bact. coli culture, 2cc. of 24 or 48 
hours growth, and the subjects of the experiment were, 1n 
tests 3 and 4, persons with rather coarse uncared for hands, 
such as those of a washerwoman; and in tests 6, 7, and 8, 
rather delicate well cared for hands. Another tests con- 
sisted in thoroughly washing the hands with ordinary toilet 
soap, followed by another washing with alcohol soap, and 
measuring the amount of dirt (which was considerable) 
found in the second wash water. Theoretically there 1s no 
objection to the addition, to alcohol soaps, of substances 
insoluble in alcohol, if they are soluble in water. For 
example, Piorkowski has recommended the addition of sodium 
persulphate in powder form, but this has not proved very 
advantageous, and the potency of the mixture declines after 


a time. One may here note, in this connection, a paper | 


V 
Blaschko, on a solid alcohol soap for medical purposes, in 
Med. Klinik. 1915, No. 50; another by K. Gerson, on 
Alcohol Soaps, ibid, 1908, No. 4; another by Th. Mayer, on 
the Therapy of Alopecia seborrhocia, etc., ibid, 1912, No. 33; 
and, finally, a paper by J. K. Mayr, ‘on the Treatment of 
Dermatosis with alcohol soap, in Artsl. Rundschau, 1925, 


No. 1 
In the next and concluding article some account will be 
given of the manufacture and packing of alcohol soaps. 
Packing is specially mentioned, for this is a very important 
part of the business. ; 
(To be concluded) 
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Lecithin as a Skin Nourishment* 





Bruno Reewald 
he more extensive use of lecithin in the manufacturer 
cosmetics ecia r preparing creams, has _ heret 
bee made impossible by the enormously high price 
lecithin \s is known, lecithin has in the past been 
pared practically entirely from the yolk of eggs, whi 


he fluid state contains about 7-8% of it, but in the s 


dr stats ibout 16° lowever, prices have recently 1 
+ ] +! + ] 
such an extent that a lecithin product of measurab 
de becomes very expensive \n article of about 30 
‘ ‘ id for less than $1.50 per pound \n 


igher quality is correspondingly more expensive 
Che preparation of lecithin from brains can har 


considered since this raw material also comes extraordinari 





high; furthermore, brains contain only one pi ilar 

stance, the cerebron, closely related to lecithin, whi \ 

ever, by reason of its brittleness and its slight fat-solubilit 
t ] wt ’ - } - r } 

s not especially suited for the preparation of skin creams 


However, a raw material, which is of considerable si 


cance tor cosmetic purposes, as well as in other respects 
now available in any desired quantities in the form of veg 
table lecithin. Vegetable lecithin could in the past be ob 
tained only in small quantities and at high prices. How 
ever, by the constantly increased importation of soya beans 
to Germany, a raw material is available from which sucl 
lecithin can easily be prepared, and at a price which amounts 
to only 1/20 of that which heretofore could be quoted for 
equally concentrated egg-lecithin 

Vegetable lecithin is a brown mass. In thin solution it is 
a bright gold color which, superficially, completely resembles 
lecithin. In order to use it for a cream base, e.g., solutions 
f lecithin in oil are first prepared. For this purpose any 
available oil will serve; a concentration of equal parts of 
lecithin and soya oil, e.g., is a liquid mass which has good 
keeping quality and which is available at pleasure. This 
lecithin dissolved in oil is extraordinarily suitable for pre 
paring all kinds of creams and other salves. If strongly 
water-containing products are prepared with it, it is ad- 
visable as heretofore to use benzoic acid or salicylic acid as 
a preservative 

Vegetable lecithin, which formerly came into trade only 
in dark, black strongly smelling masses, and was therefore 
hardly usable for pharmaceutical and cosmetic purposes, is 
now offered as a quite pure article, which may well lead to 
revolution in possibilities in uses of lecithin, since the prices 
hardly rise above those of normal oils and fats even under 
unusual conditions. 


* From Seitfens.-Ztg.. Vol. 54, No. 38, (1927) 


Determination of the Iodine Index of Oils in Watery 
Emulsions 


J. Fielkov (Z. an. Chem., 70, 227, 1927) proposes the fol- 
lowing modification of the method of Margosches which 
gives good results with oils, but the results are not entirely 
satisfactory with fats. 0.1 to 0.15 germ. of oil are mixed 
with one-half its weight of pulverized gum arabic and | to 
2 drops of water to form an emulsion to which are added 
5-10ce of water and 20cc of a 0.2 N iodine solution. After 
dilution to 200cc the liquid is vigorously shaken and titrated 
after 5 minutes by the use of hyposulfite in the usual 
manner. 
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Extracts from Works on Fats 








SCOSITY OF SOAP SOLUTIONS \Mlasao Nonak S 
( has measured the apparent 
s s irate «i eat {I soa] 
€ om coc | ¢ 
s ot 5 2 i 
mp Viscos creases, pr 
es rapidly w ct 
tr 1 ent soaps cast i dilute 
concentrations, but when the concentration increases, the 
socps with a higher molecular weight have stronger 
viscosities The hydation of € soap increases wit ‘ 
crease of the concentration and with the depression of the 
emperature. By addition of sodium chloride (.5 — 2‘ nd 
f caustic soda (.5—2%) to 1% solutions of soap, the vic 
at first increases, then diminishes, with the increas« the 
ccncentration of the electrolyte [The maximum viscosity 1s 


reached with 1.54 of sodium chloride in the solution 

sodium palmitate and 3% in the solution of sodium oleate 
The presence of the electrolyte increases the volume of the 
micelle, which has a negative charge, since its charge 1s in 


lectr 


creased by the adsorption of the negative ion of the electr« 
lyte. The viscosity increases proportionally with the increase 
of the volume of the micelle. This is observed in the first 
phase of the addition of the electrolyte to the solution of soap 
Since the concentration of the electrolyte increases as much 
in comparison with the adsorption of the ion, the electro 
potential of the micelle diminishes by the neutralization of 
the charge of the ion, which produces the aggregation of 
the micelle, indicating the lessening of the viscosity. In the 
solution of the sodium oleate, the growth of the viscosity is 
weak in consequence of the very small amount of the nega- 


tive ion of the electrolyte. 


Coconut Oil 


In the Philippine Islands the deodorization of coconut oil 
is carried out by one company, the process consisting in 
blowing superheated steam through the oil. The volatile 
odoriferous constituents are thus removed, the first portion 
which passes over being liquid, greyish, oily, and possessing 
a disagreeable odor. Towards the end, however, the material 
becomes white and solid. Brooke (Phil. Jour. Soc., 1926, 201) 
found the distillate to contain some unaltered coconut oil, 
together with compounds of an alcoholic nature, methyl-nonyl 
ketone being definitely isolated and identified. On the west 
coast of Porto Rico bud rot 1s prevalent among coconut 
trees, 800 trees being affected with disease in 1923-24 (Jour. 
Agric. Res., 1926, 471). The disease is due to a small para- 
sitic fungus, Phytopathora faberi, Manblanc, which causes 
the wilting and death of the younger leaves and the gradual 
falling of the older leaves, till the trunk becomes defoliated 

Oil and Color Trades Journal. 


The Perils of Soap Making 

Mempuis, Tenn., Dec. 24.—Explosion of a can of pigs’ 
feet being opened for use in making soap at a packing plant 
here today painfully burned John Cannon and slightly in 
jured a negro helper.—United Press. 

\fter racking our brains for several hours trying to think 
of something funny to say about this, we have at last reached 
the conclusion that maybe there is nothing funny in it, at 
least for the victims. 


\MERICAN PERFUMER & 
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Features of Soap Materials Market 











(¢ \ ge) 
ind w the ess inima its, it would it all 
es prising to Ss tie evel Pp ol ( bu ig 
soap manutac ers \ H. Horn 
INDUSTRIAL CHEMICALS 
There has been no change in the Ikali situation since our 
( ew I st me Trading he market f ( racts 
Sale ive een tlairl C ¢ d producers re I lat 
contract sales have been well up t the anticipate 1 levels. 
[heir prices have been reduced no turther oj but it is 
derstood that not al i the manutacturing consumers have 
] d ne il chee tr 928 quotas B of 
parcels on § s been one toc ctive The shad g ot 


prices which has been reported in some quarters has more or 
ess discouraged the consumers from coming in for sizable 
quantities and there has been a deal of bickering over prices 
and quotations 


Caustic potash has continued steady and without any ma- 


erial change in prices. Carbonate of potash is more or less 


industrial chemical list have 


unsettled. Other items 





been none too firm, owi ght demand 


Other Soap Materials 


Inquiry for rosin has been fairly active and this together 
with unfavorable weather in producing centers has resulted 
in a somewhat firmer tone in the market in spite of the fact 
that the export demand has not been up to recent levels. 
Most sellers anticipate a firm market during the remainder 


but are inclined to 


of the winter and in the early spring, 
feel that March and April may bring a further downward 
reaction which may be offset by export inquiry. Other ma- 
terials in the group show relatively few changes. 


Scented Soaps Excluded from Luxury Tax in Peru 

In accordance with a decision of the Tariff Advisory 
Roard, it 1s decreed that scented soaps coming under item 
1832 of the Peruvian import tariff are excluded from the 
10 per cent ad valorem lwxury tax established by law 4480, 
owing to the ordinary quality of such products. The above 
report was transmitted to the United States Department 
of Commerce, by American Commercial Attache O. C. 
Townsend, Lima, Peru 


Drying and Fatty Acid Content 
G, AISENBERG (Masloboino Scirovoie Delo, 1926, No, 
12).—The percentage of water remaining in soap flakes 
after treatment for 45 min. in a desiccator depends on the 
proportion of unsaturated fatty acids. To obtain soap 
Hakes containing not more than 10-12% of water after 


drying for 45 min., the iodine value must not exceed 51.5- 
) 


5.—British Chemical Abstracts. 


A Little Careless 


The lady had lost three husbands and in confidence she 
told her neighbor that she had had an offer of a fourth; 
then she asked: “Shall I accept him?” 

Her neighbor was what you call a wise woman, for she 
answered: “If you have already lost three, it seems to me 


vou are too careless to be entrusted with a fourth.”—Silent 


Partner 





GLYCERINE 


1€\ the n 


VEGETABLE OILS 


especially the lower priced oils. Although 
were plentiful a few weeks ago, spot 
seem to have been fairly well cleaned up 


80% TFA, both cottonseed and corn 


Jan 


pound Mid-west destinations and consumers 
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his price for additional 
} 


ve willing to pay 


ut producers are 


SOAP MATERIALS 
Tallow and Grease 


Edible, Ne 
1c Whit 


9 90 


Jim Wis 


win 


> 


o_e 


www 


100 Ibs 


per 100 lbs 


Chemicals 
00 


~ 
6/ 


07% 


Pe 4 ; ; St4@ 05% 
It. Common. fine. oon ; a 15.00 @24.00 
Sulphuric acid, 60 degrees, r ton 10.50 @11.00 
Sulphuric acid, 66 d ‘per . 15.00 @16.00 
Borax, crystals, per Ib ' 04@ 04% 
sorax, granular, per lb 04 @ 0A% 
»xide, American, lead free, per lb 6a 06% 
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